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MAY SALES 10 HIT 429.000 


Sparks|4MA Gets ATAE Award 


Olds Future 
Reo Is Proud 
Hoffman’s the Man 
Motor Bars 


By 
Chris Sinsabaugh 


we OLDSMOBILE enjoys 
the undisputed honor of be- 
ing the oldest surviving automo- 
bile manufacturing concern in 
this industry of ours and glories 
in its pride of ancestry, yet out 
at Lansing the present adminis- 
tration, headed by President 
Charles McCuen and General 
Sales Manager David Ralston, is 
more concerned with the present 
and the immediate future than in 
its heritage of the ages. 

What of it if the birth certifi- 
cate of the founder company is 
dated Aug. 21, 1897, and the first 
car, vintaged that same year, now 
is on display in the Smithsonian 
Institute in Washington? That 
establishes the seniority of Olds- 
mobile, it is true, but so far as 
present and future activities are 
concerned, all that past 
much water over the dam. With 
both McCuen and Ralston, this 
administration of theirs does not 
depend on what happened yester- 
day, because of the growing pains 
of today. 

+ + * 

AND THIS CRITIC cannot 
blame them for this way of think- 
ing in view of what is happening 
right now with Oldsmobile. Mc- 
Cuen is running his plants at 
capacity, he tells me, and Ral- 
ston is selling the cars as fast as 
they come off the assembly lines. 
April set a new all-time produc- 
tion high for the company with 
25,000 units put forth and yet 
“alsten complains this is not 
én .,.- to fill the hungry maws 
of **s dealers. 

OUsasmobile is running at capa- 
city right now, according to Pres- 
ident McCuen. There are 12,000 
men working on this operation in 
Lansing, counting Fisher Body, 
and 25,000 cars a month is just 
about the limit. When the Gen- 
eral motors new assembly plant in 
Los Angeles gets going, which will 
be soon now, this will take some 
of the pressure off Lansing, for 
it is calculated that when Los 
Angeles hits its pace it will be 
assembling from 1,000 to 1,500 
Oldsmobiles a month, for Far 
West consumption, which is 
equivalent to a plant expansion 
for Lansing. Never before in all 
history has Oldsmobile turned 
out so many cars a month or 
sold as many. 

on * on 

DAVE RALSTON took over as 
general sales manager of Oldsmo- 

(Continued on Page 19, Col. 1) 
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Labor Program 
of Makers Wins 


Executives Praise 


WASHINGTON.—At the an- 
nual dinner of the American 
Trade Assn. Executives here, 
Tuesday, Secretary of Commerce 
Daniel C. Roper presented Alfred 
Reeves, vice-president and gen- 
eral manager of the Automobile 
Manufacturers’ Assn., with a cer- 
tificate of honorable recognition 
for the association’s achievement 
in the stabilization of employ- 
ment in the motor industry. 


The certificate was presented in | 


connection with the annual com- 
petition sponsored by the ATAE 
for the purpose of determining 
which trade associations have 
services for their respective in- 
dustries and for the public. 

The first award was presented 
by Secretary Roper to Herman H. 


Lind, general manager of the Na-| 
Builders’ | 


tional Machine Tool 
Assn., for its work in stimulating 
the development of new machine 
tools, particularly for the auto- 
mobile and refrigerator indus- 
tries, 
the highly successful 
exhibition at Cleveland 
tober. 

The award to the AMA was in 
recognition of the success of the 
motor industry’s employment sta- 
bilization program, the principal 
feature of which was the intro- 
duction of new models and the 
holding of the industry’s national 
show in November. The presen- 


(Continued on Page 2, Col. 1) 


Unemployed Total 
Declined in March 


WASHINGTON. Total number 
of unemployed workers in March, 
1936, was 9,649,000, according to 
the National Industrial Confer- 
ence Board. This is a decrease 
of 201,000, or 2.0 per cent from 
the preceding month, and a de- 
crease of 390,000, or 3.9 per cent, 
below March, 1935. 

From February to March, 1936, 
the decrease in unemployment, by 
industrial groups, were: manu- 
facturing and mechanical indus- 
tries, 132,000; trade, 79,000; do- 
mestic and personal service, 19,- 
000; transportation, 4,000; and 
miscellaneous industries, 7,000. 
Unemployment showed an _ in- 
crease of 9,000 in mining. 

Compared with March, 1935, un- 
employment in March, 1936, de- 
creased 11.6 per cent in domestic 
and personal service, 10.9 per cent 
in manufacturing and mechanical 
industries, 8.4 per cent in trans- 
portation, 7.8 per cent in trade, 4.1 
per cent in extraction of minerals, 
and 4.3 per cent in miscellaneous 
industries. 





and for its sponsorship of | 
industrial 
last Oc-| 











THIS ARTISTS CONCEPTION of an eight-lane coast to coast 
super-highway similar to the one now being discussed in Congress, 
is based on the program being sponsored by the Pittsburgh Mo 
Club. This highway was intended to cut a straight path from ohe 
coast to the other and with no intersections on the same level. High 


| speeds with safety would thus be made possible. 
performed the most outstanding | 


Transcontinental Highway 


Described 


WASHINGTON. The House 
Roads Committee heard Rep. 
Randolph Jennings, West Va., 
this week, support his resolution 
for the creation of a super-high- 
way commission to study the 
practicability of an_ eight-lane 
super -transcontinental highway. 
T. E. Steiner, Wooster, O., out- 
lined the plan for a 450-ft. right- 
of-way across country. R. M. 
Davis, Morgantown, W. Va., and 
Rep. Wilburn Cartwright, Okla., 
also appeared before the com- 
mittee. 

The plan calls for a _ super- 
highway to start at Boston and 
extend to San Francisco. Con- 
necting highways, to be known 
as feeder roads, would be built 
to connect all major cities and a 
separate road is proposed to run 
to Laredo, Texas, to connect with 
the Pan American highway 
through Mexico. 


The super-road was presented 


as a basis for the revival of in- 


The Top Ten 


Passenger Cars 

First Ten in Registrations 
for Two Months Plus 45 
States in March as Re- 
ported in ADN Today. 
1936 1935 
Pos. Make Pos. 
1—194,833 Chev. 106,133— 2 
2—156,596 Ford 195,873— 1 
38— 90,126 Plym. 82,316— 3 
4— 44,802 Dodge 35,832— 4 
5— 36,387 Olds. 26,640— 6 
6— 30,080 Pont. 26,808— 5 
I— 27,466 Buick 12,737— 8 
8— 18,956 Huds.* 14,638— 7 
9— 11,861 Stude. 7,572—10 
10— 10,835 Chrys. 8,424— 9 
*Inciudes Terraplane. 


Total All Makes 
659,726 539,400 
See Total Registrations to Date, 1936, 
1935, pages 20 and 21, this issue. 


to Committee 


restoration 
An outstand- 
plan is 


dustry and the 
purchasing power. 
ing feature in the 


the government a cent. The high- 
way would be constructed by a 
private corporation and the gov- 
ernment would be asked to pro- 
vide franchises for rights-of-way 
and to guarantee the bonds is- 
sued to finance the project. 

The 450-foot right-of-way would 
17, Col. 1) 


(Continued on Page 


of | 


its 
claim that the road will not cost | 


_7|Production Set at 
500,000 Units as 
Demand Holds 


Banner Month for Year 
May Prove to Be 
June or July 


By BILL CALLAHAN 


DETROIT. — With de- 
mand for new and used cars 
and trucks continuing at the 
high level experienced in 
March and April, May now 
looms as one of the banner 
months of the 1936 sales year. 
April, according to all accounts, 
set up new records in many 
plants and the schedules for the 
coming month are generally set 
at the same rate. In a production 
way it is expected that May will 
yield better than 500,000 units and 
domestic new car and truck reg- 
}istrations are expected to show 
a combined total above. 425,000. 
April new car registrations are 
| estimated at about 375,000 units, 
with better than 50,000 trucks. 
Orders now on the books at auto- 
mobile factories are well above 
the current output. A high per- 
centage of these orders were re- 
ceived during the past week, 
which indicates that the demand 
has not fallen off. This leads to 
the belief that, while May will be 
above April in retail sales, there 
is a possibility that June or July 
will carry off the honors for the 
year. During the past few years 
July has been an exceptionally 
active month and the payment of 
8, Col. 1) 
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Packard Reports Net Income 


Of $1,248,029 for Ist Quarter 


DETROIT. — Reflecting ex- 
panded operations in its two lines 
of automobiles, Packard Motor 
Car Co. reports net profits for 
three months ended Mar. 31, 1936, 
of $1,248,029 after depreciation, 
federal taxes, etc., equal to 8 cents 
a share on 15,000,000 no-par shares 
of capital stock. This compares 
with net loss of $1,210,162 in first 
quarter of 1935. 

Factory shipments for the first 
quarter were 16,282 cars, an in- 
crease of more than 400 per cent 
over the 3,839 cars shipped in the 
first quarter of 1935. January’s 
shipments were 4,986, and Febru- 
ary’s 4,517. In March, shipments 
went up to 6,779. Despite this 
increase in factory operations, 
inventories as of Mar. 31 were 
only 12 per cent larger than a 
year previously, being at $9,142,031 
as compared with $8,151,577. 

Operations have been increased 
this quarter, approximately 7,700 
cars being shipped in April, a 
new all-time production record, 
exceeding the previous high of 
7,039 cars shipped in October, 1935. 
No lessening of the present high 
rate of production is anticipated 


immediately, with the increasing 
volume of customer sales now be- 
ing registered by the field selling 
organization. In this connection, 
the company states that the Pack- 
ard 120 stands first in its im- 
mediate price group. 

Packard’s selling organization 
has been increased materially in 
the past year, its sales outlets 
having been more than doubled 
since the advent of the 120 just 
one year ago. With this expanded 
field force, the company has been 
able to obtain intensive coverage 
of the medium-priced and fine car 
field. 

Cash and marketable securities 
on Mar. 31, 1936, were more than 
double those of the year previous, 
being shown at $12,628,280 com- 
pared with $6,261,596. This in- 
crease was registered despite the 
fact that a dividend of $1,500,000 
was paid out of cash in the first 
quarter. 

Current assets as of Mar. 31, 
were $26,297,695 and current lia- 
bilities $7,458,753 compared with 
$16,441,847 and $4,159,018 respec- 
tively a year ago. 








Reeves Given 
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Industry's s Job Leveling Plan Gets Recognition 


n Certificate 


Of Honor by Sec’y Roper 


(Continued from Page 1) 
tation submitted by Reeves to the 
ATAE jury of award cited as 
highlights of the motor industry’s 
achievement the following: 

Stimulated fall and winter- 
time buying of motor vehicles 
with resultant increases in em- 
ployment not only for workers in 
the motor industry, but for those 
employed in parts, raw materials 
and service industries. 
Number of workers employed 
in motor industry for last 
quarter of 1935 set new all-time 
record for that period. 
Average weekly payrolls of 
automobile and parts com- 
panies during fourth quarter of 
1935 amounted to $13,741,000 as 
against $7,600,000 for the same 
period of the preceding year and 
$3,700,000 in 1932. 
4, Over 150,000 workers added to 
last quarter payrolls of motor 
and allied industries by automo- 
bile manufacturers program. 
Average annual earnings of 
automobile factory workers 
for 1935 registered 30 per cent in- 
crease over previous year. 
Twenty-seven per cent of 1935 
output was produced during 
the fourth quarter—whereas, pre- 
viously, operations for this period 
accounted for approximately 15 
per cent of annual production. 
Increase of 108 per cent in 
fourth quarter sales was 
boon to 39,400 motor vehicle deal- 
ers and their salesmen. | 
Average earnings of onteues! 
bile factory workers for the | 
last quarter increased 23 per cent | 
over previous year. 
Workers in steel, 
petroleum, rail and — 
basic industries shared 
creases of employment 
nual earnings. 
10 Stabilized operations made} 
it possible to give the in- 
dustry’s regular workers steadier 
employment and higher average 
earnings. 

Six years ago when the ATAE| 
held its first competition for) 
trade associations, the AMA (then 
National Automobile Chamber of | 
Commerce) won first prize with | 
its cross-licensing patents agree- 
ment program. 


Bg = 


an an- | 


| cent ahead of the 
| last year. 


Frisco Dealers 


Select Pabst 
For President 


SAN FRANCISCO.—Fred W. 
Pabst, for many years a promi- 
nent figure in San Francisco auto- 
mobile circles, 
was elected 
president of the 
San Francisco 
Motor Car 
Dealers’ Assn. 
at the annual 
election of that 
body. 

Succeeding 
Don Gilmore, 
who has held 
the reins of the 
dealer body for 
the past 12 
months, Pabst steps into the chair 
at a time when the outlook for 
San Francisco motor car dealers 
is exceptionally bright, and an 
active year is expected by all 
members. 

J. W. McAlister, another vet- 
eran in local automobile affairs, 
was elected vice-president of the 


* 
F. W. Pabst 


| 202 





dealer body, replacing W. A. 
Knuckey. J. E. French and Eaton 
MeMillan retain their positions 
of treasurer and secretary re- 
spectively, positions which they 
held during the past year. 

Following the election of officers 





an executive committee for the 
handling of dealer business for 
the ensuing year was appointed. 
The newly installed 15 members 
are: Fred Pabst, W. L. Hughson, 
J. E. French, Eaton McMillan, 
Don Gilmore, W. A. Knuckey, 
Bill Street, Warren Boyd, Ernest 
Ingold, Paul Kleiber, J. W. Mc- 
Alister, LeRoy Spencer, James 
Waters, H. O. Harrison and P. B. 
Smith. 

New officers for the association 
took over their positions imme- 


diately after the luncheon 
meeting. 


Nat'l Truck Show 
Set for Newark 
Early in Nov. 


NEWARK. — The annual Na- 
tional Motor Truck Show, spon- 
sored by the New Jersey Motor 
Truck Assn., will open here Nov. 
3 and will run through Nov. 7, it 
has been announced. 

The Society of Automotive En- 
gineers has been invited by show 
officials to hold its National 
Transportation and Maintenance 
meeting at Newark during the 
coming show. The National Assn. 
of Motor Bus Operators has also 
been approached with a view to 
having that organization convene 
here at show time. 

There will be plenty of exhibit 
space during the show, officials 
point out, since the second floor 
|of the Newark Market is avail- 
able if the need for further ad- 


| ditional space should arise. 
rubber, | liti 1 space shou e 


"-|Recent Sales Gain 


‘Continued in April 


Says Studebaker 


SOUTH BEND. Studebaker 
factory sales during the first 
three months of 1936 totaled 21,- 
units, compared with 14,154 
units in the corresponding period 
of 1935. Retail sales by Stude- 


| baker dealers in the initial quar- 


were about 56 per 
same period of 
Factory sales during 
the first 20 days of the current 
month totaling 3,914 units con- 
tinue to show about the same per- 
centage increase as_ registered 
during the first quarter, while re- 
tail sales show a slightly greater 
gain. 

Net sales for the first quarter 
totaled $15,738,736, compared with 
$12,012,779 in the three months 
ended June 30, 1935, the first full 
quarter in which the new Stude- 
baker Corp. operated. Operations 
in the June quarter of last year 
resulted in a net loss of $119,511. 


Report of Studebaker Corp. and 
principal subsidiaries for quarter 
ended Mar. 31, 1936, shows profit 
of $104,655 after depreciation, in- 
terest, amortization of discount on 
debentures and subject to annual 
audit and any year-end adjust- 
ments relating to inventories, re- 
serves, inclusion of income tax 
liability, ete. Common capital 
stock outstanding amounts to 2,- 
155,660 shares, par value $1 each. 

Comparative figures for the first 
quarter of 1935 are not available 
as the new corporation com- 
menced operations Mar. 9, 1935. 


ter this year 


Coach Contract Let 


YOUNGSTOWN, O. — William H. 
Muldoon, general manager of the 
Youngstown Municipal Railway Co. 
announced this week that the Twin 
Coach Co., of Kent, had been re- 
warded a contract for 25 new track- 
less trolleys at a cost of about 
$430,000. 





ATTENDING the Graham dealer meeting in Chicago were, left to 


right: 


Joe Foley, V. P. Bird-Sykes Co., Chicago distributors for 


Graham; Harry DeBoer, president DeBoer Motors, Inc., of Milwaukee; 
B. G. Sykes, president of Bird-Sykes Co. 


Buick Production Boosted 
6,000 Units Over Estimate 


FLINT. — Production schedules 
of the Buick Motor Co. for May 
have been set at 18,043 units, ex- 
clusive of Canadian shipments, a 
boost of approximately 6,000 cars 
over the output originally planned 
for this month, Harlow H. Curtice, 
president and general manager 
has announced. 

This will be the highest aver- 
age daily output since the intro- 
duction of the 1936 models last 
fall, 
age during April. May production 
will compare with 18,582 cars 
built during April, the slight de- 
cline being accounted for by the 


fact that there is one less work- | ene 

| . 

‘St. Louis Assn. 
five-day basis with two and three | 
depart- | 
The final assembly plant | 


executive 
are on a 


day in May. The 
that operations 


ing 
said 
shifts in most 
ments. 
operates on two shifts, he said. 

“Notwithstanding heavy sales 
that have made April 
month thus far experienced, un- 
filled orders on hand at the fac- 
tory have continued to increase,” 
Curtice said. “These were ap- 
proximately 12,500 going into the 
new month. Shipments during 
the past month averaged 789 cars 
daily.” 

Curtice said he looks for the 
May retail volume to continue the 
heavy pace set in April, with the 
likelihood that May sales will ex- 
ceed those of April and establish 
the selling peak of the year. 

“There is no indication of an 
immediate let-up in the heavy de- 
mand,” he said. “Reports from 
our dealers are extremely opti- 
mistic, the sentiment being that 
the April stride will be stepped 
up somewhat in May.” 

Buick’s domestic retail deliver- 
ies during April were more than 
double those of a year ago, ac- 
cording to latest available fig- 
ures. Retail deliveries during the 
second 10 days of the month to- 
taled 5,842 units, compared with 
5,568 in the first 10 days of the 


working 


he said, exceeding the aver- | 





the best | 


| under the Federal Social Security | 


| the Greater St. Louis Automotive 





month and with 2,552 in the cor- 
responding period of last year. 


Since the 1936 cars were an- 
nounced seven months ago, it 
was pointed out a total of 84,886 
new Buicks had been delivered 
at retail up to Apr. 20. This was 
more than double the sales in the 
corresponding period a year ago 
and is approximately equal to to- 
tal deliveries in the calendar year, 
1935. 

Since Jan. 1 Buick has delivered | 
40,160 new cars at retail as 
against 18,379 in the like 1935 
period. 


Wants to Pass 
Cost to Makers | 


ST. LOUIS.—A resolution call- 
ing on manufacturers to evolve a 
plan which will absorb the in- | 
creased cost of doing business | 


Act, was adopted by members of | 


Assn. at a recent meeting here. 

The move calls attention to the 
requirements of the federal act} 
which became effective Jan. 1, 
1936, and which will impose in- 
creasing burdens each year until 
1938. 

The St. Louis dealers called on 
manufacturers of all products 
sold by them to “give immediate 
and serious consideration to the 
evolution of a plan for the ab- 
sorption of this increased cost of 
doing. business imposed on the 
members of this association by 
virtue of the passage of this act.” 

So far the Automobile Manu- 
facturers’ Assn. has not officially 
considered the action of the St. 
Louis dealers which will prob- 
ably come up at a meeting in the 
near future, it was said at the 
AMA Detroit office. 





FORTY OF THESE “underslung power” White city coaches were 
purchased by the Cleveland Railway Co. Production will start imme- 


diately. 


_They will cost about $350,000. 


Well Regulated 


Competition Is 
Near Says Ruark 


CASPER, Wyo. — Addressing 
an audience of more than 500 
members of the Wyoming Cham- 
ber of Commerce and their guests 
here, B. W. Ruark, general man- 
ager of the Motor and Equipment 
Wholesalers Assn., declared that 
a movement toward “regulated 
competition” is fast gaining 
ground. His subject was “Trends 
in Distribution.” 

Ruark was introduced by W. F. 
Wilkerson of this city, presidert 
of the MEWA and past president 
of the Wyoming Chamber of 
Commerce. He _ discussed the 
methods of automotive distribu- 
tion and declared that the one 
“most necessary to the economic 
welfare of our country” is that of 
producer to wholesaler to retailer 
to consumer. 

The economic necessity for the 
wholesaler comes from the fact, 
stated Ruark, that “he is respon- 
sible for hundreds of thousands 
of producers, large and smali, be- 
ing in business, and he makes it 
possible for hundreds of thousands 
of retailers to remain in business.” 

“The wholesaler,” continued the 
speaker, “is the institution 
through which mass distribution 
can be assured in sound manner 
without the anti-social results in 
slaughtered buying power and 
consequent unemployment as typi- 
fied by mass distribution of the 
chain store variety. 

“Slowly but surely we are mov- 
ing toward a regulated competi- 
tion based on legal economics 
that will replace regulations of 
competition by private interests 
with regulation in the interest of 
the public.” 


Accidents Lower 


In 74 GM Plants 


DETROIT.—Factory workers in 
General Motors plants met with 
fewer accidents at their work 
during the first three months of 
1936 than any other three months’ 
period in the history of the cor- 
poration, according to _ reports 
from 74 plants in the United 
States and Canada. 

Statistics for the country as a 
whole, for all types of accidents, 
indicate that GM workers are 
considerably safer at their work 
than they are on the streets or 
in their homes. 

During the first three months 
of this year, there were only 4.88 
lost time accidents for every 
1,000,000 hours worked, the low- 
est accident rate in the history 
of GM for any 90-day period. It 
represents a safety improvement 
ot approximately 38 per cent com- 
pared to the first quarter of 1935, 
despite a substantial increase in 
hours worked this year. 

In the severity of accidents re- 
ported for the first quarter of 
1936, there were only .549 days 
lost for every 1,000 hours worked, 
an improvement of 21 per cent 
over the same period of 1935. 


Truckers Will Discuss 
Membership on May 18 
WASHINGTON. — Changes in 

the by-laws of the American 

Trucking Assns., Inc., to permit 

representation of automobile haul- 

ers and other classifications of 
motor carriers not now eligible 
for membership in its directorate 
and executive committee will be 
discussed at the directors meet- 
ing here, Monday, May 18. The 
program will also include dis- 
cussion of collection and delivery 
by railroads, with emphasis on 
ways and means by which ATA 
can aid the Interstate Commerce 

Commission in its investigation 

and bolster its contention that 

the suspended rail tariffs are 
illegal in their present form. 
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Years Registration 


FORD ....... 1,310,199 
CHEVROLET... 780,053 
PLYMOUTH .. 84,962 
Per Cent All Registrations 
FORD ........-. 36.30 
CHEVROLET ..... 20.01 
PLYMOUTH 


+ 767,670 
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Years Registration 
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Years Registration 


CHEVROLET . - 583, 387 
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Years Registration, 


CHEVROLET . . . 534,906 
FORD .........530.528 
PLYMOUTH , . . . 302,557 
Per Cent All Registrations 
CHEVROLET . 28.37 
FORD 28.14 
16.02 


Years ee 
CHEVROLET . as 4,793 


PLYMOUTH . . . . 249,667 
Per Cent All Bedhsvations 














CHEVROLET . . . 656,698 
PLYMOUTH 382,985 
Per Cent All Registrations 
FORD 

CHEVROLET .... . 23.93 
PLYMOUTH ..... 13.95 


The above chart showing the sales trends among the “Big Three” in the lower price bracket is based upon registration figures for passenger cars only, taken from 


the files of ADN. 


In the fight for leadership: Chevrolet has taken the honors six out of the 10 years, while in the actual number of cars registered during the 10-year- 


period, Ford is leading by 161,385 units. Plymouth has steadily improved its competitive position since the car was definitely placed in the running as a contender, 


with the challenging adv ertising slogan: “Look at t All Three. 





May 


Sabes to ‘Hit 4.25 000: 


Banner Month May ie J uly 


(C seatiiail from 


the Soldier’s Bonus this year is 
seen as a sustaining influence on 
mid-summer sales. 

Chevrolet sales have been keep- 
ing pace with production during 
the past 60 days. March set a 
new all-time record and April is 
expected to top that month. 
Dodge and Plymouth also are at 
peak or near peak levels. Pon- 
tiac output for the month is 
placed at 21,046 units against 18,- 
749 last year. Retail sales are 
expected to reach 20,000. Buick 
output during April reached 18,- 
582 units with the May schedule 
set at 18,043. The Buick schedule 
is 6,000 units higher than was 
originally planned for May. Olds- 
mobile turned out close to 25,000 
units last month and the same 
goal has been set for May. In- 
dependents such as Hudson, Nash, 
Studebaker, Willys, Auburn, Cord, 
Reo and Graham also are setting 
May schedules in line with April. 

Telegraphic reports from the 
field indicate that used cars are 
moving well in some centers and 
slower in certain others. The 
general price trend is downward. 
Stocks are showing slight liquida- 
tion in some sections and minor 
increases in others. Stocks of 
new cars in dealer hands are be- 
ing maintained at safe levels and 
production is being geared strict- 
ly to orders. Dealers who last 
year found themselves short of 
cars because of over-caution in 
stocking are this year keeping 
their stocks in good shape with 
the feeling it is better to discount 
a few cars at the end of the 
year rather than carry through 
a few weeks or a month with 
no cars to sell. 

Reports from the field follow: 

Montpelier, Vt. 

Used car buyers looking for 
lower prices or smaller differ- 
ences on trading prices. Used car 
sales not keeping pace of new 
cars thus building up bank of 
used stock. New car sales avail- 
able but buyers are offering 
trade-ins among dealers several 





1) 
seeming willing to be satished | 
with output of units regardless of 
the day of reckoning. Lower 
priced new cars take trade-ins 
1929 to 1931 chiefly. Medium 
priced field of later models es- 
pecially 1934, 1935. Junkers come 
on second trade. Service work is 
generally fair but worst end of 
this is collection. 
ca % a 

Seattle, Wash. 
car sales prices a 


‘Pes 


Used 
lower in April. 


little | 
Inventory slightly | 


‘Pontiac Made 
6-Year Record 
During April 


PONTIAC.—Pontiac Motor 
produced 21,046 cars in April 
which was the biggest month the 
company has had since 1929, says 
H. J. Klingler, president and gen- 
eral manager. This compares with 
18,749 cars in April, 1935, 
666 in March this year. 

Klingler is optimistic over the 
next few months. Production 


schedules calls for 21,000 or more} 
| 


|} in May. 


decreased. New car sales will up| 


approximately 5 per cent. 


Much | 


larger percentage of junkers of-| 


fered. Service demand up slightly. | 
* 


* * 


Forrest City, Ark. 

Used car sales and prices level 
inventories slightly lowered dur- 
ing April. New car sales trend 
upward but less than usual sea- 
sonal increase. Truck sales off. 
New car stocks lower. Used cars 
offered in trade today smoother 
than ever before, 
models constitute chief offerings 
on new cars. No junkers being 
offered on new cars, but many on 
used cars. Service demand off 25 
per cent from recent months but 
comparable to year ago. Threat- 
ened drouth western gulf states 
slowing up business, cotton pro- 
ducing sections. 

4 * a 
Belleville, TIL 

Fortunately for 
car sale prices are holding up 
fairly well but unless cars soon 
are taken in at lower prices tre- 
mendous losses will result. With 
big stocks everywhere market is 
sure to break in month or two. 
Used car inventories in April 
higher than ever and sales very 
slow. New car stocks as high as 
anytime this year. Cars offered in 
trade on new cars are mostly 
later models in fair condition 
while those traded on used cars 
are undesirable merchandise for 
which owners demand excessive 
prices. Service business good. 


1934 and 1935 | 


dealers used | 





Although the figures for retail} 
for | 


sales in the United States 
April are not complete, he expects 


the number to reach 20,000, which | 
will beat the March record-break- | 


ing month by some 2,500 cars. 


G ili le Contest 


Brings Added Impetus 
DETROIT.—Sales 


the same period last year show 





| vice-president, 


Co. | 


and 14,-| ing the 


| M. L. Pulcher, 
| eral 


of Graham | 
|ears for April as compared with | 


an increase of 44 per cent, fac- 


| tory officials say. 


Graham, executive 

is now on the 
coast conducting a _ series 
sales meetings in 


Robert C. 


west 
of nationwide 


|} connection with the Sweepstakes | 


Winner Contest recently inaugu- 
rated by Graham. This contest, 
nationwide in scope and open to 
all Graham salesmen, has stimu- 
lated sales to such a point that 
the factory received orders dur- 
month of April totaling 
over 4,000 cars. This represents 
the greatest number of orders re- 
ceived by Graham in any month 
for the past year. 


Federal Orders 
60% Above 1935 


DETROIT.—At annual meeting 
president of Fed- 
Motor Truck Corp., stated 
orders are 60 per cent ahead of 
this time a year ago and that the 
outlook for truck sales continues 
very bright. Sales of larger type 
trucks are showing an encourag- 
ing increase, he stated. 





GRAHAM DEALERS attended a meeting in Detroit recently. 
Standing, left to right, Ray Kittle, Toledo; Frank Garry, Indianapolis 
district manager for Graham. Sitting, Mrs. Kittle and N. J. Melick, 


Graham distributor in Toledo. 


Buick Deliveries 
Keep Up Record- 
Breaking Pace 


FLINT.—Domestic retail deliv- 
eries of Buick motor cars during 
the second 10 days of April to- 
taled 5,842 units, compared with 
5,568 in the first 10 days of the 
month and 2,552 in the corre- 
sponding period a year ago, W. F. 
Hufstader, general sales manager, 
has announced. 

The volume continued the rec- 
ord-breaking pace set by Buick 
in the past seven months since 
the announcement of the 1936 
models, Hufstader said. During 
this period domestic sales have 
totaled 84,886 units, more than 
double the sales in the corre- 
sponding period of the previous 
year and approximately equal to 
total deliveries for the entire year 
1935. Since Jan. 1, he said, 40,160 
new cars have been delivered at 
retail, compared with 18,379 in the 
like 1935 period. 

Production is being maintained 
at peak level with an average of 
860 cars rolling off the assembly 
line daily. 


dats | alas 
Threaten Six- 
Year Records 


DETROIT. — Sales of Hudson 
and Terraplanes for April are 
running at a high mark and at 
the close of the month will have 
established another six-year rec- 
ord, according to William R. 
Tracy, vice-president in charge of 
sales of the Hudson Motor Car 
Co. “Shipments have kept pace 
with the increased sales demand,” 
states Tracy. “As a result factory 
sales to dealers will be higher for 
April than for any month since 
1929. Retail sales of Hudsons and 
Terraplanes for the 14 days ended 
April 25 totaled 5,974 cars. This 
exceeds any two-week period since 
1930.” 





Professional ‘Red Baiters’ 
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nomist F'lays FTC Attitude Toward Business 


Compares Commission to 


By WILLIAM ULLMAN 


WASHINGTON. — The “vigi- 
lante” attitude of the Federal 
Trade Commission toward busi- 
ness was hotly attacked at the 
semi-annual meeting this week 
of the American Trade Assn. Ex- 
ecutives, by Stephen M. DuBrul, 
General Motors economist. Pyke 
Johnson, vice-president of the 
Automobile Manufacturers Assn., 
is president of the executives and 
presided at their sessions. 

DuBrul’s topic was “Fugitives 
from Information,” and he said: 

“Probably the most basic in- 
fluence which has tended to 
minimize statistical and other in- 
formation programs among trade 
groups has been the ‘vigilante’ 
attitude on the part of the Fed- 
eral Trade Commission. Just as 
the professional ‘red baiter’ sees 
a Communist behind every tree, 
the FTC has seen monopolists 
behind every trade association 
effort. I can recall clearly when 
the statistical set-up of one in- 
dustry with which I was associ- 
ated was completely wrecked 
merely because the largest com- 
pany involved heard that the FTC 
was going to make an investiga- 
tion and, rather than argue with 
the commission about it, with- 
drew from the association’s sta- 
tistical program. I know for a 
positive fact that none of the 
association’s activities were illegal 
but few business men are in a 
position to stand the expense of 
extensive legal proceedings by 
the commission. 
the commission has lost so many 
cases on appeal to the courts 
speaks for itself.” 


Accused DuBrul 


Chairman Charles H. March, 
of the FTC, lost no time in reply- 
ing to DuBrul’s charges, accus- 
ing the motors economist of mak- 
ing “inaccurate and misleading 
statements calculated to lessen 
public confidence in a quasi-ju- 


dicial body of the government.” | 
|}in the language of the q@untry, 
that “the fact that the commis- | 


Referring to DuBrul’s assertion 


sion has lost so many cases on 
appeal to the courts speaks for 
itself,” March said: 

“The commission’s record in 
the matter of cases carried to the 
courts does speak for itself. From 
Jan. 1, 1933, to date, 31 of the 
commission’s orders have been 
taken to various circuit courts. 
The commission was affirmed in 
29 and reversed in two of these 
cases in the Circuit Court of 
Appeals, but in the two cases in 
which the commission’s orders 
were not sustained by the Cir- 
cuit Court of Appeals, those 
courts were themselves reversed 
by the Supreme Court of the 
United States, and the commis- 





The fact that | 
ultaneously in Tokyo and Havana 


| a few weeks ago, under the spon- 
| sorship of the export division of 
the Chrysler Corp. 








sion upheld. One case in which 
a Circuit Court of Appeals sus- 
tained the commission was re- 
versed by the Supreme Court. 
The net result is that in 31 com- 
mission cases taken to the higher 
courts the commission has ulti- 
mately lost only one.” 


Roper Makes Award 


At the closing session of ATAE, 
Secretary of Commerce Roper 
made an address and presented 
the organization’s award for out- 
standing trade association 
achievement in the last three 
years to the National Machine 
Tool Builders’ Assn. for improv- 
ing the design and general effic- 
iency of “the master tools of in- 
dustry.” The Automobile Manu- 
facturers Assn. received one of 
the seven honorable recognition 
prizes. This award was for its 
stability of employment program 
which brought about an increase 
in purchasing power of its work- 
ers through a more economical 
system of production and dis- 
tribution. 


Chrysler Starts 
Overseas Service 
Training Course 


DETROIT.—A series of inten- 
sive training courses for Chrysler 
Motors service men was held sim- 


According to Frank T. Jarvis, 


| ° . 
| director of service, these courses 


are planned for every important 
city in the world. A staff of 15 
specially trained service experts 
are now engaged in arranging 
and conducting these training 
courses. 


Unique in that they are given 


these courses require about two 
weeks each of day and night in- 
struction. During the daytime, in- 
dividual and group training is 
conducted, with actual service 
operations’ being explained in de- 
tail by the instructor. Special 
service tools are exhibited and 
demonstrated in actual use. In 
the evenings, a lecture course il- 
lustrated by a series of six es- 
pecially prepared slide films, re- 
views all phases of proper serv- 
icing, with all the important parts 
of cars and trucks X-rayed on the 
screen and their functions ana- 
lyzed for the instruction of the 
mechanic - students. Adjustment 
standards and operations are 
thoroughly explained. 





UP FROM THE SOUTH, John E. Yarbrough, president of the 
Yarbrough Motor Co., Atlanta, Ga., tells George D. Keller, right, 


Studebaker’s vice-president in charge of sales, that his order for 


May be increased 25 per cent. 








WILLYS CARS EN ROUTE to New York, Boston and Johannesburg, South Africa. 


They are 


pictured here as they passed in review before the administration building of Willys-Overland in Toledo 
on their way to the Atlantic seaboard in the largest Willys drive-away this spring. 


GMC ‘Brass Hats’ to Inspect 


Improvements on West Coast 


NEW YORK.—Alfred P. Sloan 
jr., president, and several other 
General Motors officials, will visit 
the Pacific Coast late this month 
to dedicate the new $2,500,000 
plant of the newly organized 
Southern California Division of 
General Motors Corp. and inspect 
other GM properties in California, 
Oregon and Washington. 

The new plant will be dedi- 
cated at Los Angeles, May 23. 
Other properties to be inspected 
include the Chevrolet warehouse 
at Los Angeles, the Chevrolet as- 
sembly plant, the Fisher Body 
plant and the General Motors 
Parts Corp. warehouse in Oak- 
land, Calif., the Fisher woodwork- 
ing plant at Seattle and the 
Chevrolet warehouse at Portland. 

Other GM officials who will be 
in the party, which expects to 


spend a week on the West Coast, | 


include: W. S. Knudsen, execu- 
tive vice-president; J. L. Pratt, 
vice-president; R. H. Grant, vice- 


Chevrolet Field 
Executives Meet 


And Return Home 


FLINT.—Chevrolet field execu- 
tives have returned to their home 
offices after a meeting of the 
company’s national organization 
of regional, zone and city man- 
agers, at Detroit, April 27. The 
gathering, under the direction of 
W. E. Holler, vice-president and 
general sales manager, was the 
first meeting of the entire field 
executive personnel since the an- 
nouncement last November of the 
1936 models. 

All nine of Chevrolet’s regional 
managers, all 47 of its zone man- 
agers, and 21 city managers, heard 
central office executives discuss 
the spring selling program. 

“We held this meeting,” Holler 
explained, “in order to put into 
full effect plans already instituted 
whereby Chevrolet’s 10,000 dealers 
will reap the maximum benefit 
from the sales machinery set up 
by Chevrolet.” 

The sessions were addressed by 
M. E. Coyle, president and gen- 
eral manager, and by Holler and 
other executives and department 
heads. 


To Build Trailers 

BRIDGEPORT, Conn. — The 
Traveling Cabin Corp. has. been 
formed here to manufacture cabin 
trailers for automobiles, and is start- 
ing operations in a factory owned 
by the Briggs Body Co. of Detroit 
and formerly used by the latter 
company in manufacturing automo- 
bile bodies. William J. Seelinger is 
president; William W. Ling, treas- 
urer, and George Kubler, secretary. 
Authorized capital is $50,000, with 
$9,010 paid in. 








president in charge of _ sales; 
James D. Mooney, vice-president 
in charge of overseas operations; 
John J. Schumann jr., president 
of General Motors Acceptance 
Corp., and Paul W. Garrett, di- 
rector of public relations. 

Four speaking engagements 
have been accepted by Sloan dur- 
ing the western tour. 

He will address the 48th annual 
banquet of the Los Angeles 
Chamber of Commerce, May 22; 
a dinner given by the Chambers 


| of Commerce of the San Francis- 


co Bay area in San Francisco, 
May 25; a dinner given by the 
Portland, Oregon, Chamber of 
Commerce, May 27; and a lunch- 
eon given by the Seattle Chamber 
of Commerce, May 29. 


Olds Production 
Passes Previous 


All-Time High 


LANSING. Oldsmobile’s pro- 
duction of 1936 models has passed 
the 1935 total, the previous all- 
time record, it is reported. Since 
the introduction of the 1936 mod- 
els, 127,030 cars have been built 
as against a total output of 126,- 
769 the year before, according to 
D. E. Ralston, vice-president and 
general sales manager. 

Oldsmobile production for April 
establishes a new all-time high, 
and May will continue at the same 
pace, with the factories at Lan- 
sing working at full capacity, he 
said. 





Swayne Heads 
International 


Safety Group 


WASHINGTON.— Alfred H. 
Swayne, vice-president of Gen- 
eral Motors Corp., this week ac- 
cepted chairmanship of the In- 
ternational Chamber of Com- 
merce commit- 
tee on highway 
transport. The 
committee is 
launching a 
united drive 
backed by busi- 
ness organiza- 
tions in all prin- 
cipal countries 
for improvement 
of highway con- 
ditions through- 
out the world. 
The committee will meet in Paris 
Oct. 20 to perfect its plans. 

As chairman of the committee, 
Swayne takes the place held for 
many years by the late Roy D. 
Chapin, former Secretary of Com- 
merce and president of the Hud- 
son Motor Car Co. 

The work will be carried on 
with the co-operation of the au- 
tomobile manufacturing and high- 
way construction industries of the 
principal countries. 


A, H. Swayne 


Special Safety Course 

MINNEAPOLIS, Minn. — A spe- 
cial three-day course in automobile 
light adjusting is being offered to 
automobile mechanics of the state at 
Dunwoody Institute here, it is an- 
nounced by John P. Arnoldy, St. 
Paul, chief of the state highway 
patrol. 

This will be the only official in- 
struction course offered by the state 
this year. The cost is $5. 


AFTER TRAINING at the U. S. Army’s Motor Transport School, 


at Camp Holabird, Md., 


153 officers and men who completed the 


course were detailed to make a final week’s study of modern auto- 


mobile production methods in Detroit. 


Here they appear at the 


Plymouth assembly line where they paused for an explanation of the 
“roll test” by P. C. Sauerbrey, vice-president in charge of manufac- 


turing, right. 


At the left is Capt. Chin Cheh of the Chinese army, 


who was assigned by Congress to the Transport School. Next to him 
is Capt. James B. Edmunds, commanding officer. 





Say F actories 
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en regener Se ieee 
Dealers Urge Careful Selection of Sales Outlets 


»s Can Aid 


In Purging Dealerships 


Pointing out that there is a real future in automobile 


retailing for dealers who adopt sound merchandising | 


methods, alert selling and good servicing policies, J. W. 
Frazer, vice-president of Chrysler, last week told members 
of the Texas Automotive Dealers’ Assn. that the dealer 
body was now undergoing a purge similar to the purge 


through which the manufacturing end of the trade passed | 


about 15 years ago. a. pointed out that as in the 


manufacturing end only 
companies which adopt sound , 
policies can hope to succeed. 


To determine 
just what the 
dealers thought 
of this point 
ADN ’s long 
nosed sleuth, the 
Inquiring Re- 
porter set out to 
ask some ques- 
tions. One ques- 
tion asked was: 
‘Do you think 
the purge 
through which 
retail end of 
our industry is 
passing will 
eliminate the 

poorer dealers and broaden the 
scope for better dealers?” The 
answers were in part, as follows: 

“The Ft. Worth annual dealers 
meeting was very successful, and 
I think I reflect the sentiment of 
all those in attendance when I 
say that Joe Frazer’s address 
was splendid, well received, and 
appreciated.” J. N. Mitchell, 
Waco, Tex. 


“IT could not agree that dealer 
purge will eliminate enough unfit 
dealers to benefit the better 
dealers with better stocks, service 
departments, buildings and equip- 
ment capable of representing 
worthwhile lines with naturally 
increased overhead and operating 
costs. On the contrary, I believe 
the continued enfranchisement of 
smaller town dealers, with small 
place of business, low overhead 
and no territory restrictions will 
eliminate majority of better 
dealers who are maintaining 
the proper kind of establishments, 
personnel, buildings and _ shop 
equipment commensurate’ with 
retailing and servicing of auto- 
mobiles. This is opinion of all 





members of Shreveport Dealers 
Assn.—J. W. Roby, president, 
Shreveport Automobile Dealers’ 
Assn., Shreveport, La. 


“I do not believe the automo- 
bile business will purge itself of 
unfit dealers in time to benefit 
better dealers without factory as- 
sistance. There is no indication 
of purging going on here and 
there never has been in my 33 
years experiences. Wilder trading 
by all dealers. Banks and finance 
companies are deeply involved.— 
Wm. L. Hughson, William L. 
Hughson Co., San Francisco. 


“Sound merchandising, alert 
selling and good servicing, has 
always been the creed of the good 
automobile merchant but to his 
great discouragement he has had 
to contend with factory approved 
sales outlets whose operating 
policies were designed to tear 
down these principles rather than 
to help maintain them. I have not 
been aware of this’ so-called 
‘purge of the automotive dealer 
body’ taking place. To purge is 
to cleanse or purify by separating 
and carrying off whatever is im- 
pure, foreign or superfluous. Has 
the ‘impure’ dealer been elimi- 
nated or is it the dealer who has 
kept his business on a high plane 
who is suffering.’—Herman G. 
Wangelin, Belleville, Ill. 


“TI do not wholly agree with 
statements of J. W. Frazer. Un- 
doubtedly some unfit dealers are 
passing out but their rotten busi- 
ness methods are likewise elimi- 
nating good dealers. The fact re- 
mains that uncontrolled competi- 
tion among dealers selling the 
same factory product is ruining 
dealer profit potentials.” —- Tom 
Botterill, Denver, Colo. 


Traffic Problem Growing 


McClintock Tells Ad-Men 


DETROIT .—The automobile, day 
business is reaching a point where 
it is no longer a question of be- 
ing able to buy cars but being 
able to use cars because of traf- 
fic congestion, Dr. Miller McClin- 
tock of Harvard University, told 
the members of the Detroit Ad- 
craft Club at their weekly lunch- 
eon yesterday. 


the traffic and safety conditions 
is having its effect on the motor 
car business as well as general 
merchandising, McClintock stated. 

Interest of the automobile 
world in Dr. McClintock’s talk 
was evidenced by the presence of 
a representative gathering of the 
“brass hats” of the industry. 
Alvan Macauley, president of 
Packard and one of the pioneers 
of the safety movement, intro- 
duced the speaker. Others at the 
table were D. S. Eddins, president 
of Plymouth; C. L. McCuen, presi- 
dent of Oldsmobile; Ralph Lee, 
Jack Dineen and Wade Leach of 
General Motors Corp.; L. G. Peed 
and J. P. Wagstaff of De Soto; 
General Heinrich Pickert, Detroit 
police commissioner; Prof. J. S. 
Worley of the University of Mich- 
igan, and heads of various civic 
safety organizations. 

Dr. McClintock dealt with the 
safety and traffic problems of to- 





day from the business standpoint, 
rather than the humanitarian 


side, pointing out that the slow-| 
congested 


ing-up of traffic in 
areas is having a serious effect 
on business growth. 

He devoted some time to the 
results of his observations on 


traffic flow in various cities and} 


Lack of a plan for solution of | its effect on outdoor advertising. 


The luncheon was also the oc- 
casion of the induction of E. R. 
Grace as president of the Adcraft 
Club for 1936. 


Before the meeting, Dr. 


light control system advocated by 
Automotive Daily News. 


motorist waiting for the conven- 


tional signals to change, particu- | 


larly when no traffic was in sight 
in either direction. He intimated 
that a uniform all-stop signal sys- 


tem would be welcomed by traffic | 


control committees in every com- | 
| supply $310,000 new capital. 


munity in the United States and 
that a part of the National Safety 
Council at present was being de- 
voted to the elimination of un- 
necessary lights and the setting 
up of others which would have a 
greater effect on safety. 





Mc- | 
Clintock was shown the traffic | 





He ex-| 
pressed himself as being in favor | 
|} of any uniform traffic light sys- | 
tem which would prevent crossing | 


delays and losses of time for the| ; 
| may elect one director, holders of 








NATIONAL AND LOCAL officials from three states gathered in 
South Bend for a board meeting of the Society of Designing Engineerd 


recently. Seated, left to right, are: 
L. Robertson, Detroit, national president; 


W. Dudenhofer, Detroit; H. Doren, Toledo, O., national secretary; 
W. G. Newman, Toledo, O., national vice-president. 
H, Snyder, Detroit; A. Ewert, Detroit; C. First, Detroit; H. 
Frye, Flint, Mich.; Ronald Witt, South Bend; John Cummings, South 
Bend; W. E. Cox, Jackson, Mich.; 


Buick Salesmasters Attend 
Hoss Race in Louisville, Ky. 


Meyers, Flint, Mich.; C. 


right: 


KANSAS CITY.—Prize winning 
Buick retail salesmen and dealers 
from throughout the Kansas City 
zone entrained Friday aboard a 
Burlington special bound for the 
Kentucky Derby and the first 
convention of the Kansas City 
zone chapter of the Buick Sales- 
masters’ Club. 

While all the salesmen aboard 
are master salesmen, having won 
their trip to the Derby by top per- 
formance in a retail sales contest 
staged during the past two 
months, only the leading 50 com- 
prise the membership of the club. 

The rest will attend the club 
convention in the Kentucky Hotel, 
Louisville, and witness the induc- 
tion of officers and the investing 
of the board of directors of the 
new Buick crack salesmen’s or- 
ganization. 

Clem McCarthy, radio announcer 
who will broadcast the Derby and 
who also is scheduled to handle 
the Buick-sponsored broadcast of 
the Schmelling-Louis fight, was 
scheduled to address the meeting. 

Cities and towns throughout the 





Autocar Plans 


Get Approval | 


| preceding quarter, 
| Hawkins, 


ARDMORE, Pa.—The refinanc- 


ing plan submitted at the stock- | 


holders meeting of The Autocar 
Co., Apr. 29, was approved. The 


dissent had caused the postpone- 


| ment of this meeting from Mar. 
3 was in entire agreement with | 


the majority. 

According to the plan, 
share of former preferred, par 
value $100, with all rights in 
respect to cumulative dividends 
in arrears thereon, is converted 
into a share of new preferred 
of par value $100. The new pre- 
ferred will be entitled to full 
cumulative dividends of $3 per 
share per annum and in addition 
will participate dollar for dollar 
with the common up to an ad- 
ditional $3 per share per annum. 
Holders of preferred will be en- 
titled to convert it into common 
at any time on or before June 1, 
1946, at the rate of five shares of | 
common for each share of pre- 
ferred. Holders of new preferred | 
common will elect the other 
directors. 

New debentures to be pur-| 
chased by Phoenix Securities | 
Corp. are to be dated May 1, 1936, 
maturing May 1, 1946, and will | 
This 
will increase the working capital | 
to handle the current volume of | 
orders, which is reported as hav- | 
ing doubled over that of a year | 
ago. The current April is the best | 
month in the company’s history. 


group of stockholders whose prior | Denver Buick, Inc. 


| Pueblo; 


each | 


|Car Co. 


| royalties. 


| trict Court at Detroit, 


| veloped by Reo engineers and 


R. Showman, Toledo, O.; E. P. 
Standing, left to 


W. J. Burman, Jackson, Mich. 


Kansas City zone are represented 
in the Kentucky - bound expedi- 
tion. In the group are contingents 
from Lincoln, Wichita, Sioux City, 
Omaha, Denver, Des Moines and 
Kansas City, as well as numerous 
other points in the area. 

The 16-car train will arrive in 
Louisville early Saturday, return- 
ing the same night. After the} 
convention the Buick men will | 
attend the races. 

Membership in the Salesmasters’ | 
Club is confined to the leading 50 
retail salesmen in the zone, ac- 
cording to Don Kern, Kansas City 
zone manager. It likewise is based 
on their performance for each} 
three months’ period. The three 
leading salesmen in the zone 
automatically become its officers 
for the succeeding three months’ 
period. 

New officers of the club who 
will be inducted at the convention 
in Louisville Saturday are: Presi- 
dent, Lyman F. Green, Walker | 
Buick, Inc., Denver; vice-presi- 
dent, Compton Tucker, Downtown 
Buick Co., Kansas City; secre- 
tary, W. N. Clardy, J. Arch Butts 
Co., Wichita. Directors, who like- 
wise are elected according to 
their sales performance in the 
are: G. C. 
Downtown Buick Co., 
A. R. Bales, Carson | 


Kansas City; 
Topeka; 


Buick Motor Corp., 


Thomas H. Parry, Goffe-Hudgens | 


P. A. Cohan, 
Denver; Jack 
Reed, Colorado Motor Car Co., 
Roy Dwinnell, Fred 
Sidles Motors, Inc., Lincoln; W. B. 
Sowby, Mangold-Frisbie Buick 
Co., Sioux City, and Hubert Lewis, 
Schooler Motor Co., Des Moines. 


Motor Co., Salina; 


Self-Shifter Patent Suit 
Won by Reo Motor Co. 
LANSING. The -Reo Motor 


| since October, 


| since 


S. | 


Nash Shipments 
Of 7,012 Units 
Show Sharp Gain 


Shipments of Nash 
and Lafayette cars during April 
totaled 7,012 units, the Nash Mo- 
tors Co. reports. The April total 
exceeded shipments for any month 
1930, and surpassed 
any previous April 


KENOSHA. 


shjpments of 
1929. 

The increase in shipments dur- 
ing the past month over April, 
1935, was 73.2 per cent. The April 
increase over March of this year 
was 25.3 per cent. 


Canadian Sales 
In 7% Increase 


TORONTO, Ont., (UTPS). — 
Sales of motor cars in Canada 
during the three months ended 
Mar. 31 totaled 22,556, worth $23,- 
178,735, compared with sales of 
21,664 cars, worth $21,701,262, in 
the corresponding period in 1935, 
reports the Dominion Bureau of 
Statistics. 

New passenger cars sold during 
the first quarter of this year to- 
taled 18,480, valued at $19,027,591, 
while trucks and buses totaled 
4,076, valued at $4,151,144. 

The sales of new cars, trucks 
and buses during the first quar- 
ter year comprised an increase of 
almost 7 per cent in value and 
more than 4 per cent in volume 
as compared with the first quar- 
ter of last year. 


Chicago Chevrolet Men 


Win Top Sales Honor 


CHICAGO.—Two members of 
the same Chicago dealership, the 
Nelson Chevrolet Sales, Inc., cap- 
tured the presidency and vice- 
presidency, respectively, of the 
Chevrolet 100 Car Club for 1936. 

They are G. L. Carlat, whose 
new car sales in 1935 totaled 526, 
and M. M. Zemel, who sold a to- 
tal of 453. Both are veterans in 
the Nelson Chevrolet Sales or- 
ganization, were trained bygRay 
A. Balcom, vice-president and 
general sales manager, and have 
qualified consistently for the fac- 
tory’s honor club. 

While Carlat and Zemel topped 
the nation’s Chevrolet retail sales- 
men, 68 others in the Chicago 
zone have just been enrolled in 
the 100 Car Club on the basis of 
sales last year. For one of them, 
H. L. Ludwig, of the Kushler 
Chevrolet Sales, Inc., it was the 
ninth year in a row. 

Announcement of the awards 
for the Chicago zone was made 
at a meeting presided over by 
G. I. Smith, Great Lakes regional 
manager. Another speaker at 
the session was Roy W. Hill, Chi- 
cago zone manager. 


| 


Yellow onan and Coach 


‘Makes Quarterly Report 





has just been advised | 
that Judge Nelson McvVicar, of | 
the United States District Court | 
for the Eastern District of Penn- 
sylvania, at Pittsburgh, has ren- 
dered a decision holding that the 
Reo self-shifter mechanism is not 
an infringement of Hoppenstand 
Patent No. 1,933,908, under which 
suit was brought’ requesting 


The plaintiff, a resident of 
Pittsourgh, originally brought suit 
against Reo in the Federal Dis- 
but due 
to the crowded condition of the 
court calendar there, a Reo 
dealer in Pittsburgh was sued for 
infringement by reason of the 
sale of the device which was de- 


which was introduced to the pub- 
lic in 1933. Since the introduc- 
tion of the device, Reo has al- 


PONTIAC.—Irving B. Babcock, 
president, Yellow Truck and 
Coach Mfg. Co., has announced 
the following: 

“Net sales of Yellow Truck and 
Coach Mfg. Co., for the quarter 
ended Mar. 31, 1936 were $10,926,- 
150. After deducting provision for 
depreciation of $226,893 for plants 
and equipment and provision for 
Federal income taxes of $122,000, 
the consolidated net profit for the 
quarter ended Mar. 31, 1936 
amounted to $791,042. The above 
compares with net sales of $6,- 
765,078 and a net loss of $239,968 
for the quarter ended Mar. 31, 
1935. 

“For the 12 months ended Mar. 
31, 1936 net sales were $40,017,871 
and net profit amounted to $1,- 
534,010 after deducting provision 
for depreciation of $907,758 for 
plants and equipment and pro- 





ways maintained that it was pro 
tected by patents. 


J 


vision for Federal income taxes 
of $167,012.” 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value. 
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Teaching Safety 

a examination among Chicago school children 

revealed a sad lack of knowledge of ordinary driving 
rules for automobiles. It is likely that the Chicago stu- 
dents are above average in their knowledge of rules of 
the road as a serious effort to educate them in this regard 
has been under way for some time. Simple questions 
regarding the significance and meaning of various types 
of traffic signals brought a wide variety of answers. An 
equal division of viewpoints would be revealed perhaps if 
a cross section of our present day drivers submitted to 
the same examination that was given to the Chicago 
school children. Today’s school boys and girls are to- 
morrow’s drivers. It is time we began seriously to teach 
them to drive. But before we can do much in that direc- 
tion we should learn how to drive ourselves. A simple, 
uniform code which could be adopted as a standard 
throughout the country would be a big step in this 
direction. 


The Perennial Purge 


PEAKING before the Texas Automotive Assn. last 
week J. W. Frazer, of Chrysler, pointed out that bad 
methods among unfit dealers are rapidly cleansing the 
industry of such dealers and broadening the scope of the 
dealer who is conducting his operations on a sound busi- 
ness like basis. It is true that many dealerships go to pot 


from dry rot on the inside. Too many dealers feel that 
they are NEW car merchants, and perhaps they are, but 
to remain in this category they must also become USED 
car merchants. There is not a dealer in the country today 
who does not have to sell more used cars than new cars 
and the great lack of ability to merchandise used cars 
properly and profitably is the cause of disaster for many. 

Tomorrow’s automobile dealer, or the guy who lives 
through today, as Mr. Frazer points out, will be the man 
who goes after his business in all departments in an 
aggressive way. Modernization of all his departments is 
essential. Whether he sinks or swims will depend upon 
his wisdom in selecting a life preserver or an anchor. 

Aside from the dealerships which suffer from dry rot, 
dealers claim there are those which suffer strangulation, 
just the same as trees in the forests are victims of such 
harmless looking vines as bitter-sweet. If the purge will 
kill off the vines, the better stronger trees will have room 
for expansion. But like all parasites, the rim dealers 
weaken the stronger dealers, while they fatten their own 
bodies. More often we see a live vine on a dead tree than a 
dead vine on a live tree. Poor dealers add nothing to 
factory prestige but they do add burdens to the better 
dealers. We can do much to help nature in its perennial 
purge by demanding fewer but better dealers and thus 
putting a new premium on the dealership in any com- 
munity. 


Proposals for an eight lane super-highway extending 
from the Atlantic to the Pacific are now being con- 
sidered in Congress. Experience on well designed high- 
ways of this type already have proved that high speeds 
could thus be obtained with safety. Support this move. 


By the Publisher 


In last Sunday’s 
New York Times, 
under the heading 
“At the Wheel,” 
which is conducted by James O. 
Spearing, there appeared the fol- 
lowing comments on our recent 
suggestions of a universally ac- 
cepted ALL STOP signal: 

“Every one who has driven much 
beyond metropolitan boundaries 
has been delayed and annoyed by 
needless red-and green signal 
lights. It is not uncommon for a 
motorist to be stopped by a red 
light at some rural or suburban 
intersection and wait impatiently 
for green while no cars pass in 
front of him. The temptation is 
always to ignore the light and 
cross the guarded but unoccupied 
intersection, but there is usually 
a local constable lurking around 
the corner with an inconveniencing 
and moderately expensive ticket 
ready for anyone who obeys this 
natural impulse. Yet, if it is argued 
that such needless stop-and-go 
lights should be removed, local au- 
thorities reply that, even if an 
intersection is not heavily traveled, 
it would be dangerous to allow 
motor vehicles to rush through it 
from opposing directions. It takes 
only two cars to make a collision 
and they might meet at a street 
crossing in anybody’s town. 

a oe 


ALL STOP 
WINNING 
ATTENTION 


“After returning from a motor 
trip ‘through countless towns and 
cities of a good many states re- 
cently,’ George M. Slocum, pub- 
lisher of the Automotive Daily 
News, has something more to offer 
than the usual complaints on this 
subject. In the first place, he 
maintains that many red-and-green 
lights are a source of danger 
rather than protection, because a 
motorist approaching one is in- 
clined to speed up in an attempt 
to cross the intersection before 


PROPOSED __ 


ALL STOP 


SIGNALS 


ABOVE IS THE ALL STOP 
safety signal for use at danger- 
ous but not too heavily traveled 
intersection. 


the light changes against him. If 
he reaches the intersection after 
the light has changed to red, he 
is usually going too fast to stop 
and avoid collision with a possible 
car on the cross road. 

* * * 


“Mr. Slocum would eliminate this 
danger, and abolish the delay 
caused by red-and-green lights by 
substituting signals requiring all 
cars to stop at dangerous but not 
heavily traveled intersections. When 
it was safe to do so, any car 
could then immediately proceed 
across the street ahead of it. Dis- 
cussing this proposal Mr. Slocum 
writes—etc., etc.” 

* * * 

AND IN THE Flint, Mich. Daily 

Journal of Apr. 26, we note: 


“ALL-STOP SIGNALS CUT 
TIME, DANGER, IS CLAIM. The 
State Safety Council is considering 
a plan put forward by George M. 
Slocum, publisher of the Automo- 
tive Daily News, to reduce acci- 
dents at highway intersections 
where the record reveals a tend- 
ency on the part of drivers to try 
to ‘beat the light.’ Slocum’s plan, 
which would designate all danger- 
ous but not heavily traveled inter- 
sections by ‘all-stop’ signals, 
would not only reduce the accident 
rate but save half the time now 


Don’t Try to Rescue an Anchor 


In This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 


Anonymous contributions will not be accepted but co 


be observed upon request. 


No Furriner! 


In the Sparks column in Auto- 
motive Daily News of April 18, 
you say about me—“he brought 
with him when he came to Amer- 
ica in 1898.” 

I object most strenuously to 
this—it sounds as though I might 
be a Greek or a Wop, or some- 
thing of the sort. 

Not that I’ve anything against 
Greeks or Wops, but to a man 
born in Brooklyn and directly 
descended from the first settlers 
of Long Island on his father’s 
side, and on his mother’s from 
Mary Chilton, the first woman to 
set foot on Plymouth Rock, such 
a suggestion as is carried by your 
statement is damn near an in- 
sult. 

I know Chris Sinsabaugh didn’t 
mean it that way, but I’ve been 
kidded no end already because of 
it. However, I'll try and live it 
down.—Joseph S. Cortelyou, Mc- 
Graw-Hill Publishing Co., New 
York. 


Trailer Manufacturers 

We were very interested indeed 
to read on page 10 of the ADN 
of Feb. 29 about trailer caravans. 

We might say that a market for 
this type of equipment exists in 
this country, and in point of 
actual fact we have done some 





20,000,000 motorists 
and passengers ‘waiting for the 
light to change,’ it is claimed.” 

BS a * 

THUS HAS THE ball been 
started which may result in sav- 
ing lives and property, to say 
nothing of the millions of minutes 
which are wasted daily “waiting 
for the lights to change.” We 
are still waiting for the “bugs” 
in our scheme, so far only one 
suggestion has appeared and that 
is, that the signals be red and 
yellow, instead of red and white, 
because yellow is better in fog, 
etc. Please let me have your 
opinion of this scheme.—G.M.S. 


wasted by 


will 


business in this direction. We be- 
lieve that a market for trailer 
caravans may be satisfactorily de- 
veloped, and we are anxious to 
have some further details with a 


(Continued on Page 23, Col. 1) 


AS OTHERS 
SEE IT 


Concrete Can Take It 


The past winter put the Amer- 
ican highway system, especially 
in the northern states, to the 
severest test it has ever endured. 
There were temperatures far be- 
low zero, There were floods that 
covered sections of road many 
feet deep. When the ground 
thawed out and the floods sub- 
sided, the repair gangs went to 
work, and this is what they 
found: 

Frost had buckled the macadam 
roads in many places. 

Frost and flood had done severe 
damage to brick roads. 

Neither frost nor flood had had 
the slightest effect on deep- 
foundationed concrete roads. 

In the Susquehanna Valley, for 
example, where the raging river 
smashed stone embankments, the 
concrete roads were opened to 
traffic as soon as the water re- 
ceded and the mud had been 
washed off. Along some of its 
tributaries the roads, to judge 
by the height of the debris, were 
at some places 10 feet under 
water, but their foundations re- 
mained solid and their surfaces 
unimpaired. 

The Romans built great roads 
which endured for centuries, but 
they built comparatively few. In 
one generation, America has built 
the finest road system ever seen 
on this earth, and her concrete 
roads on foundations of rock 
seem impervious to everything 
but high explosives.—The Detroit 
News. 
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and you will 


understand why 


CHEVROLET 
DEALERS 


are making 


big profits 


If you would know why Chevrolet 
dealers are doing such a tremen- 
TRANSPORTATION dous volume of business—look to 
the Chevrolet line for 1936! 
There you will find quick explanation of their 
success because Chevrolet products are outstand- 
ing in all things that appeal to buyers. 
The new Chevrolet passenger cars are known far 
and wide for their completeness, for their all- 
round excellence, for their manifest right to the 
title of the only complete low-priced car. 
And Chevrolet Trucks are equally well known as 
the trucks which combine the greatest pulling 
power in their price range with the greatest all- 


(COMPLETE LINE OF 6 BODY TYPES) 
Winning America’s preference by 
giving America luxury at low cost. 
NEW CHEVROLET TRUCKS 
(COMPLETE LINE —A TRUCK FOR NEARLY EVERY TRADE) 
Favored everywhere because they’re the 
world’s thriftiest high-powered trucks. 
NEW STANDARD CHEVROLET 
(COMPLETE LINE OF 8 BODY TYPES) 
Scoring ever-increasing sales gains 
as the world’s lowest-priced six. 


1. Co-operative assistance. 2. Stability. 3. Profit. 


round economy—in fact, the world’s thriftiest 
high-powered trucks. 


Buyers naturally prefer these better products; 
and Chevrolet dealers enjoy the additional 
advantages of ample discounts, full protection on 
price changes and complete factory co-operation. 


That is why Chevrolet dealers are making such 
big profits; and that is why they are telling 
each other—when you have the Chevrolet franchise 
you have friends! 

CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 


Chevrolet dealers have the further advantage of the new money- 
saving G.M. A.C. time payment plan — the most convenient, most 


economical and easiest to understand of any time payment plan. 


CHEVROLET 


A GENERAL 


MOTORS 


VALUE 
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Packard Urging Dealers to Clean Up, Modernize 


a 


More Trade, Bigger Profit 


Stressed in 


By 


E. M. 


Service Letter 


LUBECK 


DETROIT.—Latest recruit to the ranks of manufac- 
turers pushing a clean-up and modernization program is 


Packard. 


In a recent service letter to dealers and service 


managers, J. F. Page, general service manager of Packard, 
puts the question squarely to the dealers. 

Page points out that “we seem to be in the habit of 
judging from averages and getting to a point where 


‘average’ is being considered something — definite. 
is a fence that separates® 


age’ 
good and poor. Like all fences, it 
is hard to sit on—you fall one 
way or the other. We have seen 
lots of service stations,” he adds, 
“but never one that can be called 
average. They are either above 
that or below.” 

In picturing the comparisons 
between good and poor service 
shops, Page starts with the ex- 
terior. A litter of signs is, he 
believes, a poor front. Only one 
sign—“Packard Service,” is neces- 
sary and is more impressive. 


Confidence Important 

Confidence in the dealer should 
increase as the customer drives 
further into the shop, he says. 
There is no half-way point be- 
tween clean and dirty. Summing 
up the value of cleanliness, Page 
says, briefly, that “it has been 
proved many times that a clean 
place attracts business and pro- 
duces more profits.” 

Tackling the lubrication prob- 
lem, he stresses the importance 
of adequate equipment and ef- 
ficient work. The lubrication de- 
partment should be one that will 
attract attention and bring busi- 
ness. 

Just how Page’s message has 
reached home can be seen in the 
modernization and clean-up pro- 
gram adopted by Schroeder and 
Benson, Inc., at Saginaw, Mich. 
Although the Alemite installa- 
tion was barely a week old, the 
two partners told the story of 
what happened this way: 

Advertised New Service 

“As we compare the lubrica- 
tion department now with what 
we had, it’s no wonder that we 
didn’t get any business and were 
losing contacts with owners. 

“The moment the new section 
was ready we sent out a two- 
color folder and told our friends 


‘Aver- 


about it. We asked owners to see 
our service manager and let him 
show them just how we were 
equipped to handle lubrication. 
To those who were not regular 
visitors we said we were sure 
this modern equipment would in- 
terest them. 
Sales Increase 

“As a result we have increased 
sales in all departments and there 
is no question but that owners 
can protect their investment in 
transportation by thorough and 
correct lubrication. In addition 
we sell them a lubrication plan 
calling for regular lubrication of 
the chassis, including the trans- 
mission, steering and each mov- 
ing unit of the car.” 

The Packard field force is now 
armed with a moving picture 
showing what can be done in 
modernizing and cleaning up the 
service shop and carrying Page’s 
message that there can be no 
compromise between the right 
way and the wrong way. 


Increase in Business 


Drops McAleer Prices 
DETROIT.—Reduction in price 
of McAleer Balanced Blend Pol- 
ish from 75 cents to 50 cents a 
pint, and its de luxe Black Flash 
Polish from $1 to 75 cents is at- 
tributed, the company says, to a 
139.13 per cent increase in volume 
over last year. 

The price reduction was com- 
bined with a free electric clock 
premium deal, which will be con- 
tinued. 

In addition to better manufac- 
turing facilities, the price was 
dropped because of increased 
car sales and the fact that more 
car owners are interested in the 
appearance of the « cars. 


To make 
good bearings or none! 


That decision, made at the start of the business by the 


founders of this company, had a profound effect on ball 


bearing history. Now, New Departure makes millions 


of ball bearings yearly...is the world’s greatest producer. 


Nothing Rolls like a Ball | No Other Form so Strong 


NEW DEPARTURE 


THE KORGCLD STEEL BEARING appeals on the one hand to am 





eg 
7 PACKARD 
; pemntes 


THE NEW LUBRICATION 


section above is a good salesman, 


reports Schroeder & Benson, Packard dealers, at Saginaw, Mich. 
After only a week of operation it has already built new contacts that 


mean profits. 


BUSINESS DROVE PAST the door until Schroeder & Benson, 
Saginaw, Mich., Packard dealers, modernized this lubrication section. 
It produced no profits and \ was what Packard rated as “poor.” 


Dodge Inau igurates Plan 


For Satety Check-up of Cars 


DETROIT. — Convinced that 
procrastination, aside from being 
the proverbial thief of time, is 
the indirect cause of avoidable 
traffic accidents, the Dodge fac- 
tory service management is 
launching a free _ safety-check 
campaign of national scope. The 
aims of the campaign are to 
demonstrate to car owners the 
safety value of periodical check- 
ups of mechanical features on 
which the continued safe func- 
tioning of the car depends, and 
to aid further in the reduction of 
traffic hazards by inducing 
owners to make the safety check- 
up a regular practice. 

W. R. Bamford, service direc- 
tor of Dodge, in explaining the 
idea, makes the point that habit- 
ual neglect of the mechanical 
conditions of automobiles is re- 
sponsible for as many accidents 

s “human cussedness behind the 
wheel.” He cites figures tending 
to show that approximately 65 
per cent of the year’s injuries 
and of the property damage oc- 
curring in traffic mishaps is due 
to a few causes, such as brakes 
that failed to stop the car fast 
enough, lights that blinded be- 
cause they were improperly ad- 
justed, steering impaired in one 
way or another, tires that had 
outlived their safe usefulness, ig- 
nition units permitted to deterior- 
ate, water-starved storage bat- 
teries, and so forth. 

“Motorists know that all these 
matters need periodical atten- 
tion,” says Bamford, “but too 
many of them, under pressure of 
other affairs, decide to do it to- 
morrow, or some other time, when 
things get so that action simply 
can no longer be delayed.” 

The Dodge safety check-up 





eral millions of car owners and, 
on the other hand it enlists the 
active co-operation of some 6,000 
Dodge dealers in all parts of the 
country. The dealer’s service sta- 
tion, which makes no charge for 
the work of inspecting the car, 
checks the vital five points — 
brakes, steering, lights, tires and 
windshield wipers—and sets down 
a duplicate record of the find- 
ings, together with the name of 
the owner and serial number of 
the car. One copy of the record 
goes into the files of the station, 
the other is given to the owner. 











B. Jefferson Wells 
Is Big Party Man 
NEW ORLEANS.—When 
B. Jefferson Wells took over 
the Cadillac, LaSalle and 
Oldsmobile dealership here 
last fall, he promised his 58 
employes that there would 
be a party every month that 
his company showed a 
profit. There has been a 
party every month since 
that promise has been 
made. And so as to facili- 
tate matters, Wells has con- 
structed a barbecue pit, 22 
feet long and five feet wide, 
in the rear of the premises. 
Last Saturday, 125 pounds 
of pork ribs and three fresh 
pork hams were cooked to 
a crisp over the coals. Mrs. 
Wells has organized a 
wives’ choir to furnish the 
group each month with mu- 
sical spirit. 








Better Oils Saire 
Drivers Money 


DETROIT.—Due to better lubri- 
cation materials, more efficient 
fuels and better automobiles, the 
ear driving public now enjoys 
hitherto unknown economies in 
car operation, it was revealed at 
a meeting held here recently by 
the Shell Petroleum Co. 

As a result of a survey over 25 
states, the Shell company discov- 
ered that the mileage between oil 
changes now averages 1,200 miles. 
The average was formerly around 
900 miles. The amount of the 
average lubrication oil sale, how- 
ever, has increased due to the 
fact that motorists are paying 
more attention to crankcase lubri- 
cation than formerly, even though 
they have reduced the intervals 
between changes. 

The survey of Michigan indi- 
cated an increase in the amount 
of oil consumed per year. Divid- 
ing drivers into two classes, those 
driving larger cars and those 
driving smaller ones, it was found 
that the owners of the larger ve- 
hicles have increased their pur- 
chases of lubricating oil to an 
average of 92 quarts a year while 
those in the second class are 
buying 65 quarts per year. 

This is due, the report indi- 
cates, to the fact that the larger 
cars are being driven greater dis- 
tances and need more frequent 
oil changes, while those in the 
other class put mileage on their 
cars in a limited area. It was 
also shown that 75 per cent of the 
drivers today buy only one brand 
of oil regularly. The other 25 per 
cent buy oils of various brands 
and then only when their cars 
actually need oil. 


FIVE YEARS AGO this garage in Smithville, Tex., was started on 


$100 borrowed money. 


In 1935 a Pontiac contract was taken and 


later in the year the new building was erected. Gas, oil, batteries 


and tires were added and proved profitable. 


The first month in the 


new building cash receipts, exclusive of car sales, totaled $303.75. 
Now business averages about $625 a month. 





oe 


Constant reader goes north 

I plan a trip to Montreal, taking with me my 
wife and 3 children. Will you please map the route, 
noting places of interest? From Montreal we are 
going to a cottage near Georgeville. I will arrange 
for The News to follow us on our trip—I have been 
a reader of The News since 1924, and I don’t want 
to miss it. We missed several copies last year when 
we were in the Adirondacks.—Brooklyn, N.Y. 


A 


Will you help me plan a motor trip north, going 
through Quebec? I would like some data on points 
of interest and condition of the roads up to and 
beyond Quebec. Could you tell me how far from 
Sa the good highways continue in the direction 
of the Hudson Bay region, and if there is anything 
there of particular interest?—Spring field, N. 7. 

Can your travel bureau give me helpful informa- 
tion on an auto trip to Glacier National Park, Banff 
and Lake Louise, and back to New York? I shall 
have 3 persons in the car.—Engelwood, N. 7. 

I am planning a trip through the New England 
states the last week of September—first to Boston, 
then along the coast to Maine; across Maine, New 
Hampshire, Vermont, up to Montreal—and home. 
I would appreciate it if you would outline the best 
route and the interesting spots on such a trip.— 
Trenton, N. J. 


Motoring to Meheeco 

I am planning a trip to Mexico City. Please send 
me all the necessary information for going by auto. 
—Port Richmond, N.Y.C. 


I anticipate taking a vacation by automobile 
through the New England states and up into 
Niagara Falls and Canada and return to New York 
through the Adirondack section. Will you please 
tell me the very best possible route as regards roads, 
places of interest, etc.?—Brooklyn, N.Y. 

I wish to take a motor trip from New York City 
to Virginia Beach, Va., and stop over for about 10 
days. Would you be kind enough to let me know the 
best route to follow, which would include an over- 
night stop half way? Do you happen to have a 
schedule of rates charged by the various hotels 
there?—Hempstead, N.Y. 


— bee 
—_ — 
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gy 


Will you please send me a road map and outline 
of the best and quickest route to Tucson, Arizona? 
Also, I would appreciate any other information 
which you think would be advantageous to me on 
this trip, which I intend making by car.—WN. Y. C. 
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I would appreciate complete information con- 
cerning reliable auto routes, hotels and tourist 
lodgings, what to wear and where to go, sights to 
see and things to do on a trip to the Carolinas. I 
plan to spend a 2 weeks’ vacation in that vicinity. 

Wassaic, N.Y. 

I am planning an automobile trip through 
Minnesota, Iowa and Missouri. I am going directly 
out to St. Louis and from there will tour the above- 
mentioned states. Please send me information on 
routes and points of interest.—Bronxville, N. Y. 

Recalling your inestimable aid to me last year in 
arranging a motor trip, I am turning to you again 
for assistance. I am contemplating a trip to Port- 
land, Oregon, during the summer and would like 
information on both the most direct route from 
N. Y. C., as well as scenic routes, with the possibility 
of making the return (or perhaps the outward) 
journey more leisurely. I would like to know the 
distances involved, of course, but I would also 
appreciate any other information that might help 
me in planning the trip and possible stop overs.— 


L. I. City, N.Y. 


California, here we come 

Can you give me any information about national 
parks and points of greatest interest in a trip to San 
Francisco, which we are going to make by motor. 
Cedarhurst, L. I. 

We have decided to extend our trip to Miami as 
far as Southern California. Will you therefore please 
send me the additional road maps necessary. 
Brooklyn, N.Y. 

This coming summer I contemplate a trip to 
Havana, driving with my family via Key West, Fla. 
Can you tell me approximate mileage; the round 
trip fare rate for both adults and children under 7, 
and the steamer schedule between Key West and 
Havana?—Astoria, L. J. 

What is the ferry charge (and boat schedule) 
between Miami, Key West and Havana for 2 
passengers and a Ford?—Brooklyn, N.Y. 


Peregrinating Pontiac 

Please send me a route from Montreal to Miami, 
as well as an alternate return route. I drive a Pon- 
tiac 8.—Montreal, Canada. 

On previous occasions I have appreciated your 
advice on automobile routes. I am now planning a 
trip to Miami, Florida, through the Carolinas and 
Georgia; and would like to take a different route for 
the return trip, covering Tennessee and Kentucky. 
—White Plains, N.Y. 

My husband and I are considering an auto- 
mobile trip to the Gaspé Peninsula, and would 
appreciate information on the following points: 
mileage; route; boat fare to Boston and Portland 
(round trip for my husband and myself, and also 
for V8 Ford Sedan); hotel accommodations, rates, 
etc.; money exchange.—Bloomfield, N. 7. 


Dealer in things 


that havent happened! 


eee years ago we started an Information 
Bureau which volunteered, none too confidently, to answer 
any question. Right away, our Dear Public took advantage 
of us by wanting to know the best route to some place. 
Eventually the I. B. accumulated a large collection of 
steamship schedules, time tables, travel folders and stacks 
and stacks of road maps. So when we moved into the News 
Building six years ago, we set aside a space in our Informa- 
tion Bureau for the folks who wanted to go places, and 
called it, brightly enough, our Travel Bureau. 

This Travel Bureau of ours is a curious place. It deals in 
things that haven’t happened yet. People who think of going 
places come to see us first because we have nothing to sell 
and don’t try. We just give away information about 
Europe and China and cabin and second class and planes 
leaving Newark and compartments and dining cars and 
arriving Kansas City 11:10 C.T. and Route 1 to Clinton 
where you turn right . and so forth. The Bureau is 
manned by two young women who seem to know their stuff. 
Many New Yorkers wouldn’t think of going even to Yonkers 
until our young women tell them it’s O. K. 

Anyway, 32,569 people phoned, wrote and called in 
person at our Travel Bureau last year—and some of them 
were darn swell people, too. They wanted to go everywhere 
in the world. It is no secret that most of these travelers are 
rolling their own in everything from model T’s to Minervas. 
Despite the fact that every oil company and every hot dog 
stand of the better type dishes out road maps and touring 
information, they come to us with childlike confidence for 
routes and itineraries even in places like Jugo Slavia. We 
reprint some of their letters for your edification. 

We think this confidence on the part of our readers is 
downright touching—and also pretty significant to you 
automobile advertisers. The folks who take trips to Hawaii, 
and Florida, and dude ranches are certainly prospects for a 
higher priced car. And every query for a road map pre- 
supposes the purchase of a car, gas, oil, tires, gadgets, 
hot dogs, hotel rooms, picture postcards, and Coca Cola. 

All these expenditures, remember, are marginal; and 
indicate a surplus of income worth angling for by any alert 
automobile man. Whether you sell left-handed windshield 
wipers or Lalique radiator caps, you can find buyers among 
News readers. And you can find millions of buyers for good 
standard automobiles and accessories. 

If you want to get to buyers’ eyes and pocketbooks in 
New York, The Newsis your best getter. Why not use it—now? 


THE 


NEW YORK'S 


TribunejTower, Chicago - Kohl Bldg., San Francisco - 220 East 42ND St., NEw YORK 
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Modern Branch Boosts Business for Denver Dealer 


Carbon-Monoxide Removal 


By IRA R, ALEXANDER 
DENVER.—A new system of ridding the shop of 


carbon-monoxide gas is a 


feature of a new modern 


one-stop service station recently opened in the Capitol 


Hill residential section by 
local Ford dealers. 


O’Meara-Young Motor Co., 


Through the center of the shop and 


just under the cement floor runs a four-inch iron pipe, 
which takes in outside fresh air from one side of the 
building and draws it through and out the other Side by 


means of a suction pump fan®— 


operated by a small 50-watt AC 
motor. The 15 stalls are connected 
with this pipe 
through small 
openings cut in 
the floor. When 
not in use they 
are closed with 
specially made 
lids. When a 
mechanic 
is working on a 
car and the en- 
gine is running, 
the exhaust pipe 
is connected up 
with a rubber 
hose. The other end of this hose 
is inserted in the opening of that 
stall floor and exhaust fumes are 
sucked into the pipe and carried 
out of the shop. 


Makes Greater Efficiency 

Mechanics need not go home 
each evening with a headache 
caused by breathing air laidened 
with carbon-monoxide gas fumes. 

“Keeping of the shop air free 
from this poisonous gas tends to 
a much greater efficiency on the 
part of our shop force, 
George H. Evans, manager of the 
new branch. “We have made no 
attempt to patent this new sys- 
tem as we are perfectly willing 
that any garage in the country 
shall use it as we feel that its 
general use will tend toward bet- 


tering the conditions of the in-| 


dustry as far as the shops are 
concerned.” 

The exterior of the branch is 
finished in white stucco and with 
flood lights stands out promi- 
nently at night. 


Plenty of Light 
The building is 100 feet square. 
The shop, which extends along 
the back of the building is 60 by 
100 feet in size and lighted by 


” remarked | 





windows along the back and 


sides and by skylights. 

One half of the front is given 
over to a new car display sec- 
tion, a parts department, office 
space and a display counter. The 
parts section, while only taking 
up floor space 10 by 25 feet, car- 
ries a large stock because of 
good arrangement. The front is 
open and can be viewed by those 
entering the building. 


Employes Have Shower 

The other half of the front of 
the building is given over to the 
lubricating and car washing de- 
partments. 

Directly back of the parts de- 
partment are rest rooms. The em- 
ployes have their own section, 
equipped with a shower bath. 

The heating plant is in a small 
room built under the building, 
and is equipped with automatic 
stocker to insure correct temper- 
ature during the winter months. 

“We opened our new plant on 
Apr. 8,” said Evans, “and we 
started off with good business 
from the start. We are operating 
in the black already and during 
the first two weeks we sold 19 
news cars. Business in all de- 
partments was good from the 
opening day. At the present time 
we are employing four car sales- 
men, 14 men in the shop and two 
men at the pumps. We believe 
that automobile agencies in the 


|larger cities can find it to their 
| advantage to spread their serv- 


ices. 

“Through our pump service, our 
car wash service, lubrication de- 
partment and the like, which are 
for all makes of cars, we are able 
to extend our activities and make 
new friends.” 

At the back of the building is 
a used car lot 100 by 125 feet. 


Utah Used Car Stocks U D, 
But Outlook is Better 


By FRED L. W. BENNETT 


SALT LAKE CITY, Utah.—Tak- 
ing the city as a whole, the used 
car situation here is a little worse 
than a few weeks ago. Dealers, 
generally, have more used cars 
on hand, due, in no small meas- 
ure, to the increased demand for 
new cars which has developed. 


Several dealers report stocks of 
a hundred cars or more. Most 
firms have declared that allow- 
ances are being made strictly ac- 
cording to value and it is hoped 
this may check the accumulation 
of used cars, but at the expense 
of new car sales. 

The weather continues good 
and is from six weeks to two 
months ahead of normal. The 
general agricultural and indus- 
trial outlook is better than last 
year, but unemployment still re- 
mains high. An agricultural cam- 
paign to take care of unemployed 
members has been announced by 
the Church of Jesus Christ of 
Later-Day Saints, or Mormon, and 
is expected to boost the demand 
for trucks. 

According to B. C. Keat, sales 
manager of the Ballard Motor 
Co., “The new car business is 
good, but the sale of new cars is 
adding to the dealers’ stocks of 
used cars. Used cars are selling 





better than they were a _ short 
time ago, however, especially the 
lower priced ones.” 

An exclusive used car operator, 
who did not wish to be quoted by 
name, reported that “everybody 
seems to want to sell used cars. 
Top and paint men are getting 
into the business in a small way. 
One of them I know has 10 in 
stock. Then it seems that pri- 
vate individuals are carrying two 
or three at their homes and try- 
ing to sell them. These unrea- 
sonably high allowances on used 
cars which some of the new car 
dealers have made, and are still 
making, apparently, is making it 
tough for us.” 

L. N. Sorenson, Jackson Motor 
Car Co., Packard distributors, 
says that “the less expensive used 
cars are moving best, regardless 
of their class or size, but there 
are still too many on hand in this 
city. The bonus boys are in- 
creasing the demand for these 
used cars. Used cars generally 
are moving a bit faster than they 
were. There is more interest now 
in large new cars in the $3,000- 
$4,000 class than there has been 
since last fall. Our notes are 
in good shape. Collections are 
coming in better.” 
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AN ATTRACTIVE NIGHT DISPLAY features this Ford sales and service branch recently opened 


by O’Meara-Young Motor Co., Denver. 


removal described on this page. 





Standard Oil 


ot Indiana 


To Lease Company Stations 


CHICAGO.—Indicating that the 


much discussed trend toward 
placing operation of service sta- 
tions in the hands of independent 
dealers, as against company- 
owned and controlled outlets, has 
progressed even further than is 
generally realized, the Standard 
Oil Co. of Indiana announces in 
its annual report, just issued that 
it has decided to turn over its 
company-owned stations as 
largely as possible to independ- 
ents. 

This decision was reached, it 
was stated, in view of the “rather 
surprising” results in Iowa, where 
the company leased its stations 
to dealers last year when the 
state chain store tax became ef- 
fective. The company _ reports 
that its sales in the state have 
not suffered as a result of this 
step. 

“On the contrary,” the report 
states, “the quantity of products 
distributed to the same stations 
has measurably increased.” 

Practically all company-owned 
stations in Iowa were leased to 
dealers on July 1 of last year, 
when the chain store tax became 
effective. It was at first predicted 
by many in the industry that re- 
tailers would not be able to main- 
tain stable markets. 

The statement by Standard of 
Indiana is regarded as the first 
official report on the success of 
the Iowa plan from the company 
point of view. As such, it is con- 
sidered of great importance as a 
possible indication of the attitude 
other major companies may take. 

The company’s report makes 
the following comment upon the 
Iowa situation and its decision to 
lease stations: 

“Enactment of further chain 





legislation led to a _ pro- 
nounced alteration in the com- 
pany’s retail marketing policy. 
For many years Standard of In- 
diana has been building up a 
system of company-owned and 
controlled stations providing care- 
fully supervised, uniform service 
to the public of a type generally 
recognized as exemplary. 

“The chain store tax law en- 
acted in Iowa made continuation 
of the system impossible there. The 
stations could not have earned 
enough profit to justify payment 
of the drastic taxes imposed on 
integral units. It accordingly be- 
came necessary to turn back 
leased stations to their owners 
and to lease company stations to 
individuals so that all could be 
operated as separate outlets, not 
subject to the tax penalties. The 


store 


company thus practically went out | 


of the business of operating retail 
outlets in Iowa. 

“The results have been rather 
surprising. While it has been im- 
possible to maintain uniformity of 
free service, and there has prob- 
ably been some decline in the 
employment provided in the sta- 
tions, the company’s sales have 
not suffered. On the contrary, the 
quantities of products distributed 
to the same stations have measur- 
ably increased. 

“On the basis of this experience, 
it has been decided to place the 
operation of company-owned sta- 
tions as largely as possible in the 
hands of independent dealers, to 
whom the company becomes les- 
sor, wholesaler, supplier, and ad- 
viser, instead of employer. Large 
numbers of stations in others 
states have already been con- 
verted into such dealer outlets. 


GLASS BUILDING BLOCKS make this Ohio Oil Co. station in 


Columbus well lighted in the day time. 
give varying shades to the outside appearance. 


At night, colored lights can 
A story of Owens- 


Illinois Glass Co.’s new glass bricks and their advertising value when 
used with colored lights appeared in ADN, Mar. 28. 








A feature of the station is a system of carbon-monoxide gas 





Hartford Dealers 
Hold Open House 
HARTFOR Conn. 
Car dealers and service 
stations in Hartford and 
adjacent communities ob- 
served “Open House Week” 
during the period from Apr. 
19 to 25. Three slogans were 
used to dramatize the ob- 
servance: “This week opens 
the great outdoors to the 
automobilist.” “This is the 
week to prepare your car 
for spring driving,” and 
“This is the week to buy 
better and safer transpor- 
tation.” 





Eecdien Pump 
Sales Double 
Those of 1934 


WASHINGTON.—Purchases of 
gasoline pumps in the United 
States last year more than dou- 
bled the volume of 1934, accord- 
ing to statistics of the Census 
Bureau. Reports from 90 per cent 
of the pump manufacturing plants 
show that last year 64,547 power 
and hand-operated pumps, valued 
at $11,189,695, were shipped, an 
increase of 113 per cent from the 
preceding year. The highest for- 
mer record was established in 
1932, when 62,264 pumps, valued 
at $8,400,470, were sold. 

Of the pumps purchased last 
year 57,206 were power operated. 


Protest on Code 
Clauses Signed 
By 400 Dealers 


MADISON, Wis. — Protests to 
any code for the automobile in- 
dustry which contains a clause 
providing for the imposition of 
any assessments, and any clause 
calling for arbitrary audit of 
books of individuals or corpora- 
tions engaged in the automobile 
business were voiced in a peti- 
tion signed by almost 400 Fox 
River valley dealers and pre- 
sented at a hearing on a pro- 
posed code for the industry here 
last week. 

Mason Osmond, Oshkosh, gen- 
eral manager of the Gibson Co., 
operating in Fond du Lac, Nee- 
nah, Menasha and Appleton, tes- 
tified that the automobile busi- 
ness is not demoralized, as was 
declared previously by code pro- 
ponents. He said that in 1935 his 
turnover was 1,250 new automo- 
biles and 3,500 used ones, and 
that business has increased. 

Others presenting’ testimony 
tending to disparage value of a 
code included Herman C. Frielipp, 
Janesville dealer, and James 
Stathas, Green Bay, president of 
the Brown County Motors. 





Pacific Dealers Plan to Adapt Fla. Caravan Law 
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Expect Measure to Solvelws Wis. Fair Trade Law 
P 


Used Car “Dumping” Problem 


SACRAMENTO, Calif—A law 
similar in principle and effect to 
the now famous Florida Caravan 
Bill (described in ADN for July 
13, 1935) is being agitated for Cal- 
ifornia by many west coast deal- 
ers. Such a law has been the sub- 
ject of discussion at recent dealer 
meetings, and the fact that 
the Florida law was recently held 
constitutional by the unanimous 
vote of five Supreme Court judges 
in Florida has added to the num- 
ber of its California supporters. 

Dumping of used cars from 
other parts of the country has 
long been a thorn in the flesh of 
the Golden State dealers. They 
believe that an adaptation of the 
Florida law offers a way out of 
the local difficulty. Their bill, to 
be known as House Bill 634, is 
now being drawn up in legal form 
and will be offered to the Cali- 
fornia legislature in January, 
1937. 

Would Register All Cars 

The proposed bill will provide 
that all used cars brought into 
the state for sale be registered 
and that each dealer shall fur- 
nish the purchaser of such a used 
car with a bond indemnifying the 
purchaser against failure of title, 
breach of warranty or fraudulent 
misrepresentations. 

Close check will be kept on 
dealer operations by the pro- 
visions which require every dealer 
in used cars who is a non-resident 
of the state and brings used cars 
into the state for sale or resale 
to register such vehicles with the 
State Motor Vehicle Commis- 
sioner. 

Before a used car is offered for 
sale, a bond must be executed, 
payable to the governor of the 
state for the use and benefit of 
the purchaser, which will be used 
to pay all losses, damage and ex- 
pense that may be sustained by 
the purchaser. This bond shall be 
in the full amount of the sale 
price. In registering each used 
vehicle a fee of $1 shall be paid 
to the Motor Vehicle Commis- 
sioner and for each bond posted 
a fee of $5 shall be charged by the 
same official. 

Guilty to Be Fined 

The bill will also provide that 
within 24 hours of each sale of 
a used automobile, a properly en- 
dorsed certificate of title shall be 
furnished to the purchaser there- 
of. This title must be issued by 





Detroit Police 
Turn to Junking 


DETROIT.—The Detroit Police 
Department stepped into the 
automobile junking picture last 
week with an effectiveness rival- 
ing the junking program of the 
automobile companies earlier in 
the year. 

One hundred and eighteen aged 
and partly wrecked cars, seized 
by the police were demolished and 
sold as junk. 

A dozen of the huskiest men 
on the force, armed with sledges, 
went at the job of wrecking the 
cars. Crank cases were cracked, 
engine heads bashed in, carbure- 
tors knocked off, starters and 
generators crushed beyond re- 
pair. To top it off the secretary 
of state cancelled all titles. 

A local junk dealer bought the 
heap of metal for $645 cash, com- 
peting with six other buyers in 
the auction sale which followed 
the wrecking show. 


Plan Referendum 

BOSTON. — At the April meet- 
ing of the Automotive Boosters Club 
of New England it was voted to plan 
a referendum on changing the date 
of registering motor vehicles in this 
state from Jan. 1 to Apr. 1, if the 
legislature kills the bills filed this 
year asking for a change. 








the state Motor Vehicle Commis- 


sioner. 

The proposed bill will also pro- 
tect purchasers of used cars from 
legal attempts on the part of 
dealers to recover cars in the 
event that such dealers have vio- 
lated the provisions of the bill. 
Where such violation can be 
shown, there will be no ground 
for recovery, it is provided. In 
addition, any dealer shown to be 
guilty of violation of the pro- 
visions of the bill is liable to a 
fine of not less than $100 and not 
more than $500 and impro im- 
prisonment of from 30 days to six 
months, at the discretion of the 
judge. 





Again Held Invalid 


MILWAUKEE. — Wisconsin’s 
fair trade practices law, declared 
unconstitutional recently by Cir- 
cuit Judge Charles L. Aarons as 
affecting the retail drug trade, 
has again been held unconstitu- 
tional by Judge Otto H. Breiden- 
bach, in respect to the retail 
liquor provisions. 

Judge Breidenbach, in _  dis- 
missing an injunction petition of 
three local wholesale liquor deal- 
ers, held that the legislature had 
unlawfully delegated legislative 
power to private persons in pass- 
ing the fair trade act, and that 
the legislature or administrative 
boards may not fix prices of 
commodities, except in an emer- 
gency or when the commodities 
were clothed with a “public in- 
terest.” 





Ay P proved Signal Devinn 


Seen in Massachusetts 


BOSTON. — Motor truck, ‘bus 
and car manufacturers may just 
as well begin to plan to place 
direction signals on their vehicles 
in the near future if they are to 
be operated in Massachusetts. 

The Department of Public 
Works, which includes motor reg- 
istry, has been making an in- 
vestigation since last December 
and the result is the first law to 
make owners of vehicles, mainly 
buses and trucks of certain types, 
carry such signals, beginning 
about June 1. 

The official statement reads: 
“As a practical and definite rule 


for determining to what class of 
vehicles these regulations apply, 
they provide that if the distance 
from the center of the steering 
column to the left lateral exten- 
sion of the vehicle or load exceeds 
22 inches, the vehicle must be 
equipped with a signalling sys- 
tem approved by the department.” 

Specifications will soon be ready 
showing what construction and 
permanence is required. While 
at first it will probably mean that 
owners will have to get the legal 
equipment, it will be easy to set 
a specific date at a later time, 
requiring all new vehicles coming 
into the state to be so equipped. 


We accepted 
their challenge 


AS A MATTER 
OF COURSE 


UTOMOBILE designers have a 

way of demanding the seemingly 
impossible of Steel—and getting it. The 
fast pace they have set has been a con- 
stant challenge to the ingenuity and 
ability of the steel maker. It has stimu- 
lated new and important developments 
from which all industry has definitely 
benefited. 

When designers’ blue prints revealed 
the magnificent streamlined, all-steel 
cars for 1936, they knew Steel would 
have to produce bigger, stronger, tough- 
er sheets than it ever had before. And 
they knew from experience that it 
would. 

Our skilled operating craftsmen, en- 
gineers and metallurgists met the new 
requirements. They produced the larg- 
est sheets ever known. They gave them 
toughness and ductility to withstand 
tortuous twisting and bending without 
a break; smoothness to take a mirror- 
like finish; uniformity to prevent any 
halt in the production line; production 
to make deliveries on schedule. 

We are as proud of the new auto- 
mobiles as if we had made them our- 
selves, and pleased with the part we 
have had in making them possible. The 
seemingly unattainable becomes simple 
enough when designer, engineer, crafts- 
man, and metallurgist jointly cooperate 
to get a result. 


AMERICAN AUTOMOBILE SHEETS 


AMERICAN SHEET & TIN PLATE COMPANY ° Pittsburgh 


Columbia Steel Company, San Francisco, Pacific 


Coast Distributors 


United States Steel Products Company, New York, 
Export Distributors 


PNTTED STATES STEEL 
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Weteran’ s Bonus Will Open Great Car Market 


Will Start 


By U.S. Treasury June 15 


By WILLIAM ‘ULLMAN 


WASHINGTON. — A new and 
tremendous market for both new 
and used automobiles in every 
section of the United States is 
forecast within the next few 
weeks when the long - deferred 
“bonus boom” actually gets under 
way. On June 15 the Treasury 
Department will begin distribu- 
tion of the Adjusted Service 
Bonds authorized by the current 
session of Congress and that un- 
precedented pump-priming for 
prosperity will begin without de- 
lay. 

The $2,000,000,000 worth of 
Government bonds will draw 3 
per cent interest if not cashed 
within the first year and they 
mature in 1945. But it goes with- 
out saying that the bulk of the 
bonds will be turned into cash 
immediately and in realization of 
this the Treasury is preparing to 
pay out at least $1,500,000,000 cash 
in redemption of the securities 
between June 15 and Labor Day. 

See Automotive Benefits 

That a large part of this will 
be invested in automotive prod- 
ucts is certain. Many veterans 
find this the first opportunity they 
have had in years to replace au- 
tomobiles already driven beyond 
the zone of safety, economy and 
comfort. Innumerable other vet- 
erans will for the first time 
achieve their dream of owning 
their own car. Enterprising sales- 
men even now are looking up 
prospects among veterans who 
will so soon come into their ad- 
justed compensation for service 
in the World War. 

Shipments of the bonds are al- 
ready going forward to Federal 
Reserve banks from the Treas- 
ury and an attempt is being made 
to keep abreast of the flood of 
vouchers listing the names of 
veterans and the amounts due 
them under the Bonus Act. Dis- 
bursement to veterans living in 
the Fifth Federal Reservice Dis- 
trict (Richmond) and to those 
whose certificates are held at 
Veterans’ headquarters here will 





All others will be handled by the 
regional disbursing offices of 
the Treasury and Federal Reserve 
Banks in the remaining 11 dis- 
tricts. 
To Get Checks and Bonds 

Vouchers listing payments to 
be made will go first to the vari- 
ous Treasury disbursing offices, 
where in each case a check will 
be written for the amount by 
which the payment due exceeds 
an amount evenly divisible by $50, 
the face value of the bonds. The 
lists will then be delivered to the 
Federal Reserve Bank, where the 
necessary number of Veterans’ 
Bonds will be made out in the 








name of the veteran. Each vet- 
eran will receive a Government 
check and the number of $50 
bonds necessary to make up the 
full amount due him. For in- 
stance, a veteran having an ap- 
proved claim of $763.50 will re- 
ceive a check for $13.50 and 15 
$50 bonds. 


Fort Worth Dealer Assn. 


Selects New Officials 


FORT WORTH. — The Texas 
Automotive Dealers Assn., meet- 
ing in annual session here Apr. 
24, elected Gordon Perry, of 
Dallas, as president for the en- 
suing year. W. A. Williamson, of 
San Antonio, was re-elected first 
vice-president and manager for 
the 18th consecutive year. Earle 
North, of Houston, and E. A. Kin- 
sell, of Corpus Christi, were 
elected second and third vice- 
presidents, respectively. 





March Construction 
62% Ahead of 1935 


NEW YORK.—March construc- 
tion, despite severe winter and 
flood conditions, showed an ad- 
vance of about 62 per cent over 
similar month of 1935. Total for 
the 37 states east of the Rocky 
Mountains, according to F.. W. 
Dodge Corp., aggregated $199,028,- 
300 compared with $141,050,200 for 
February and $122,940,500 for 
March, 1935. 


Increases were shown for resi- 
dential and non-residential build- 
ing as well as for heavy engineer- 
ing types. Gains over last year 
were well distributed geograph- 
ically, with each of the 13 major 
districts east of the Rockies par- 
ticipating, except the New Or- 
leans territory (Mississippi and 





Louisiana). Gains as compared 
with February, 1936 totals were 
shown for each district, except 
New England where flood condi- 
tions were severe, and New Or- 
leans. 

For first quarter total contracts 
for all classes of construction in 
the 37 states amounted to $545,- 
871,300 as against $297,761,500 for 
corresponding 1935 quarter. 


Battery Makers to Meet 


In Cleveland May 20-21 

NEW YORK. — The 1936 spring 
convention of the National Bat- 
tery Manufacturers Assn., Inc. 
will be held at the Statler Hotel 
in Cleveland, O., Wednesday and 
Thursday, May 20 and 21. The 
announcement is made by W. J. 
Parker, commissioner of the asso- 
ciation. 





Here's the proof that 


a Good Dealer 


HE best car ever made cannot hope for permanent success without competent, 
well-thought-of dealers. The finest of dealer organizations can make little 


be made direct from the Treasury. 


Jump of Billion 
Seen in Midwest 
36 Farm Income 


headway with an inferior product. But when a good car is backed by a good 





dealer organization, the sky is the limit. 
That is the fortunate position of the Pontiac organization. By producing cars 


that are engineered right, manufactured right, and priced right, Pontiac has attracted 

DETROIT. — Economic sign 
posts continue to point toward 
substantial increases in farm in- 
come in 1936 over 1935. Including 
the portion of the soldiers’ bonus 
going to farmer veterans, the total 
increase may again approach 
$1,000,000,000. 

The estimate of farm income 
from sales in 1935 was $6,360,000,- 
000. Sales income in the first two 
months of 1936 was up 20 per 
cent. An increase of 5 to 10 per 
cent for the year appears to be a 
reasonable expectancy. 

Farm business high spots for 
April, according to the Midwest 
Farm Paper Unit, Inc., include 
the following: 

Farm income increasing at 

billion-a-year rate. 

March rural retail sales 9.5 

per cent over 1935, department 
store sales up 7 per cent. 

Farm equipment shipments 

show 30 to 35 per cent gain. 
4, Implement factory employ- 

ment gains exceed any other 
industry. 

Early 1936 cash income in 

midwest states is up 6.7 per 
cent; other states, 1.8 per cent. 

Farm pay in midwest states 

shows stability through the 
year. 
Tq Larger farm production prob- 
able in 1936. 

Farm income from non-farm 

sources is large. 


to its franchise the very highest type of business man. And by keeping their 
business dealings on the same high plane that the car occupies, these men have 
built for Pontiac a following that is unsurpassed in its loyalty and enthusiasm. 
Today, a new Pontiac dealer, before he even opens his doors, is assured of that 


+ 


““My new Pontiac is everything you represent 
even as to economy. If I couldn’t replace it, 
I wouldn’t sell it for twice as much. Your 
dealer gives good, conscientious, honest service. 
In fact the manufacturer, dealer and car make 
a perfect combination.” 

W.S., Los Angeles, Calif.* 


*‘May I congratulate you upon your dealer? 
Before buying my Pontiac I talked to a number 
of people about him and all said, ‘If you buy 
from him he’l!] take care of you’, and they were 


absolutely right.” & 1 ty Houston, Pa.* 


“The best riding car I have ever owned and I 
have owned many priced much higher. As to 
your dealer, I have never bought a car from 
anyone who tried so hard to see that every- 
thing was satisfactory.” 

C.K.M., Willard, Ohio.* 


“T have been a Pontiac fan since 1928 and my 
wife is just as big a booster as I am. Your 
dealer is one of the finest men to do business 
with I ever met. He very wisely seems to think 
that actions speak louder than words.”’ 
L.B.S., Plymouth, N. H.* 


“I am very happy to inform you that I am 
more than pleased with my new Pontiac 
Coupe. I especially appreciate the service 
rendered by your dealer, so much so that 
whenever I buy a new car he will again receive 


my business.” E.R.P., Elgin, Ill.* 


“Your dealer is all that I could ask. In fact 
my confidence in his integrity was what 
prompted me to buy a car from him. He has 
done all in his power to make the transaction a 
pleasant business experience.” 

J.B.R., Memphis, Tenn.* 


*Excerpt from a letter on file at the Pontiac Motor Co. 
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Trailer Manufacturers Plan To Form Association 


Proposed Group Will Study 
Threatened Legislation 


DETROIT.—Plans for a trailer 
manufacturers association similar 
to that of the automobile manu- 
facturers are expected to get under 
way by the end of May. A tem- 
porary committee will be set up 
next week at a meeting of sev- 
eral makers from Detroit and the 
vicinity. 

Trailer makers say they need 
an association to handle a situa- 
tion which parallels the early 
stages of the automobile business 
when motor car manufacturers 
sprang up almost over night in 
practically every mid-west indus- 
trial center. 

Sponsors of the movement will 
not, they say, attempt to curb 
the ambitions of those entering 


the trailer business. Instead they 
seek an organization which will 
tend to establish better selling 
methods, cross licensing of pat- 
ents, establishing of equitable 
freight rates, and to have a hand 
in legislation effecting the use 
of trailers in every state in the 
Union. 
Laws Threaten 

Already it has been found that 
legislation is under way in sev- 
eral states concerning length of 
trailers and towing cars, lights, 
rear signals, license fees, parking 
on city streets, brakes, character 
of hitches or attachments to the 
towing car, safety inspection, 
sanitary inspection, taxes and sev- 





eral other items many of which 
are at variance. 

One of the most interesting 
legislative proposals is that trail- 
ers should carry the same ar- 
rangement of lights used by 
trucks at night. These lights 
show the height of the vehicle, 
its width and lights along the 
sides indicate passing length. To 
conform to this plan all trailers, 
particularly the house or cabin 
type would be obliged to carry 
additional batteries or an inde- 
pendent lighting plant. It is 
claimed that this additional ex- 
pense would work a hardship on 
the trailer owner. 

The temporary committee will 
also list the manufacturers. Dur- 
ing the past two months, it is 
said, over 32 new trailer manu- 
facturers have entered the field 
and it is rumored that one of the 
automobile manufacturers is seri- 





ously considering entering the 
field with the thought of having 
its dealer organization handle 
trailers from a trained transpor- 
tation selling standpoint 
Meet in May 
The sponsors of the proposed 
association program will an- 
nounce the personnel of the or- 
ganization committee later in May 
and issue a call for a general 
meeting in either Cleveland or 
Detroit before the end of the 
month. 


Road Contracts Let 


PIERRE, S. D. — Contracts for 
36 road construction projects to 
cost $621,683.39 had been awarded 
by the South Dakota highway com- 
mission. The work consists of grad- 
ing, gravel surfacing, bridge and 
overhead crossing construction and 
road side improvements. 


and a Good Car can 
go a long, long way 


most valuable of business assets—public good will. 
These statements are not matters of opinion, nor are they based on hearsay. 
They come straight from the public in thousands of letters very much like those 


printed below. 
toward an all-time high. 
PONTIAC MOTOR 


COMPANY, 


“Just want to let you know that we are 
equally pleased with our Pontiac and your 
Pontiac dealer. We have purchased four cars 
from him in our family and have sent other 
buyers and all have met with the same hos- 


pitality and service.” 


B.D.M., Overton, Texas.* 


“The Pontiac Six I purchased is a mighty fine 
car. The dealers are the finest firm I ever dealt 
with. These people really give service with a 


capital ‘S’.”’ 


N.R.Y., Duluth, Minn.* 


‘‘My relations with your local dealer have 
been very pleasant. He is unquestionably the 
outstanding automobile dealer in this district, 
held in high esteem by both customers and 


other business men.” 


L.E.C., Brockton, Mass.* 


PONTIAC, 


Once read, they will explain why Pontiac sales are mounting 


MICHIGAN 
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Mack Co. Reveal 


New Automatic 
Safety Device 


NEW YORK.—Development of 
a new automatic semi-trailer de- 
vice known as the Mack coinci- 
dental safety lock, said to mark 
a long step forward in semi-trailer 
safety, has been announced by 
Mack Trucks, Inc. 

Nose dives, runaway trailers, 
dragging trailer brakes, driving 
with support wheels down are 
some of the semi-trailer buga- 
boos which, the announcement 
claims, are eliminated by the Co- 
incidental Safety Lock. 

The entire action of the coin- 
cidental safety lock is automati- 
cally controlled by the normal 
functioning of the support wheel 
mechanism, thus simplifying the 
work of coupling and uncoupling 
as well as making the operator 
proof against error or careless- 
ness, it is said. 

Prime component of the new 
device is an auxiliary fifth wheel 
lock comprising two heavy lock- 
ing pins working vertically 
through holes in the upper fifth 
wheel plate. Except when the 
support wheels are fully down 
these pins overlap the edge of 
the fifth wheel lower half, form- 
ing a secondary lock which effec- 
tively prevents accidental un- 
coupling, even though the driver 
forgets to set the king pin latch 
or this latch fails. 


Also controlled by the support 
wheel mechanism is the automatic 
parking brake, so that whenever 
the support wheels are lowered 
the brake is unfailingly set. Not 
until the wheels are raised is it 
released. 


Covered Wagon Trailers 


Expand Plant Facilities 


MT. CLEMENS, Mich.—Further 
expansion in production facilities 
by the Covered Wagon Co., trailer 
manufacturer, whereby it has 
added 40,000 square feet of plant 
floor space, is announced by H. E. 
Brinkman, production manager. 
This is the second expansion with- 
in a month. 

To meet unprecedented de- 
mand, it was found necessary to 
put into commission a new spray- 
ing and drying unit of 12,000 
square feet. In addition, the com- 
pany has also been forced to lease 
three other buildings containing 
a combined floor area of 28,000 
square feet, into which are being 
transferred the woodwork, ma- 
chine and metal departments and 
the factory service department. 

Two of the leased buildings will 
be used chiefly for body fabrica- 
tion, leaving the main plant with 
additional space for assembly. 
These new units will be in opera- 
tion by May 4, it was said, and 
will result in increasing employ- 
ment over 40 per cent. 


Sun Oil Co. eciindiil 


20 New Autocar Trucks 


ARDMORE, Pa.—The Sun Oil 
Co. has just placed an order for 
20 new Autocar trucks. Sixteen 
of them are tractors designed to 
haul maximum-load trailers to 
retail distribution points; two 
others are the new model 6x4DF 
having six wheels with two driv- 
ing rear axles; two others are the 
engine-under-the-seat type having 
a wheelbase of only 145 inches. 

Four of the Autocar tractors 
will be stationed in Newark, three 
in Baltimore, two in Philadelphia, 
two in Hartford, Conn., and two 
in Pittsburgh, and one each will 
be stationed in Atlantic City, 
Wheeling, W. Va., and Marietta, 
O. One of the 6x4DF’s goes to 
Williamsport, Pa., and the other 
to Allentown, Pa. One of the 
engine-under-the-seat Autocars 
will be sent to Long Island City 
and the other will go to Pitts- 
burgh. 





National Standard Evolved for Testing Safety Glass 
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Improved Product Expected 


From Unitorm Requirements | 


NEW YORK. In the future 
safety glass used in motor ve- 
hicles will conform to definite na- 
tional standards, says the Ameri- 
can Standards Assn. The con- 
tinued high quality of this glass 
will be assured by engineering 
tests to guarantee a minimum 
strength and freedom from shat- 
tering, and to provide against 
discoloration or separation of the 
layers of the glass. 

In the past it has been im- 
practical for automobile manu- 


facturers to furnish safety glass} 


that would be acceptable in all 
states, because there was no rec- 
ognized standard to which he 
could refer. Safety is a relative 
term. How safe should the glass 
be? How large the sample sub- 
jected to impact tests? 

Glass made under the new 
specifications will be safe enough 
from flying missiles to withstand 
the blow from a half-pound steel 
ball dropped 10 feet, and strong 
enough to endure the impact of 


an 11-pound bag of lead shot 
dropped eight feet. 
is intended for windshields even 
more severe impact tests are re- 
quired. 

Shatter Test 

To test the resistance of glass 
to a sharp blow by a small hard 
object, a specially shaped steel 
dart is dropped from a height of 
10 feet. This may crack or punc- 
ture the sample, but the glass 
must be of such nature that no 
loose or detached pieces shall 
leave the plate except at the 
point of the puncture. 

While breaking and splintering 
are the most obvious faults that 
will be guarded against by these 
newly developed safety glass 
standards, there are other char- 





acteristics of safety glass which 
have caused many accidents. 
The new American Standard re- 
quires tests to insure against dis- 
coloration —a condition both 
dangerous because of the changed 





appearance of landscape and ob- 


Lubricate for Safety Week 


May 23rd to May 30th 


HAT’S a good idea on the foot- 
ball field . .. but an even better 
one in your showroom. 

For a discontented new owner 
can block more potential sales than 
your star salesman can work up in 
a month! 

So... try to make every owner a 
spreader of glad tidings about your 
car. Good as that new car is, you 
should prime it for an extra swell 
send-off. This is simple to do, as 
many dealers will tell you. It means 
taking these two steps... 

Number one—fill the crankcase 
with Gulfpride. This is without 
question the finest motor oil in the 
world! It will do more to prevent 


little mechanical troubles than any 
other motor oil known. Refined by 
Gulf’s exclusive Alchlor process, 
this 100% Pure Pennsylvania Oil 
is scrubbed so clean of trouble- 
making compounds that it has actu- 
ally lubricated motors for 80,000 
miles without any need for remov- 
ing carbon. 

Number two—load the tank with 
Gulf No-Nox Ethy! Aviation Grade 
Gasoline. This puts spurs in a fleet 


This move has GULF 
made EXTRA 
CUSTOMERS for 


many a car dealer! 


Name 
Street 


City 


|}ing water 











If the glass| & 


NEW EXTERIOR LINES feature this new Mack, Model EH. The 
cab, hood and Senter Eines are blended into modern curves. 


jects seen through a glass that 


has discolored, and objectionable | 


its unsightliness. 
will be guarded 
against by exposure to. ultra- 
violet radiation, equivalent in 
cumulative effect to 2% years of 
normal sunshine. 

To determine the effect of tropi- 
cal temperatures on the glass over 
an extended period of time, the 
samples will be immersed in boil- 
for two hours. If 
bubbles or other serious defects 


on account of 
This defect 


car’s flanks . . . squeezes out every 
last ounce of speed, pick-up and 


power that lies beneath that sleek | 


hood. It sends a car out ready to do 
better than its best! 

Do these two things and you'll 
find you’ve got an owner who’s 
acting as your non-commissioned 
salesman among all his friends. 

Mail the coupon below. Get a 
FREE copy of that brand new Gulf 
book, “You Can’t Call It Luck.” 


ADN-516 


3800 Gulf Building, Pittsburgh, Pa. 
Please send me my FREE copy of that 
book “You Can’t Call It Luck.” 


State 


|} meter, a 





| made, 





| result from this severe exposure, 


the samples will be rejected. 

Tests with optical instruments 
will also be required to insure 
against distortion. 

When samples of glass prove 
able to withstand the whole series 
of these tests they may be labeled 
as conforming to the American 
Standard. 

Groups Co-operate 

These completed standards for 
safety glass represent the work of 
many different groups and or- 
ganizations co-operating under 
American Standards Assn. pro- 
cedure. The viewpoints of auto- 
mobile manufacturers and fleet 
operators were taken into con- 
sideration. The private car own- 
er’s interests were represented by 
the American Automobile Assn. 

Twenty states are awaiting pub- 
lication of these standards be- 
fore issuing regulations regard- 
ing the use of safety glass. Uni- 
formity in these regulations is of 
utmost importance to car manu- 
facturers who cannot be expected 
to meet 48 different standards in 


|48 different states. 





Mack hence 


New Model EH 
At Lower List 


NEW YORK.—Modern styling 
is emphasized in the new Model 
EH, just announced by Mack 
Trucks, Inc., which rates at 18,000 
pounds gross and lists at $2,250, 
f.o.b. factory, at Allentown, Pa. 

Full-flaired and creased fender 
design with high valleys between 
the hood and fenders; a V’d slop- 
ing chromium-plated radiator 
grille; extensive use of chromium 
plating on the windshield frame, 
louvre ornaments, hub caps and 
bumper; and de luxe streamline 
cab with sloping windshield are 
among the features contributing 
to the modern appearance of the 
new model. 


Of all-metal construction the 
cab roof is built integral with 
the cab. Safety glass all around 
is standard. Interior cab fittings 
include dome light, coat hooks, 
indirectly lighted instrument 
board with clock-type_ instru- 
ments. 

Model EH is offered in standard 
wheelbase lengths of 146 inches 
and 158 inches for the truck and 
139 inches for the tractor chassis, 
with optional lengths at extra 
cost. Gross weight distribution 
of approximately 30 per cent front 
and 70 per cent rear has been 
achieved through set-back front 
axle design; the front axle being 
but 74 inches ahead of the rear 
of the cab. 

The new model is powered by 
the six-cylinder Model BG engine 
with a 3%-inch by 5-inch bore 
and stroke, which develops 79 
horsepower at a governed speed 
of 2,300 r.p.m. 


Driver Reaction Meter 
In Production at Bendix 


CHICAGO.—A driver reaction 
new product which 
measures the speeds with which 


| motorists make emergency stops, 

has been announced by the Ben- 
| dix Products Corp., 
} in 


and is now 
production and available at 
once. 

The device consists of a seat, 
brake, clutch and _ accelerator 
pedal arrangement similar to that 
in every automobile. In addition 
an electric traffic signal is ar- 


ranged before the device so that | 


it is in plain view of the “driver.” 


With the subject seated at the} 


steering wheel, the stoplight is 


flashed and the driver moves his | 


foot from the accelerator pedal 
and applies it to the brake pedal 
as quickly as possible. 

The duration of time between 


| the instant when the stoplight re- 


acts on the brain of the driver 
and the brake application is 
is automatically recorded 
in tenths of seconds on a gradu- 
ated scale, as well as permanently 
recorded on a card which is in- 
serted in the instrument. 


The meter is an accurate tim- 
ing device, its accuracy being 
maintained through the primary 
drive which is a synchronous 
motor. The speed of this motor 
is reduced through a gear drive 
to a relatively slow speed so that 
the arm will pass the record card 
at a speed which corresponds to 
the graduations on the card. The 
stop sign is operated by a cam 
and flashes just as this hand or 
pointer passes the zero line on 
the record card. 


The flashing of this sign is a 
signal for the operator to release 
his foot from the accelerator and 
as his foot leaves the accelerator, 
a switch is operated which closes 
the primary circuit of a trans- 
former which in turn is con- 
nected to this hand which is now 
passing the record card, and, as 
a result of the primary of the 





transformer being closed, the 
energy being developed in the 
secondary of this transformer 
burns a hole in the record card. 
The distance from the zero line 
to th’s hole is the mental re- 
action of the time required from 
the time the operator sees the 
stop sign until his foot has left 
the accelerator. 

The second hole which is 
burned in the card is made in a 
similar manner to the one de- 
scribed except that the switch is 


TO TEST THE speed of brain 
and brawn, Bendix developed this 
new driver reaction meter. Re- 
sponse to traffic signals is meas- 
ured and recorded by this device. 


connected to the brake pedal in- 
stead of the accelerator. The glass 
tube that passes beneath the 
scale in the front of the case 
flashes at the time the hole is 
burned in the card. This flash is 
an indication that a hole has been 
burned. 





Sunday Closing Problem Disturbs Gotham Dealers 


Chiselers Keep Doors Open 
Despite Law, Mountsier Says 


By BOB MOUNTSIER 
Many dealers | 
report sales as| 


NEW YORK. 
around our town 
rather spotty, for a more or less 
unaccountable reason, which 
doesn’t have to do with the am- 


bition. of the Lord’s Day Alliance | 


to have all dealers of new and 
used cars in Greater New York 
closed up every Sunday. 

As we hinted several weeks ago, 
the Lord’s Day Alliance people, 
who may cause automobile shows 
to be closed on Sunday, set out 
to do ditto to automobile dealers 
in the five boroughs of New York 
City, as provided for by a law 
which is observed chiefly in the 
breach—“because our competitors 
insist on opening up every Sun- 
day and so we have to do the 
same to protect our business.” 

Favored Closing 

Recently the Alliance initiated 
an emphatic move in the direc- 
tion of a prominent Auto Row 
salesroom as a part of a national 
campaign to put more rest into 
Sunday for automobile dealers. 
The Automobile Merchants Assn. 
of New York let it be known that 
they were willing to talk turkey 
with the Lord’s Day Alliance 
since the great majority of its 
members favored Sunday closing 
if it would be observed or en- 
forced 100 per cent throughout 
the city. 


So far the dealers’ association 


has kept a test case from getting | 


into court. Members of the Au- 
tomobile Merchants Assn. of New 
York were advised to remain 
closed last Sunday, just to see 
what would happen. Those who 
closed saw, and it was just what 
they expected. Along Broadway 
the reputable dealers kept their 
doors locked—both the front and 
the back ones—while they saw 
used car sales gobbled up by 
dealers of that class who are a 


pain in the neck to their compe-| 


titors and their customers. 
It is interesting to note that in 
the borough of the Bronx the 
great majority of dealers 
mained open last Sunday, 


pretty good. 


The New York Police Depart- | 
as to} 
auto dealers’ compliance with the | 


ment has made a survey 
Sunday closing law, and it is 
thought in some quarters that the 
police will now take steps to in- 
sure rigid law enforcement in the 
future. 
Industry’s Famous 

Well, we see by the current 
Saturday Evening Post that Mr. 
Boyden Sparkes has discovered 


that the automotive industry has | 


at least five famous personages 
who rate as Horatio Algers 

Henry Ford, Charles W. Nash, 
Walter P. Chrysler, Harvey Fire- 
stone and Vincent Bendix. The 


first four have their place in the} 


Post in pictures—Charlie Nash 
taking the cake of his 71st birth- 


day—and the fifth has his in a} 
highly interesting and enlighten- | 


ing interview. 


Like the columnar Chris Sinsa- | 


baugh, Vincent Bendix started 
life more or less on a bicycle 
Instead of going to prep school 
and college the youthful Vincent 
got one job after the other so 
that he could add to his “under- 
standing of the way the world 
of business was expanded.” Here 
is a bit of what the famous 
inventor-manufacturer of brakes, 
etc., etc., says in The Saturday 
Evening Post: 

“All my life I have read omni- 
vorously; at 14 I was going, wide- 
eyed, through Darwin, Herbert 
Spencer, Huxley and Schopen- 
hauer. Herbert Spencer was my 
favorite author. Really I pat- 
terned my educational training 
after the system revealed to me 
in his autobiography. How I was 
impressed by discovering that my 
hero never had collegiate train- 


| tion between New York City of- 


re- | 
and | 
they reported that business was| 
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| 
| the expense of deliveries to out- 


| of-the-city residents. Also, it clari- 


| constitutes “proof of delivery” 
| 
| where outside of the city limits 
| instead of at the purchaser’s ad- 
all 


dress, as required previously. 


ing! Herbert Spencer of 
people!” 


After several weeks of negotia- | is Simple Affidavit 


In itself the form 
ficials and representatives of the| @ffidavit to be signed by vendor 
Automobile Merchants Assn. of| 2nd purchaser and attesting that 
New York and of the Brooklyn| the car in question was purchased 


and Long Island Automobile Deal-| “for delivery outside the limits of 
ers Assn., a form of certificate| Greater New York. Appended 


has been agreed upon to facilitate to it is a notice to the effect that 


the sale of cars by city dealers to| the sales tax law makes it pos-| 


customers who reside outside of | sible to punish any person violat- 
the city limits and are therefore| ing its provisions with a $1,000 
exempt from the sales tax levy| i 

of 2 per cent, which applies only | °F both fine and jail sentence. 

to residents of New York City—| The shouting and the tumult 
for relief purposes. | still continue over motor acci- 


This form materially reduces! dents and safety. The New York! Harnett is also supporting the! 


| fies the question as to just what| 
|and the state’s commissioner of 


and makes possible delivery any-| motor vehicles, Charles A. Har- | 


is a simple | 
| those bills 
| speed law of 50 miles an hour; 


|fine and a year’s imprisonment 
| and increasing time of mandatory 


Oo - sre ensensenpeenenetnasereinenatsesnnernmni aremmngenmesee po 
State legislature is still sparring | pending Berg compulsory 


over a number of drastic meas-| ance biH, which he points 
| not, 


| less 
| others. 





ures calling for various penalties, 


nett, declares that he is ready to | 


fight for the adoption of the reck- 
driving bill and 


several | . 
~ | itself reduce 


15 


insur- 
out is 
strictly speaking, a safety 
measure. “Advocating compulsory 


| insurance in New York state, as 


I have for some time,” he said 
the other day, “I have held that 
compulsory insurance will not of 
accidents, There is 


no question but that compulsory 
insurance has become a football 
of politics in Massachusetts.” 


Capital Motor Show 


Scheduled for Nov. 14 
WASHINGTON.—The 17th an- 


as “must” legislation | 
providing a definite | 


He lists 


| 
| 
establishment of a state traffic | 
commission, provision for record- | 
ing traffic law convictions on | 
drivers’ permits, compulsory in- | 
spection of all motor vehicles/ nual automobile show of the 
semi-annually, reciprocal agree-| Washington Automotive Trade 
ments between states to exchange | Assn. will be held from Saturday, 
records on traffic law violations | Noy. 14, to Saturday, Nov. 21, the 
board of directors announced this 
week. 

Calvert Exhibit Hall has been 
engaged for the event. 


suspensions for driving while in- | 
coxicated. 


At YOUr S€TVice...ovr wwe 


STORE FRONT EXPERIENCE IN YOUR FIELD 


NE of the best assurances you can modern, 


have that remodeling your show 
room with a new Pittco Store Front 
will be successful and profitable, is the 
fact that we have had such wide experi- 
ence in installing Pittco Fronts in your 
field. Our experience has taught us 
the type of windows, the color schemes, 
the arrangement of store front elements 


best able to suggest to prospective car 
buyers a high class organization selling 
TORE FRONTS 
glass metal. pound 
PITTSBURG Hy 
PLATE GLASS COMPANY 


show rooms. 


Pittco 


CARRARA STRUCTURAL 
GLASS 


PITTCO STORE FRONT 
METAL 


PITTSBURGH MIRRORS 


Faint 


Pit tTCco 


fine-quality 

This is the fifth in a series of adver- 
tisements addressed to car dealers and 
featuring photographs of actual Pittco 
Store Front installations for automobile 
And these are just a few 
of the many show room installations of 
Fronts we have made. 
invite you to send the coupon below for 
our free booklet on Pittco Fronts and 
interior painting, which contains further 


PITTSBURGH PAINT 
PRODUCTS 


POLISHED PLATE 
GLASS 


TAPESTRY GLASS 


information. And remember, our staff 
of experts will gladly discuss with you 
and your architect the best type of front 
to fit your needs and pocketbook. 


PITTSBURGH TIME PAYMENT PLAN 

Take 2 years to pay for your new 
Pittco Front! Merely make a 20% 
down payment, and then pay the bal- 
ance in easy monthly installments at 
low F. H. A. rates. 


automobiles. 


9 


We 


Pittsburgh Plate Glass Company, 
2181A Grant Bldg., Pittsburgh, Pa. 

Please send me, without obligation, your new book entitled *‘How 
Modern Store Fronts Work Profit Magic.” 


Name 


Street 
City State 


Iam © am not (© interested in the Pittsburgh Time Payment 


Listen to’’The Music You Love,” superbly rendered by the Pittsburgh Symphony Orchestra and distinguished guest artists every Thursday at 8:00 P.M., E.D.S.T., over NBC-\WJZ network and associated stations. 
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Used Car Report Shows Stock, Sales of All Models 


Gives Dealer Information 


Pertinent 


KANSAS CITY. — Reorganized 
only a few weeks ago after a 
lapse of a few years, the Kansas 
City Motor Car Dealers’ Assn. is 
already tackling the used car prob- 
lem by compiling reports of stocks 
and sales by makes and models 
from 1928 and older to 1936. 

All makes of cars are listed by 
yearly models and each model 
tabulated both by sales and stocks. 
Thus the dealer has all the per- 
tinent information affecting his 
trade-in valuations, and can gov- 
ern his prices accordingly. 


Can Judge Turnover 

As an example of how these fig- 
ures can be put to work, assume 
the report of car “A,” 1930 model, 
shows 100 units sold last month 
and 200 on hand at the first of 
this month. From this, the dealer 
can expect to keep the car in stock 
for two months. There is, roughly, 
a two-months’ supply of these 
particular cars on hand. With 200 
of this same model already in 
stock throughout the city, it is 
reasonable to assume that compe- 
tition will keep the Prices low, 





to Allowances 


that quite a bit of reconditioning 
will be necessary to meet this 
competition and that the allow- 
ance price will be tied up for per- 
haps two months, From this the 
dealer can set his valuation in 
line with the present market con- 
ditions. 

Another car, however, a 1935 
model of Car “B” is reported to 
have sold 200 units last month, 
with only 100 on hand at the end 
of the month. Here it is safe to 
assume that this model will prob- 
ably sell within two weeks. With 
a fairly heavy demand there will 
probably not be a great deal of 
reconditioning work necessary to 
attract buyers and, with more or 
less of a shortage of this particu- 
lar model, prices will probably 
hold up well. Here the dealer need 
not hold his allowance as close as 
he would with Car “A.” 


Indicate Normal Stocks 
Reproduced on this page are 
two sample sheets from the re- 
port of Apr. 1. The position of 
each make by models is indicated, 
from _which the dealer can } de- 





Washington Dealers Ready 
For Coming Legislation 


SEATTLE. With an election 
of state lawmakers coming up 
this fall, and a session of the 
legislature early 
next year, the 
Washington Au- 
tomotive Trades 
Assn. and the 
Seattle dealer 
organization are 
lining up as ma- 
jor activities for 
the coming 
months, matters 
pertaining to 
legislation. 

Carl R. Heussy Carl R. Heussy, 
executive-secretary of both asso- 
ciations, has severed his connec- 
tion with the county prosecutor’s 
office so that he can devote in- 
creased attention to dealer prob- 
lems. In 1932, Heussy became 
secretary of the Seattle Automo- 
bile Dealers Assn., and two years 
ago of the state association. The 
annual Seattle automobile show 
during this period was under his 
management. 

Program Being Prepared 

A comprehensive legislative pro- 
gram is being prepared to be 
presented at the legislature in 
January. But the main legisla- 
tive work is to see that unfavor- 
able and discriminating legislation 
against the automotive industry 
is not passed. The list of would- 
be laws beaten is usually more 
imposing and important than that 
of laws enacted. 

Hugh G. Knox has been placed 

in the territory including Wash- 





ington, Idaho, Montana, Utah and 
Wyoming, to represent the Na- 
tional Automobile Dealers Assn. 
in charge of NADA memberships 
and official guide subscriptions, 
so that this work will no longer 
be conducted by the state asso- 
ciation. This will permit the 
local group to devote more time 
to its more direct problems. 


Uniform Collection Needed 


Uniform method of collecting 
sales tax on automobiles in this 
state is the most immediate prob- 
lem of the association. The tax 
is 2 per cent. A recent ruling has 
been obtained from the state tax 
commission which _ eliminates 
bona fide cash discount from the 
tax. Finance charges, carrying 
charges, interest from credit ex- 
tended on sales of tangible per- 
sonal property under conditional 
sales contracts or other contracts 
providing for deferred payments 
of purchase price are not con- 
sidered a part of the selling price 
and are not taxable, but may be 
segregated on taxpayers’ accounts 
and billed separately to custom- 


| as a whole are going up or down 
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For Month 


MONTHLY USED CAR 
SALES REPORT 


Number of 
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A COMPLETE USED CAR STORY is told by these figures. 
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1935 


APRIL 


month 


first, 1936 


63 


On Hand 


Number of Dealers Reporting 


1934 1933 | 1932 | 1931 


5 | 
4 201 | 
| 490 | “547 “622 476 | 





427 | 375 (315 "3627 | 


Comparison of sales and stocks by 


makes and models gives an accurate picture and a sound basis for arriving at trade-in allowances. 


termine the number of days’ sup- 
ply of each. 

The Washington Automotive 
Trades Assn. has for’ several 
months been issuing the same sort 
of used car report, but goes a 
step further and indicates by 
means of a star or double star 
the supply of cars on hand— 
whether a 45 to 60-day stock 
(which they consider normal) or 
more than a 60-day stock (ab- 
normal). 

These reports, if kept from 
month to month, give an accurate 
indication of used car _ trends. 
Comparison with the previous 
month will show whether or not 
any particular model is tending 
toward saturation and if stocks 


compared with sales. 
Average Six Weeks 

Accompanying the Kansas City 
report is new car sales recapitu- 
lation, which, with the used car 
report, indicates the ratio of new 
and used car sales. Averages re- 
ported last year pointed to a ratio 
of 1.8 used car sales to every new 
car sale as being normal. The | 
April report from Kansas City 
shows 1.2 used cars sold to every 
new car. While this figure is not 
necessarily dangerous, the ratio is 
not normal. 

Used car stocks, according to 
the accompanying report, average 
about a six-weeks’ supply. Heav- 
iest stocks center around 1929 to 
1932 models. 





ers. However, penalties are con- 
sidered a part of such price. 


An elaborate summary of the 
state sales tax is being prepared 
and sent to every dealer. 


The association will also work 
to large extent upon labor prob- 
lems the coming year. Improve- 
ment of human relationships will 
be sought. Various business prob- 
lems that arise from time to time 
are to be aggressively studied. 


Sales in March totaled 2,709 
units, with the stock counting 
3,517 units on Apr. 1. From these 
figures, the present stock is about 
a 40 to 45-day supply. 


To Call in Debts 
NEW YORK.— Texas Corp. in- 
tends to call the remaining $60,000,- 
000 of its funded debt on Oct. 1, 
stockholders were told at the corpo- 








ration’s annual meeting. 


Tire Industry 


Will Study 


Removal of Untair Practices 


WASHINGTON. — To eliminate 
by co-operative action certain un- 
fair methods complained of 
within the industry the Federal 
Trade Commission this week au- 
thorized the holding of a trade 
practice conference for the tire 
industry. The time and place 
have not been designated but it 
is understood the parley will be 
held in Chicago early in June. 


Application to the commission 
to sponsor such a conference was 
filed late last year by the National 
Assn. of Independent Tire Deal- 
ers. The FTC circularized vari- 
ous members of the industry in 
all its branches throughout the 
country, asking whether’ they 
favored the plan. The response, 
the commission says, showed an 
overwhelming majority desired 
the conference and, accordingly, 
Commissioner Robert E. Freer 
was designated to preside. 

At the present time, the FTC 
has ascertained, there are approxi- 
mately 50,000 independent retail 
dealers, about 45,000 gasoline 
service stations at which tires 
are sold, nearly 1,750 company- 
owned stores, nearly 1,400 chain 
and mail order stores and 30 tire 
manufacturers. Invested capital 
in the industry is estimated at 
$2,000,000,000 with an annual vol- 
ume of business reaching $750,- 
000,000. The number of employes 
ranges between 150,000 and 250,000. 

While applications for the con- 
ference was made by the inde- 
pendent dealers, all branches of 
the industry are expected to par- 
ticipate. Among the trade prac- 
tices complained of and which 
will be the target of the proceed- 








Only one quality—the best we can build 


BORG & BECK 
CLUTCHES 


DIVISION OF BORG- WARNER CORPORATION 





ings are misbranding, price dis- 
crimination and certain other 
false and misleading practices and 
misrepresentations. 


Livestock Sales 
Show Increase 


ST. PAUL, Minn.—South St. 
Paul and immediate territory re- 
flects the livestock industry which 
has not been favorable. During 
the last 30 days, however, there 
has been marked improvement. 
The next six months should be 
characterized by a gradual up- 
trend. 


Almost simultaneously it was 
announced that the farm cash 
income in five northwest states 
for January and February of this 
year showed a 31 per cent in- 
crease over the same two-month 
period last year and a 56 per cent 
rise over 1934. 


Based on the federal cash farm 
income report, farmers in Min- 
nesota, Wisconsin, North Dakota, 
South Dakota and Montana sold 
for cash $118,222,000 worth of 
crops and livestock products in 
January and February of this 
year. 

The gain in money over the 
first two months of 1935 is $28,- 
030,000 and $42,718,000 over 1934. 
All this is new wealth, grown on 
farms without AAA cash. 


K. C. Assn. Declares 


War on Tire Thieves 


KANSAS CITY, Mo. (UTPS).— 
After the victim of a tire theft 
had received threats warning her 
against prosecuting the case, the 
Automotive Trades Assn. retained 
Jerome M. Joffee, state senator, to 
assist in the prosecution of Wil- 
liam D. (Red) McGinnis, who had 
been arrested for the theft of four 
new tires and wheels from a motor 

ar. 


This is the first step in a move 
to clean up the theft of motor car 
accessories, said C. T. Barnett, 
executive secretary of the trade 
association. Barnett believes that 
nearly all the stealing can be dis- 
couraged if the organization can 
get at some of the “fences.” 


Hoffman Elected 


MUSKEGON, Mich—Jules J. 
Hoffman has been elected a director 
of the Brunswick - Balke - Collender 
Corp. to succeed the late B. E. Ben- 
singer. 





(Continued from Page 1) 


make possible the use 


publicly operated vehicles. Four 
lanes, each 11 feet wide, would 
be constructed for _ privately 
owned cars and four other lanes, 
each 14 feet wide, would be desig- 
nated for trucks and buses. The 
two arteries will be separated by 
a 20-foot space, while on either 
side of the lanes a space 125 feet 
wide will be landscaped tempo- 
rarily and made use of as ad- 
ditional lanes in the event that 
traffic increases. 

The proposed super-highways 
commission, it was advocated at 
the hearing, would be composed 
of the chairman of the board of 
governors of the Federal Reserve 
Board, the secretaries of Agricul- 
ture, War, and the Interior, two 
members of the House and two 
members of the Senate to report 
on the plan not later than Dec. 1, 
1936. 


Need for One 
Signal System 


Stressed by U. S. 


WASHINGTON. — The Federal 
Bureau of Public Roads this week 
again emphasized its strong ap- 
proval of uniform signs, signals 
and regulations for traffic con- 
trol. Variations by local author- 
ities offer no advantages and are 
likely to cause accidents, it de- 
clared. 

Recently, it was pointed out, a 
driver passing through a strange 
city was responsible for the death 
of a pedestrian at an intersection. 
He ignored a red light which was 
not in the standard position to 
which he was accustomed in his 
home city. This death was not 
a result of speeding or willful 
violation of the law, but was the 
result of variation in local prac- 
tice. 

The Bureau has co-operated 
with the American Assn. of State 
Highway Officials and the Na- 
tional Conference on Street and 
Highway Safety in issuing a Uni- 
form Vehicle Code recommended 
for adoption by the States. Both 
sets of recommendations have 
been widely adopted. The Bureau 
believes they should be made 


universal at the earliest possible | 


date. 


of sepa- | 
rate pavements for privately and 
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Transcontinental Highway Described to Congress 


Proposed Super-System 
Would Link & Major Cities 


(Need Large Suns 
To Repair Roads, 


WASHINGTON.—Approximate- 
ly $100,000,000 will be required to 


repair roads and highways dam- | 


aged by the extreme weather con- 
ditions of last winter, according 
to estimates of the National High- 
way Users Conference. Many 
states are going to feel the pinch 
of having drawn upon their high- 
way funds for non-highway pur- 
poses, it adds. 


Most of the damage is on inade- 
quately surfaced roads, concrete 
highways escaping with compara- 
tively small effect from the long 
stretch of sub-zero weather, ex- 
aminations have disclosed. How- 
ever, only 30 per cent of the main 
state highways, which carry up- 
ward of two-thirds of all traffic 
outside cities, are of high-type 
surfacing. 

The total of funds diverted from 
highway funds to other purposes 
during 1935 is estimated at $200,- 
000,000. 


Olds Safety Drive 
Stresses 6 Safety 
Points to Owners 


LANSING.—Oldsmobile’s_ third 
National Safety Inspection Drive 
ended its first month of 1936 op- 
eration on Apr. 30. More than 
115,000 motorists, the majority of 
them owners of Oldsmobile cars, 
accepted the invitation of Olds- 
mobile dealers everywhere to have 
their cars inspected on six vital 
safety points. The objective of 
the two months’ campaign is 
300,000 safety inspected cars. 

The six vital points on which 
safety inspections were made 
were: brakes, tires, lights, horn, 
steering and windshield wiper. All 
are important elements in me- 
chanical car safety and safer 
driving. 

The third safety inspection drive 
coming on the heels of one of the 
most severe winters in history, re- 
vealed that most of the Oldsmo- 
bile cars inspected were in much 
better mechanical and operating 
condition than had been expected, 
despite hard usage over snow and 
ice-covered streets and highways. 

“The 115,000 inspections,” said 
J. J. Dobbs, general service man- 
ager, “proved beyond a doubt that 
our cars were so sturdily built 
that they handily overcame the 


Analytic Highway Surveys 


Are Begun 


WASHINGTON, — A truly na- 
tional campaign for development 
of long-term highway programs is 
at last well under way under the 
guidance of the Federal Bureau 
of Public Roads, which is assist- 
ing comprehensive road planning 
surveys started or about to be 
undertaken in 32 states, These 
projects include inventories of 
every mile of passable road in 
each state, a study of the charac- 
ter and extent of traffic and care- 
ful examination of highway costs, 
expenditures and revenues, road 
life and maintenance costs. 

Costs of the survey are being 
defrayed by apportionment to the 
states of 1% per cent of each 
state’s allotment under the 1935 
public works fund provided by 
the Hayden-Cartwright Act, the 
1936 federal-aid apportionments, 








in 32 States 


‘and the WPA highway and grade 
crossing apportionments. 

It is expected the surveys will 
cover a full year. Analysis of rec- 
ords, maps and other data ac- 
cumulated will take another year. 
Then will be possible substitution 
of acceptance of a perpetual and 
continuing obligation of mainte- 
nance and rebuilding when neces- 
sary for the present casual.treat- 
ment of roads year by year with 
annual demands and appropria- 
tions. 

It was also learned at the Bu- 
reau of Public Roads this week 
that a recent survey shows that 
in highway construction every 
dollar spent initiates work which 
results in the distribution of $3.15 
in wages and materials. It was 
also proved that every four men 
put to work on highways creates 
employment for seven additional 
workers in 24 different industries. 
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most difficult and punishing driv- 
ing conditions to which the mod- 
ern automobile has yet been sub- 
jected.” 


|Built-in Trunks 
Find Favor With 
90% of Owners 


DETROIT.- Built- in trunks, an 
innovation only a few years ago, 
are now predominantly favored 
by the American motoring public, 


and according to figures revealed | 


by the Chevrolet Motor Co. they 
may be said to be on the way to 
becoming almost universal. 

As a result of the public’s pref- 
erence, Chevrolet is now building 
94% per cent of its Master sedans 
and coaches with built-in trunks, 
while 82.9 per cent of its Standard 
sedans and coaches are trunk 
models. In 1935, when the Master 
line alone offered trunk models, 
only 33.8 per cent of the sedan 
and coach buyers ordered them 
with trunks. 

An important factor in the 
popularity of the trunk models is 
the motorist’s appreciation of the 
added convenience and protection 
gained by carrying the spare tire 
in the trunk. Tires carried within 
trunks are better guarded against 
theft than when mounted outside, 
and are fully protected from the 
damaging effects of sunlight and 
weather. In addition, they are 
easier to handle when a change 
of tires is to be made. 

Extra cost for trunk models 
also is less this year than for- 
merly, and is further reduced to 
a sum little more than nominal 
because the purchaser of a trunk 
model automatically saves the 
price of a metal tire cover and a 
tire lock. 

Built-in trunks are, in addition, 
more commodious than the at- 
tached trunks of a few years ago, 
and have eliminated most of the 
difficulty and inconvenience of 
carrying luggage on a long dis- 
tance trip. 


| than 
for the nation’s first concerted at- | 





Grade Crossing Program 


Gets Slowly Under Way 


By 


D. C.—The 
Appropriation 
nothing of 
importance to motordom 
its provision of $200,000,000 


WASHINGTON, 
Emergency Relief 
Act contained 
direct 


tack upon the grade crossing 
problem. Expenditure of this vast 
sum was specifically for the pur- 


pose of providing work for the | 
jobless but its inevitable corollary 
building and physical results do 


was elimination of hundreds of 


| death-traps, scattered throughout 


the country. 

Recently there has been criti- 
cism in some quarters at the 
seeming absence of concrete re- 
sults from the program but mo- 
tordom may be assured that it is 
under way. It is true that records 
of the Federal Bureau of Public 
Roads in Washington fail to show 
more than 10 grade crossings 
eliminated so far but they also 
show that construction is under 
way on more than 500 others 
while Federal approval has been 
obtained for more than 500 ad- 
ditional. 

A review of the facts discloses 
the seeming deliberation with 
which the program is going for- 
ward is quite unavoidable. To be- 
gin with a winter of unusual se- 
verity in virtually all parts of the 
United States slowed up this as 
well as all other construction 
work. On top of this has been the 
need of time for selection, plan- 
ning and engineering which must 
proceed cautiously if the funds 
were not to be wasted. 

It was not until Apr. 8, 1935, 
that President Roosevelt signed 
the act making the appropriation. 
The Bureau of Public Roads was 
given general supervision of the 
work in all states and its regula- 
tions were not put in final form 
until Aug. 29. 

This, of course, caused delay in 
formulation of state programs 





last | 


more | 





WILLIAM ULLMAN 


and the situation was not miti- 
gated by the fact that despite 
public clamor grade crossing eli- 
mination had languished in many 
sections. This was caused by even 
more insistent demand that state 
highway construction money be 
spent upon extending and im- 
proving roads and by the fact 
that grade crossing work is the 
most expensive part of road 


not seem so impressive. Planning 
also was hampered by the prac- 
tice of most state highway de- 
partments of maintaining only 
small bridge construction divi- 
sions, and such highly technical 
units cannot be hurriedly put to- 
gether. 


Detroit May Adopt Meters 


As Solution to Parking 


DETROIT.—The possibility of 
installing several automobile park- 
ing meters in Detroit as an ex- 
periment has been discussed by 
city officials. 

Experimental installation of the 
meters hinges on the outcome of 
a test case of the new ordinance 
which permits police to ticket 
automobiles parked overtime. 

Nathaniel H. Goldstick, assist- 
ant corporation counsel, said that 
if the ordinance was finally de- 
clared constitutional by the state 
supreme court, the meters would 
be tested here. 

“The downtown parking prob- 
lem is so serious,” Goldstick said, 
“that every means should be tried 
to solve it. There are not enough 
policemen to keep a check on all 
the cars parked downtown.” 

The meters, which have proved 
successful in several cities, were 
discussed favorabl y several 
months ago by the Mayor’s traffic 
committee. 


ILLYS 
THE ECONOMY CAR 


Willys Model 77 Sedan 


35 miles per gallon 


Standard and deluxe Sedan, 
Coupe Panel and 
Pickup Delivery 


and Up 


$395 


at Factory 


For Franchise 
Telegraph or Write 
WILLYS-OVERLAND 
Toledo, Ohio 


Chassis Complete with Fenders $295 and up at Factory 
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the Aun Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 


Rich Man’s Toy 


“Without the automotive advertising that has spread 
from Detroit throughout the world, the automobile still 
would be merely a rich man’s toy,” Don E. Ahrens, Cadil- 
lac sales manager told Detroit Adcraft members at a 
luncheon at the Statler last week. 

“Advertising is the indispensable cog connecting the 
selling forces of the great automobile companies with the 


retail buyer,’”’ he continued. © 


Ahrens pointed out that the 
history of the Adcraft Club is in- 
separably interwoven with the 
history of Detroit’s advance in 
automotive manufacturing. 


Road Test 

Three hundred thousand mid- 
west motorists will take part in 
the ‘“World’s Greatest Road 
Test” to be launched May 1 by 
Standard Oil of Indiana. 

As the cornerstone on which 
the company’s spring and sum- 
mer advertising campaign will be 
built, the contest will award cash 
prizes from $1,000 to $10 and 
merchandise, 700 prizes in all, to 
motorists who turn in day-by-day 
facts about their driving habits. 
It is expected that valuable in- 
formation about gasoline will be 
obtained during the 65 days the 
contest will run. 

All sales outlets have been pro- 


Trrcugh 


DETROIT’S LEADERS OF 
BUSINESS AND INDUSTRY 
TO THE 





vided with special record books 
and identification emblems to be 
furnished free. Contestants may 
use any brand of gasoline and oil. 
Record-breaking mileage is not 
the object; rather, the company 
wants to _ secure’ information 
about average driving under 
average conditions. 

In conjunction with the con- 
test, Standard will use an exten- 
sive list of newspapers, the open- 
ing advertisement of which will 
appear in full page color in large 
metropolitan newspapers and in 
smaller black and white in nearly 
1,600 others. Succeeding copy will 
report the progress of the test. 


Coming Up 

In the first three months of 
this year, the petroleum and 
automotive industries accounted 
for a larger share of the total 


MICHIGAN AND SHELBY 


fou step right in from the street — 
on the corner of Shelby and Mich 


igan or from 


the Arcade of the Book- 


Cadillac and you will be right in Detroit's 
smartest and newest meeting place. Here 
Detroit's leaders will gather around the 
gleaming circular bar or foregather at the 
tables where food and drink is quickly - 


quietly served. 
informal conferences will be held 
business deals closed 


Its safe to say that many 
many 


-Yes! and many 


a fine friendship formed right here in the 
Motor Bar. It is that kind of a place. No 


formality 


-not even hat checking — just 


a quiet comfortable haven in which tc 


pause 


Book-Cadillac ‘Hotel 


1200 ROOMS FROM $3... J. 


- relax and refresh yourself. 


E. FRAWLEY, General Manager 


A 


Directed by National Hotel Management Co., Inc. - Rolph Hitz, President 














| exchange 
| motors and the new “Squeegee- 
| Action” tire tread renewal will be 





THE NEXT 10 YEARS will see as great an advancement in auto- 
motive design as has the last decade, Don E. Ahrens, Cadillac sales 
manager, predicted last week in an address at the Detroit Adcraft 


Club luncheon. 
still be a rich man’s toy. 


Without advertising, he said, the automobile would 
At the speaker’s table, above, are: Ahrens; 


Gordon MacEdwards, Adcraft president; Nicholas Dreystadt, Cadillac 
general manager, and James Adams, vice-president of MacManus, 


John & Adams, Inc. 








spent on National Broadcasting 
network advertising than they 
did last year. The two industries 
were third and fourth in volume, 
respectively, against third and 
fifth last year. Following are the 
figures: 
Three Mos., 36 Three Mos., '35 
% of % of 
Amount Total Amount Total 
Petroleum ...$718,874 8.5 $525,722 6.1 
Automotive .. 627,739 7.5 420,439 4.9 


Adcrafters Elect 


The Adcraft Club Tuesday 
elected Edward R. Grace, presi- 
dent of Grace & Bement, Inc., 
its new presi- 
dent, succeeding 
Gordon K. Mac- 
Edwards. Other 
officers elected 
were Homer D. 
Clemons, first 
vice - president; 
L. Grant Ham- 
ilton, second 
vice - president; 
William F. Pan- 
zer, secretary of 
the board; Hal 
G.Trump, treas- 
urer, and Harold M. Hastings, 
secretary-manager. 

These men, together with Mac- 
Edwards, Leslie C. Allman, Karl 
H. Bronson, C. W. Hungerford, 
E. H. Husen and J. J. Hartigan 
make up the board of directors. 


E. R. Grace 


Conscience 

Consumer copy by Ditzler Color 
Co, in the Saturday Evening Post 
is being backed by trade paper 
and house-organ copy to 20,000 
re-paint shops. The copy, directed 
by the Fred M. Randall Co., is 
designed to make the _ public 
shabby-car conscious. 


Prestige Heightener 


To heighten Bendix prestige 
and to announce new products 
and services, Roche, Williams & 
Cunnyngham, Inc., has scheduled 
center spread bleed color adver- 


| tisements in Collier’s, May 23, and 
| the Post, May 30. Bendix. units 
| used in cars, planes, motorboats, 
| yachts and liners will be described 
| and pictured. 


Post copy will feature Bendix 
service and the company’s new 
plan. New outboard 


featured, the former in Collier’s 


| and the latter in both magazines. 


Technicians, Fleets 

Champion Spark Plug, in ad- 
dition to its general advertising, 
will carry a technical story to 
Popular Science and Popular 
Mechanics readers and a fleet 
story through color pages in 
trade papers. MacManus, John 
& Adams is the agency. 


Count "Em 

If you’re on the West Coast this 
summer, count and mark the 
location of Gilmore Oil outdoor 





posters. Fifty gallon of gas will 
be awarded to contestants scor- 
ing highest. All sections of the 
Coast will be given a chance to 
compete. 


Champions Change 

Effective May 1, the Studebaker 
Champions transferred from the 
Columbia Broadcasting System to 
the complete Red network of 
NBC. The day and time remain 
the same: Friday at 10:00 p. m., 
EDST. 


NBC Gets Revue 


NBC transcription service is 
now producing the Ford dealer 
series. The first of the new trans- 
criptions will be broadcast the 
week of May 4. Scheduled for ap- 
proximately 220 stations, the 
“Ford V-8 Revue,” includes Ferde 
Grofe and his music supported by 
an octet and soprano. 


Gold Getters 


Modern Equipment Corp., De- 
fiance, Ohio, makers of garage 
and service station equipment, 
has just issued 250,000 22 by 32 
inch, three color broadsides. 

The copy calls attention to 
“The Three Gold Getters of 1936,” 
and the cover is done up in 
theatrical style. The three Gold 
Getters, in case you wonder, are 
a lift, a compressor and an oil 
dispenser. 


Catching 

Perhaps it was Arthur Kudner’s 
copy and publicity when King 
Edward recently bought a Buick. 
Anyhow, Sir Ronald Lindsay, 
British ambassador to the United 
States and Lady Lindsay have 
each purchased a new Buick. 


Personals 

Leo Fitzpatrick, manager of 
WJR, Detroit, and George M. 
Slocum, publisher of ADN, have 
been nominated as candidates for 
the directorate of the Detroit 
Board of Commerce. .. L. Grant 
Hamilton, a director of the Ad- 
craft Club, has joined the Chevro- 
let staff of Campbell-Ewald. He 


was formerly account executive | 
| with Martin, Inc., Detroit. 


Used Car Assn. Elects; 
Favors Sunday Close 

MILWAUKEE. — Edward C. 
Wehe was unanimously re-elected 
president of the Wisconsin Used 
Car Dealers’ Assn. at a meeting 
here last week. Others named are 
Edward P. Curry, vice-president; 
Abe Zembrosky, secretary; Matt 
Verbanatz, treasurer, and Ben 
Zenoff, Arthur Ginn and Louis 
Nelson directors. 

The organization, favoring the 
Sunday closing movement for 
automobile dealers, paid tribute 
to the Milwaukee Automobile Re- 
tail Salesmen’s Assn. for its ef- 
forts to enforce the movement in 
the city. 








Coming Events 


MAY 


May —Paris, France. Foire de Paris. 


May —Oslo, Norway. 
2-li—Zagreb, Yugoslavia. 
4-9—Detroit. American Foundrymen’s Assn., 

40th annual convention. 

10-20—Madrid, Spain. Automobile Show. 
13-15—Tulsa, Okla. American Petroleum Insti- 

tute Mid-Year Meeting 
16-23—Tulsa, Okla. International 
Exposition and Congress. 
20-21—Cleveland. National Battery 
Assn., spring convention. 
25-28—New Orleans. National Assn. of Pur- 
chasing Agents. Twenty-first annual 
international convention and Inform-a- 
Show. Roosevelt Hotel. 
28—New York. American Iron and Steel 
Institute, annual meeting. Waldorf-As- 
toria. 
30—Indianapolis. Annual 500-mile race. 
30-June 14—Katowicz, Poland, Automobile Show. 
31-June 6—White Sulphur Springs, W. Va. 
SAE Summer Meeting. 


Automobile Show. 


Automobile Show. 


Petroleum 


JUNE 


1-4—Cincinnati, Automotive Engine Rebulld- 
ers’ Convention. 

6-Nov, 29—Dallas. Texas Centennial Exposi- 
tion. 

19-21—Mackinac Island. 
tive Engineers, Detroit section, 
cruise. 

27-Oct. 4—Cleveland. Great Lakes Exposition. 

29-July 3—Atlantic City. American Society for 
Testing Materials, annual meeting. Chal- 
fonte-Haddon Hall. 


Society of Automo- 
annual 


SEPTEMBER 


7-12—Pittsburgh. American Chemical So- 
ciety, semi-annual meeting. 


OCTOBER 


Automobile salon. 


1-1i—Paris. 
Automobile race, Roose- 


12—Mineola, L. |. 
velt Field. 
15-24—London. Thirtieth International Au- 
tomobile Exposition. Olympia. 
19-21—Chicago, American Trucking Assn. an- 
nual convention. Stevens Hotel. 
19-22—Cleveland. American Society for Metals. 
Eighteenth National Metal Congress & 
Exposition. Exposition Hall. 
19-23—Cleveland, American Society for Metals, 
18th national Metal Congress and Ex- 
position. Exposition Hall. 


NOVEMBER 
3- 7—Newark, N. J. National Motor Truck 
Show. 
9-12—Chicago. American Petroleum Institute, 
17th annual meeting. 
11-18—New York. Automobile show. 
Central Palace. 
*14-20—Columbus. Automobile show. 
14-21—Chicage. Automobile show. 
*14-21—Detroit. Automobile show. 
Nov, 21-28.) 
14-21—Washington. Automobile show. 
14-22—Los Angeles. Automobile show. 
15-22—St. Louis. Automobile show. 
15-2i—Cincinnati. Automobile show. 
19-20—New Yerk. National Industrial Traffic 
League. Annual Meeting. 
19-25—Asbury Park, N. J. Automobile show. 
21-28—Baltimore. Automobile show. 
21-28—Cleveland. Automobile show. 
*21-28—Brooklyn. Automobile show. 
*21-28—Buffalo. Automobile show. 
21-28—Newark, N. J. Automobile show. 
*21-28—Pittsburgh. Automobile show. 
*21-29—Kansas City. Automobile show. 
22-29—Milwaukee. Automobile show. 
23-30—Meriden, Conn. Automobile show. 
*30-Deo, 5—Peoria. Automobile show. 
*30-Deo, 5—Philadelphia. Automobile show. 


DECEMBER 
9-13—Chicago. ASI show. Navy Pier. 
*Tentative. 


Grand 


(Possibly 


Pipeline Cuts Cost 

TOLEDO. — The new 140-mile 
pipeline from the oil fields of Mich- 
igan to Toledo refineries saves from 
12 to 14 cents a barrel in trans- 
portation costs for crude oil. Ap- 
proximately 10,000 barrels a day is 
the capacity of the line using 750 
pound pressure and the capacity can 
be doubled with additional pumping 
facilities when required. 


‘In the 
Heart of Philadelphia 


Convenient to the most trea- 
sured of the nation’s historic 
shrines. 


A step from railway terminals, 
shops and theatres. 


An hour from New Jersey's 
great sea coast. 


And a service and cu'sine fa- 
mous through three generations. 


Rates begin at $3.50 


BELLEVUE STRATFORD 


One of the few Famous 
Hotels in America 


CLAUDE H. BENNETT, Gen. Mgr. 


Booking Offices in 
New York: 11 W. 42nd St., Longacre 5-4500 
Pittsburgh: S.andard Life Bidg., Court 1488 





Mfrs. - 


Sparks 
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bile in November, 1933, so ’34 and 
’35 can be counted on as his pre- 
liminary training for the job he 
now is doing. In those two years 
he was greatly handicapped in 
production not keeping pace with 
sales, but with the ’36 line he has 
hit his stride, according to the 
figures. Since announcement time 
last November and running to the 
first of May, his records show 
his domestic sales have totaled 
104,737 units compared with a 
production of 129,345 in which ex- 
ports are included. In the first 
quarter of this calendar year, 
January, February and March, 
his sales of 40,452 compare most 
favorably with the production of 
49,031. 
* * * 

THE WAY Oldsmobile is going 
now, Ralston feels he is not 
overly optimistic in his projection 
of 200,000 production of ’36 models 
as compared with ’35’s 126,000. 
It already has passed the latter 
mark, so now Oldsmobile is on 
velvet. April, he feels, will be the 
production peak of the ’36 model 
year, with the sales peak coming 
in May, although he has a hunch 
June will come close to it. As 
for July, that ought to be good, 
for by that time the soldier bonus 
will be in action and the boys 
will be cashing in. This ought 
to lengthen the selling season. 

ok * * 


THE USED CAR situation 
seems well in hand and Ralston 
says his dealers are operating on 
a 30-day turnover. As evidence 
of how this stuff is moving, it is 
reported that 55,000 of their trade- 
ins were sold in April. The deal- 
ership is growing steadily, having 
advanced from 3,024 to about 3,400 
as of today. Ralston is after 
quality and not just names on 
the dealer roster, his aim being 
not to rob a dealer of his chance 
to grow by putting competition 
into his territory. 


* * * 


THE COLUMNAR expedition 
to Lansing naturally was routed 
via Reo, where President Don 
Bates was found rubbing his 
hands over the way things are 
going for him and his company. 
Reo is doing nicely, he said, with 
trucks the major activity. His 
yardstick is ’29 and making com- 
parisons with that boom year, he 
said his ’35 business was 116 per 
cent of that and with ’36 running 
along strong. Reo is particularly 
strong in exports and Bates 
points with pride to the percent- 
age analysis of this branch of the 
business. On percentage Reo 
came from fifth place in ’30 to 
first place in ’33 and ’34 and in 
’35 was second. He has 1,100 
dealer outlets in this country and 
sales this year have been most 
satisfactory. 

* a x 

ANNOUNCEMENT of show 
dates and a study of the calendar 
call attention to a situation that 
is causing worriment among some 
sales executives at the factories 
and making them ask themselves 
how they can be in two places at 
once. How to unscramble the 
mess is the problem. 


New York, the national show, 
is scheduled to open on a Wed- 
nesday instead of Saturday as al- 
ways has been the custom. That 
date was selected to get away 
from one football Saturday and 
to avoid the national election. 
Also it was figured that it would 
be easier to ship special equip- 
ment to big local shows. And 
also the AMA had in mind the 
possibility that an October show 
might hurt September and Octo- 
ber buying. 


* * * 


THEN THE managers of local 
shows got together and tried to 
lay out a schedule that would be 
non-conflicting. That job was 
worse than working a jig-saw 
puzzle. Because in some of the 
big cities, notably Chicago, it was 
impossible to get the show build- 
ings for the week wanted. Chi- 











cago had to pick Nov. 14-21, mak- 
ing its opening three days after 
New York’s first day, a most di- 
rect conflict. But there was no 
choice in the matter, for its 
amphitheatre is under contract 
for the livestock show, which 
opens two days after Thanksgiv- 
ing. Al Faeh was forced to take 
Nov. 14-21 because a December 
date was out of the question be- 
cause of the Christmas holidays. 
And following Chicago’s example, 
Columbus, O.; Detroit, Washing- 
ton, D. C.; Los Angeles, St. Louis 
and Cincinnati picked the same 
period. 

Toronto, which stages the big 
Canadian exposition, is in the 
same quandary as Chicago. If it 
follows New York it clashes with 
the Dominion’s royal winter fair, 
which is held in the same build- 
ing as is the automobile show. So 





Toronto is said to be giving seri- 
ous consideration to opening the 
Saturday before New York, which 
would complicate matters because 
the new American models would 
be displayed in Canada before 
they would be in this country. 
But as yet no decision has been 
made. 
ok * * 

SHOW TIME is a long way off 
so perhaps after the situation has 
been studied dates may be altered 
to avoid the congestion of the 
week of Nov. 14-21. Factory folk 
hope this will happen because 
they naturally desire to avoid the 
big expense of having to provide 
special displays for other than 
New York. With non-conflicting 
dates, one set of this equipment 
could be moved from show to 
show and everyone would be 
happy. And then, too, each factory 
naturally wants its leading sales 
executives to attend the big local 
shows and how can they with 
eight big local shows running at 
the same time? 

* * * 

WHILE THE NEWS came out 

of Trenton that Gov. Harold Hoff- 





man has been asked to take over 
the executive vice-presidency of 
the American Automobile Assn., 
now vacant because of the death 
of Ernest Smith, I think it is 
true, for President Tom Henry of 
the AAA always has had great 
respect for the ability of Gov. 
Hoffman. The latter, as motor 
vehicle commissioner of New Jer- 
sey, was regarded as letter perfect 
on that job. He has a thorough 
understanding of the motorists’ 
problems and knows traffic from 
A to Z. A better choice for the 
job could not be made. 
* * aK 


THIS PAUL PRY had a most 
pleasing assignment Thursday 
night—pre-viewing Detroit’s Book- 
Cadillae’s new Motor Bar, which 
was opened to the public the next 
morning. His excuse for being 
there was that the hotel has gone 
automotive on the decorations. 
The piece de resistance of course 
is a circular bar with plenty of 
elbow room. It is inlaid with em- 


blems of 32 automobile companies | 
is an| 


and on one of the walls 





illuminated highway map, while 
at the street entrance you step on 
a huge colored Lincoln Highway 
emblem. Russell Legge the Great 
did the murals, which naturally 
are automotive. The Motor Bar is 
on the first floor of the Book at 
the Michigan-Shelby entrance. 
The pre-view was attended by 
most of the notables in the auto- 
mobile world and if I do say it 
myself, a good time was had by 
all, the trap being baited with a 


| beefsteak dinner, which laid the 


foundation for what followed. 
+ ok * 


IN CONNECTION with the 
Book party it was announced that 
Ed Frawley, who has a tie-in with 
the automobile industry because 
he was with the Mitchell company 
at Racine 20 years ago, and who 
is vice-president of Ralph Hitz’s 
chain of hotels, which includes 
the Book, has taken over the 
management of the Congress 
Hotel in Chicago, long one of the 
automobile industry’s headquart- 
ers during the Chicago show. In 
Detroit Durries Crane will take 
over Frawley’s job at the Book. 


beauty 
SNOW 


im 2very Vebmo-uphotslered otal 


coaches and busses use it almost universally 


HEN you show a car with Velmo 

\ V upholstery, you can count on making 
a hit from the moment you open the door. 
This beautiful, low-pile mohair velvet has 
eye-appeal and rich feel no other weave can 


approach. It is often the means of closing a 
slipping sale if you tell a customer: 


“Aside from its beauty, mohair velvet is the 
longest-wearing upholstery known. Railroad 


because it is so easy to keep clean, never mats 
down, is kind to clothing, prevents rub and 
shine caused by hard-surfaced fabrics. It is 
cool, too, for air passes between the erect 


fibres. 


Velmo is literally “Good to the Last Mile!” 
...and so is its beauty. It is a quick-selling 
argument for any car and any salesman. 


VELITTO 


MOHAIR VELVET 


A GOODALL-SANFORD PRODUCT 


L. C. CHASE & COMPANY, INC 


selling division of Goodall-Sanford 
295 Fifth Avenue, New York 


Boston * Chicago * Detroit * San Francisco 


[« 





Atlantic City 


Planned for 


PHILADELPHIA. — A large 
number of technical papers and 
reports are scheduled for pre- 


sentation during the 1936 annual | 


meeting of the American Society 
for Testing materials in Atlantic 
City at Chalfonte-Haddon Hall, 
June 29 to July 3, inclusive. To 
provide ample time for the pre- 
sentation of the papers and for 
discussion, some 20 sessions are 
being scheduled. 

There are several outstanding 


No part seems to have 
greater bearing on determin- 
ing whether the public will 
like or dislike a car than the 
radiator grille—its design, 
angle of slant and general 
impression on the critical 
eye of the prospective buyer. 

Recently radiator grilles 
have been die cast rather than 
stamped, many of them be- 
ing made in one piece. This 
practice first started with 
1935 models; this year the 
majority of cars have die-cast 
grilles. To provide adequate 
corrosion resistance, all of 
them are chromium plated, 
the chromium finish having a 
substantial underlying coat 
of nickel. 

a 

In the industry’s early days, 
cylinder blocks were made 
from pig iron and steel scrap. 

The walls of the parts were 
thick because the iron other- 
wise was not strong enough 
to stand the stresses and 
strains placed on it. 

About 1918 the first real 
improvement came with the 
addition of nickel to the iron. 
Since that time, there has 
been a gradual and steady 
gain in quality until at pres- 
ent almost all blocks consist 
of some kind of alloy iron. 
A recent survey shows the 
following types in use: (1) 
0.20 per cent nickel and 0.35 
per cent chromium; (2) 0.75 
per cent nickel and 0.50 per 
cent chromium; (3) 1.0 per 
cent nickel and 0.50 per cent 
chromium. 

* * * 

When lodes of a new shiny 
ore were discovered in 
Saxony in the 18th century, 
the new metal stirred up 
great excitement. Yet after 
innumerable attempts to do 
something with it, the only 
thing obtained was a worth- 
less slag. Whereupon the 
superstitious miners called 
the ore kupfer-nickel (cop- 
per-nickel) after “Old Nick,” 
who was suspected of fool- 
ing the miners and bewitch- 
ing the ore. 


THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 
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ASTM Meeting Will Discuss Variety of Subjects 


Conclave 


June 29-July 3 


groups of papers to be given, the 
most extensive of which is the 
symposium on X-ray crystallog- 
raphy and radiography. The sym- 
posium on limitations of labora- 
tory and service tests in evaluat- 
ing rubber products is expected 
to be of widespread interest. Sev- 
eral papers dealing with various 
phases of spectrographic analysis 
are on the program and one ses- 
sion will be devoted entirely to 
the subject of water. Other tech- 
nical contributions will cover 
non-ferrous metals, wire, soils, 
corrosion, fatigue and effect of 
temperature on metals, and ce- 
ment and concrete, separate ses- 
sions being devoted to each of 
these subjects. 


Open Monday 

Monday, June 29, is being re- 
served for meetings of ASTM 
committees. The first session, 
scheduled for Tuesday morning, 
will be featured by an address on 
“Chemical Engineering and Its 
Relationship to the work of AS 
TM,” by H. C. Parmalee, McGraw- 
Hill Book Co. and the president’s 
annual address to be given by H. 
S. Vassar. 

The 1936 Edgar Marburg lec- 
ture, the 10th in the series, is to 
be presented Wednesday afternoon 
by Dr. Arthur L. Day, director, 
geophysical laboratory, Carnegie 
Institution of Washington, on the 
subject “Developing American 
Glass.” 

The symposium on X-ray crys- 
tallography and radiography will 
comprise 12 papers, six on radfo- 
graphy and six on diffraction. 
Preliminary sessions were held at 
the 1935 meeting in Detroit, at 
which many technologists in this 
field presented material which is 
to be the basis of the formal sym- 
posium. The symposium is being 
directed by Dr. R. F. Mehl, direc- 
tor, metals research laboratory, 
and head, department of metal- 
lurgy, Carnegie Institute of Tech- 
nology. 

Radiography Plans 

In the radiography section the 
papers will cover such subjects 
as elements of radiography, foun- 
dry applications, applications to 
the welding art, gamma-ray ra- 
diography and its relation to X- 
ray radiography and the problems 


STATES 


Total, 43 States 
for March 


lowa 
New York 


Total, 45 States 
for March 


MONTHS 


"36 
"35 
"36 
"35 
"36 
35 


January 
February 


Total, 45 States 
for March 


Total to Date 


"35 | 
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WINS DUAL AWARD. Robert H. McMahon receives checks 
totaling $400 from C. A. Dunham, vice-president of the Ohio-Buick 
Co., as a result of his triumph in a nation-wide question and answer 
contest sponsored by Fisher Body for retail salesmen of General 
Motors cars. Carl E. Danner, head of the Danner-Buick Co., looks on. 


of specifications. The diffraction 
section comprises papers on 
equipment and methods, consti- 
tution of alloys, chemical analysis 
and particle-size determinations, 
non-metallic applications, and 
cold- work re-crystalization and 
preferred orientations. It is ex- 
pected that four sessions of the 
meeting will be devoted to this 
symposium, which promises to be 
one of the most extensive of any 
that have been sponsored by the 
society. 
Iron Program 

A number of papers and re- 
ports are scheduled dealing with 
non-ferrous metals. Technical 
contributions will cover the ef- 
fect of iron impurities on the an- 
nealing of high brass, effect of 
lead additions on the endurance 
limit of tin-base bearing alloys, 
ductility testing of aluminum and 
aluminum alloy steel, forming 
properties of non-ferrous sheet 
metals and stress relief annealing 
of high-strength Monel metal 
plate. 


A number of papers deal with 
copper and copper alloy wire, in- 
cluding papers on torsion and 
flexure testing of copper wire, ef- 
fect of time on tensile properties 
of hard-drawn copper wire and 
impact bend testing of wire. 


Following the symposium on 
spectrographic analysis held at 
the 1935 annual meeting in De- 
troit, another session on this sub- 








ject is planned to include papers 
dealing with determinations of 
small quantities of arsenic in 
lead, copper and their alloys; de- 
velopments in the quantitative 
analysis of solutions; spectro- 
chemical analysis of nickel al- 
loys; and determination of mag- 
nesium in aluminum alloys. 

The session on water will in- 
clude papers dealing with the fol- 
lowing subjects: rate of reaction 
of sodium sulphate on dissolved 
oxygen, the use of solubility of 
data to control the deposition of 
sodium sulphate, effects of solu- 
tion compositions on the failure of 
boiler steel under static stress. 


In addition to other sessions of 
interest in the iron and steel field 
a separate session will be devoted 
to this subject including commit- 
tee reports and several technical 
papers. 

Tire Discussion 


Another symposium deals with 
methods of evaluating tire per- 
formance, significance of labora- 
tory tests in evaluating automo- 
tive rubber parts, the relation 
between laboratory tests of serv- 
ice life of rubber hose and belt- 
ing and the testing of rubber in- 
sulated wire and cable. 


Other papers at the meeting 
will discuss fire tests of doors 
for buildings, methods of meas- 
uring and determining glass, and 
the testing of organic finishes. 





Eclipse Will 
Appeal From 
N.Y. Decision 


ELMIRA, N. Y.—Announcement 
is made by the Eclipse Machine 
Co. that an appeal will be taken 
from a decision handed down in 
the District Court of the Eastern 
District of New York, holding in- 
valid two patents belonging to 
Eclipse, No. 1,254,196, which had 
expired on Jan. 22, 1935, and No. 
1,527,588, three claims of which 
were in the suit. The expiration 
date of the patents is Feb. 24, 
1942. 


The decision was rendered in 
a suit brought by Eclipse against 
the Brooklyn distributor of Char- 
ter drives. Eclipse holds that 
while patent No. 1,527,588 is of 
broad nature, based as it is upon 
early pioneering work in starter 
drives, there are numerous other 
patents particularly relating to 
detail structure developed in ac- 
cordance with later needs under 
which the present commercial 
types of Bendix drives are manu- 
factured. 


Asbestos Mfg. Co. Names 


Arthur J. Gibson to Staff 


HUNTINGTON, Ind.—The As- 
bestos Manufacturing Co. of this 
city has announced the appoint- 
ment of Arthur 
J. Gibson, De- 
troit, as selling 
representative 
for the lower 
peninsula 
of Michigan. 
Gibson has 
traveled this 
territory for the 
past six years 
and is well 
known to _ the 
automotive 
trade. 


Quite a number of Michigan 
distributors and their service sta- 
tion outlets have already taken on 
the AMCO line of brake linings 
and clutch facings, it is reported. 


A. J. Gibson 


To Use Two Plates 


MONTGOMERY, Ala. (UTPS).— 
For the first time in the history of 
the state, Alabama will have two 
license plates for 1937. Previously 
only a rear tag was used. The colors 
this year will be white and purple. 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherloek & Arnold 
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Niagara Falls, N.Y., Pontiac Dealer Never in Red’ 


Krueger Motor Sales Co. 


Stresses Honest Dealing 


NIAGARA FALLS, N.Y.—Never 
in the “red,” even in the darkest 
days of the depression is the en- 
viable record of the Krueger 
Motor Sales Co., which has been 
an exclusive Pontiac dealership 
here for 11 years and is now in 
the championship class. 

Krueger Motor Sales Co. falls 
into the championship class be- 
cause of its remarkable record 
over a long period of years. In 
1935 it tied for third place among 
all makes of cars in retail de- 
liveries in this city. Pontiac’s 
per cent of price class was 11.7 
which is within a fraction of 1 
per cent of the best performance 
of any Pontiac dealer in the 
United States. Two hundred and 
thirty-nine new cars were de- 
livered and the net profit was 
well up in the five figure class. 


Exceeded Ford Mark 

Pontiac deliveries in Niagara 
Falls in January, 1936, were 
greater than those of both Ford 
dealers. 

Behind these achievements, says 
Gus Krueger, founder and presi- 
dent of the company, are three 

‘factors: hard work, good service 
and a policy of keeping faith with 
_the customer. 

Krueger Motor Sales prides 

itself on the sales that have come 





to it because it kept its word. 
Krueger always backs up any 
member of its organization even 
though that man may have over- 
stepped the policies of, the com- 
pany. As a result, policy adjust- 
ments sometimes run fairly high 
but he feels that it pays in the 
long run. 


Customer is Right 

“There have been times when 
we have gone far beyond what 
we know is right, just to keep a 
customer satisfied,” says Krueger. 
“When an owner is too tough we 
continue to go the limit as long 
as he is our owner but when he 
is ready to buy again we don’t 
try too hard to get the sale. We 
believe in giving him an oppor- 
tunity to get a taste of some 
other dealer’s service. 

“Our long connection with Pon- 
tiac is another point that we 
stress in our sales effort. Unques- 
tionably it is one of the chief 
reasons why we finished in third 
place here and were next to the 
top in the percentage of price 
class for all Pontiac dealers 
throughout the country. 

In Krueger’s opinion, the loca- 
tion of a place of business is not 
as important as it was formerly. 
Traffic congestion now is too 
great on main thoroughfares to 


HOME OF CHAMPIONSHIP Pontiac dealer, the Krueger Motor 
Sales Co., Niagara Falls, N. Y. Krueger has never been in the “red” 


during 11 years as a Pontiac dealer. 


The success of the dealership 


is attributed to hard work, good service and keeping faith with the 


customers. 





CLEAN AS A WHISTLE is the lubrication department at the 


Krueger Motor Sales Co., Niagara Falls, N. Y., Pontiac dealer. 


All 


grease hoses are overhead and the profits from the department ab- 
sorb much of the firm’s overhead expense. 


make convenient parking possible. 
However, he asserts, a good used 
car location is all important and 
much of that clientele comes on 
foot where parking is not so es- 
sential. 


Personal Interest 


Although the new car sales 
manager now does the appraising 
on new car deals and the used 
car manager on deals on used 
cars, Krueger knows the details 
of almost every sale that is made. 
He follows the individual sales- 
men closely because he believes 
they will do better work when 
they know the boss is interested 
in each sales effort. 

In Krueger’s estimation the 
used car takes equal rank with 
service in every transaction. In 
spite of a competent sales man- 
ager and appraiser Krueger never 
relaxes his vigilance in the opera- 
tion of this important department. 

As a result, the company’s used 
ears bring higher prices than 
anywhere else in the city. Owners 
send many buyers to the com- 
pany because of the guarantee 
that goes with every purchase 
and because of that same old 
policy of keeping faith with the 
customer. In fact, it is said that 
a majority of the used car buyers 


tion of the owner of a Krueger 
used car. 

Practically all used cars are 
reconditioned. And all cars selling 
for over $150 are guaranteed. 
1934’s and ’35’s are guaranteed for 
90 days, while those from $150 to 
$400 have a 30-day guarantee. 

Krueger never sells used cars 





45 STATES FOR MARCH, 1936-1935 


Complete cumulative figures will appear each week until all 48 states or completed United States totals for the months have been printed, 
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to dealers. Also, he does not be- 
lieve in putting bonuses on used 
cars to sell them. “If you have a 
car that is hard to move give the 
bonus to the buyer and not the 
salesman. If you give it to the 
salesman it will get to the cus- 
tomer eventually anyway.” 


Krueger liked the used car 
junking plan and thinks it did a 
lot of good not only because of 
the cars that were actually taken 
out of circulation but because of 
the good mental effect it had on 
dealers who realize that the used 
car end of the business is where 
their troubles have been. 

Big Operation 

The size of the Krueger service 
business is evident from the of- 
fice records which show approxi- 
mately 1500 Pontiac owners on 
the active service department list. 
And that represents 75 per cent 
of all the Pontiac owners in Ni- 
agara Falls. 


The service department shows 
a small profit and pays more than 
80 per cent of the fixed expenses 
of the business. 

Service record cards are kept 
on every owner. Cards and letters 
are mailed covering “specials” 
which keep the service business 
stimulated at all times. 

Cleanliness really is next to 
godliness in the Krueger service 
department. Floors are as clean 
as a first class hotel kitchen and 
drains are washed out with kero- 
sene every night. 

Competent bookkeeping enables 
Krueger to see his monthly bal- 
ance sheet by the fifth or sixth of 
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every month. The General Motors 
accounting system provides every- 
thing that is required in the way 
of operating statements. 


Sales Show Gain 


Parts and accessories business 
is increasing yearly and profit- 
ably. Practically all new cars are 
equipped and delivered with ac- 
cessories at full list price. 


Gus Krueger’s successful opera- 
tions in Niagara Falls over a long 
period of years have demonstrated 
quite conclusively that the pat- 
tern which he and many other 
successful dealers follow of being 
on the job, giving good service, 
following up owners and watch- 
ing the details of the used car 
end of the business is the only 
plan which will show a net profit 
at the end of the year. 


Toledo Safety Record 


TOLEDO. — Industrial safety is 
an everyday concern of employes 
and executives of all Toledo plants. 


In a contest sponsored by the 
safety and hygiene division of the 
Ohio industrial commission 49,099 
employes of more than 400 firms 
took part during the six months 
from Oct. 1, 1935 to Mar. 31, 1936, 
and they worked a total of 44,503,687 
man-hours with only 853 reportable 
accidents in the period. The acci- 
dent frequency was 18.94 accidents 
per million man-hours worked. Early 
in 1935 the rate was 26.5 accidents 
per million man-hours worked. 


SELL 
LORRAINE 
LIGHTS 


DRIVING 


e New high-speed cars need Lorraine Driv- 
ing Lights for safety at night. Under ideal 
conditions, a car traveling at 60 miles an 
hour requires 226 feet to stop. Lorraine 
Lights provide brilliant illumination for 
several times that distance in front of the car 
and do not blind oncoming traffic. 

Make your customers aware of these facts 
and you will make more sales of Lorraine 
Lights. A new, well-planned selling campaign 
is ready for dealers. An attractive 
display stand is included free of charge. 

New Lorraine features include eighteen models 
ranging in price from $12.50 to $27.50 in 
sizes and colors to match every car. Installa- 
tion now requires only twenty minutes. New 
pre-focus principle directs maximum light 
where it is needed 

Appleton Electric Company manufactures 
Lorraine Lights, as well as a complete line of 
auxiliary lights, and distributes them through 
240 wholesale outlets. This insures prompt 
and efficient service to dealers everywhere. 
Write today for complete information on the 
“Finest Driving Light in the World.’’ 


Other Appleton Safety Lights 


FOG LIGHTS - ROAD LIGHTS - POLICE 
LIGHTS - WARNING SIGNALS - CLEAR- 
ANCE LIGHTS - DIRECTION SIGNALS 


APPLETON ELECTRIC COMPANY 
(AUTOMOTIVE DIVISION) 
1753 WELLINGTON AVENUE 


CHICAGO, ILLINOIS 





Car and 1 Truck 
Makers Lead; 


Parts Decline 


By ©. J. ALEXANDER 


NEW YORK.—tThirty automo- 
tive manufacturers that have re- 
ported earnings for the first 
quarter of this year had a com- 
bined net income of $75,855,000, 
comparing with $49,558,000 for 
the same companies in the like 
period of last year, an increase 
of 53 per cent. The increase was 
accounted for by the passenger 
car and truck group, parts and 
accessory makers, as a_ whole, 
having shown a moderate decline 
in net profits from a year ago. 


Six car and truck makers re- 
ported aggregate net income for 
the quarter of $66,028,000, compar- 
ing with $38,817,000 in the like 
1935 period, an increase of 70 per 
cent. All six companies in this 
group, General Motors, Chrysler, 
Packard, Nash, Yellow Truck & 
Coach and Studebaker, showed 
improvement over a year ago. 


GM and Chrysler Report 


General Motors and Chrysler 
reported sharp gains in earnings 
and other companies turned 
deficits of a year ago into net 
profits. Notable improvement was 
shown by Packard, with a net in- 
come of $1,248,000, as against a 
net loss of $1,210,000. Yellow 
Truck earned $791,000 net, com- 
paring with a loss of $240,000 a 
year ago. Nash showed $72,000 
clear, comparing with a loss of 
$406,000 and Studebaker earned 
$105,000. Figures covering the 
comparable period last year for 
Studebaker are not available be- 
cause the company as it now ex- 
ists was not in operation during 
all that quarter. 


Twenty-four parts and acces- 
sory companies reported a com- 
bined net income for the first 
three months of $9,827,000, com- 
paring with $10,741,000 a year ago, 
a decrease of 8.5 per cent. Among 
the companies in this group show- 
ing increases over a year ago 
were E. G. Budd Mfg., Midland 
Steel Products, Bendix Aviation 
and Mullins Mfg. 


Decreases were reported, among 


Reo Stockholders 


Re-elect Directorate 


LANSING, Mich. — Following 
the annual meeting of the stock- 
holders of the Reo Motor Car Co., 
all of the board of directors was 
re-elected. The board includes: 
R. E. Olds, Donald E. Bates, 
George E. Smith, Ray A. DeVlieg, 
W. S. Foster, and Ray Potter. 
R. E. Olds was re-elected chair- 
man of the board, with Bates as 
president; Smith and DeVlieg as 
vice-presidents, and George L. 
Brown as secretary and treasurer, 
all being retained in those offices. 


Parker Rust Proof 


NEW YORK.—Parker Rust Proof 
Co. and subsidiaries report for the 
quarter ended March 31, net profit 

450,393, equal after preferred divi- 
dend requirements to 58 cents on 
429,498 common shares, against 
$273,850, equal after preferred divi- 
dend requirements to $2.32 on 118,- 
049 common shares in the first quar- 
ter last year. 


Federal Mogul 


DETROIT. — Federal Mogul Corp. 
reports for quarter ended Mar. 31, 
1935, net profit of $94,525 after de- 
preciation and federal taxes, equal 


to 61 cents a share on 154,720 no 
par shares of common stock. This 
compares with net loss of $2,435 in 
March quarter last year. 


Meteor Reports 


CINCINNATI. — Meteor Motor 
Car Co. reports for the quarter 
ended Mar. 31 a profit of $15,161 
after interest, depreciation, etc., but 
before federal taxes. No compari- 
son is available. 
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Motor Ist Quarter Karnings 53% Above 35 Figure 


others, by Houdaille-Hershey, Lib- 
bey-Owens-Ford, Motor Products, 
Eaton, L. A. Young, Bohn Alumi- 
num, Timken Roller Bearing and 
Budd Wheel. 


Among the dividend declarations 
of the week was a semi-annual of 
25 cents, declared by Stewart- 
Warner, payable June 1 to stock 
of record May 7. Vogt Mfg. de- 
clared the quarterly of 25 cents, 
payable June 1 to stockholders of 
record May 15. Dividend action 
by General Motors is due next 
Monday. 


Allis-Chalmers Net 


WEST ALLIS, Wis. — Allis-Chal- 
mers Mfg. Co. reports for the first 
quarter of 1936 net income of $754,- 
127, equal to 56 cents a share on 
1,344,479 shares of common stock 
outstanding. The earnings figured 
after all charges, including interest, 
depreciation and taxes, were on bill- 
ings of $11,633,167 for the period 
which ended Mar. 31. The showing 
compares with a loss of $22,242 in 
the like 1935 period on billings of 
$6,697,646. It was also the best 
period since 1930. 


Fisk Reports Loss 


BOSTON.—Fisk Rubber Corp. and 
subsidiaries report, for the quarter 
ended Mar. 31, 1936, net loss of 
$268,511, after charges and federal 
taxes. This compares with a net 
profit of $42,745, or $1.17 a share 
on 36,579 shares of 6 per cent pre- 
ferred stock, in the March quarter 
of 1935. 

Gross sales, less 
lowances, for the quarter totaled 
$2,029,589, against $2,666,066 in 
March quarter of 1935. 


returns and al- 


Evans re Genre Net 


DETROIT. — Evans Products in 
three months ended Mar. 31 had a 
net profit of $255,917 after charges 
and federal taxes, equal to $1.04 a 
share on 244,196 | shares of capital 
stock. This compares with net profit 
of $250,292 or $1.02 a share in the 
corresponding quarter of 1935. 


Current assets, including $1,911,- 
883 cash and marketable securities, 
amounted to $2,967,153, against cur- 
rent liabilities of $613,333. This 
compares with cash and securities 
of $1,523,330, current assets of 
$2,736,936 and current liability of 
$644,296 on Mar. 31, 1935. . 





smaller. 


stocks of today. 
outnumbered the losses. 





Last Minute Wall Street Wires 
From C, J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, 3:30 P.M.—The stocks of motor companies moved 

within a narrow range today and the turnover was 
General Motors and Chrysler closed with frac- 
tional changes. Packard was among the most active 
Although the close was mixed, gains 








GM Ist Quarter 
Sales 500,167; 
28.7% Over °35 


NEW YORK.—Net sales of Gen- 
eral Motors Corp., excluding inter- 
divisional transactions, for the 
first quarter ended Mar. 31, 1936, 
amounted to $341,306,065, com- 
pared with $251,674,903 for the 
first quarter ended Mar. 31, 1935, 
according to Alfred P. Sloan jr., 
vice-president, in announcing the 
first quarter report. Net sales, 
excluding inter-divisional trans- 
actions, for the 12 months ended 
Mar. 31, 1936, amounted to $1,245,- 
272,673. 


Total sales to dealers, including 
Canadian sales, overseas. ship- 
ments and production from for- 
eign sources, during the first 
quarter, amounted to 500,167 cars 
and trucks, compared with 388,- 
716 cars and trucks in 1935, a gain 
of 111,451 units, or 28.7 per cent. 
GM dealers in the United States 
delivered to consumers 379,950 
cars and trucks during the first 
quarter, compared with 258,093 
cars and trucks in 1935, a gain of 
121,857 units, or 47.2 per cent. 

Sales by GM operating divisions 
to dealers within the United 
States amounted to 410,314 cars 
and trucks, compared with 301,256 
cars and trucks in 1935, a gain of 
109,058 units, or 36.2 per cent. 

For the 12 months ended Mar. 





31, 1936, total sales to dealers, in- 
cluding Canadian sales, overseas 
shipments and production from 
foreign sources amounted to l1,- 
827,139 cars and trucks. Dealers 
in the United States delivered to 
consumers 1,400,853 cars and 
trucks, and sales by GM operat- 
ing divisions to dealers within the 
United States amounted to 1,479,- 
992 cars and trucks during this 
period. 

Net earnings applicable to com- 
mon stock for the first quarter 
were equivalent to $1.17 per share 
on the average common shares 
outstanding during this quarter. 
This compares with earnings of 
68 cents per share for the first 
quarter of 1935. 

Net earnings applicable to the 
common stock for the 12 months 
ended Mar. 31, 1936, were equiva- 
lent to $4.18 per share on the av- 
erage common shares outstanding 
during this period. 

Net earnings available for divi- 
dends, including equities in the 
undivided profits or losses of sub- 
sidiary and affiliated companies 
not consolidated, for the first 
quarter amounted to $52,464,174, 
compared with net earnings of 
$31,510,371 for the first quarter in 
1935. After deducting dividends of 
$2,294,555 on the preferred stock, 
there remains $50,169,619, being 
the amount earned on the com- 
mon shares outstanding, which 
compares with earnings on the 
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DETROIT 


Federal Mogul 
Hoover Steel Ball 
Motor Wheel 


common stock of $29,215,816 for 
the first quarter of 1935. 

Net earnings available for divi- 
dends, including equities in the 
undivided profits or losses of sub- 
sidiary and affiliated companies 
not consolidated, for the 12 
months ended Mar. 31, 1936, 
amounted to $188,180,313. After 
deducting dividends of $9,178,220 
on the preferred stock, there re- 
mains $179,002,093, being the 
amount earned on the common 
shares outstanding during this 
period. 


Bendix Shows 
Net for Quarter 


Of $860,820 


CHICAGO.—Report of Bendix 
Aviation Corp. and domestic and 
Canadian subsidiaries for quarter 
ended Mar. 31, 1936, shows net 
profit of $860,820 after deprecia- 
tion, interest and federal taxes, 
equivalent to 41 cents a share (par 
$5) on 2,097,663 shares of capital 
stock. 

This compares with $803,537, cr 
38 cents a share in March quarter 
of 1935. 

The report does not cover op- 
erations of non-consolidated for- 
eign and domestic subsidiaries. 


Socony-Vacuum 
Ann ual Report 


NEW YORK.—Gross production 
of crude oil by Socony-Vacuum 
Oil Co., Inc., in the United States, 
during 1935, averaged 121,403 bar- 
rels a day, an increase of approx- 
imately 9 per cent over 1934, John 
A. Brown, president, said in his 
annual report to stockholders. 

The less favorable showing in 
net income for 1935, 71 cents a 
share against 76 cents in 1934, 
was due, in large measure, to 
capital expenditures which have 
been necessary for replacements, 
modernization of plants and im- 
provement of the company’s 
position. 

“These expenditures will con- 
tinue to be large during 1936 and 
1937,” Brown states. “Your direc- 
tors believe that the value of the 
stockholders’ equity is better pre- 
served by meeting capital expend- 
iture requirements out of earnings 
rather than by borrowing the re- 
quired funds or restricting neces- 
sary developments and improve- 


Timken Roller Bearing 


Re-elects All Directors 


CANTON, O.—AIll directors of 
the Timken Roller Bearing Co. here 
were re-elected at the annual 
meeting this week. They are R. 
C. Brower, F. J. Griffiths, L. M. 
Klinedinst, H. H. Timken, H. H. 
Timken jr.. W. R. Timken and 
W. E. Umstattd. 

At a meeting of the board of 
directors following the stockhold- 
ers meeting these officers were re- 
elected: 

H. H. Timken, president of the 
board; W. E. Umstattd, president; 
W. R. Timken, vice-president; H. © 
J. Porter, vice-president; T. B. 
Buckwalter, vice-president; L. M. 
Klinedinst, vice-president; H. H. 
Timken jr., vice-president; R. C. 
Brower, secretary and treasurer, 
and J. A. Riley, assistant secre- 
tary and treasurer. 


Net profits for the first quarter, 
ended Mar. 31, 1936, were $2,068,- 
856.09, equal to 86 cents a share, 
after provision for depreciation, 
taxes and all other charges and 
subject to audit and year-end 
adjustments. 


A 





WINDSOR, Ont. The fiction 
that Canadian consumers pay out 
“untold millions,” in the form of 
price differentials on motor cars 
and parts, in order to maintain 
the motor car manufacturing in- 
dustry in Canada was blasted 
here Monday by Wallace R. 
Campbell, president of the Ford 
Motor Co. of Canada, Ltd., in his 
address at the annual meeting of 
Ford shareholders. 

Campbell’s exposition was based 
upon the situation, so far as the 
Ford Motor Co. in Canada is con- 
cerned. He showed that: 

The net differential over U. S. 
wholesale prices for compar- 
able products, exclusive of net 
duties and taxes on imported ma- 
terials, in the value of the whole- 
ale business done by Ford of 

,anada in 1935 was only $2,960,846. 

The gross differential was 

$4,460,846, the wholesale price 
of Ford products sold in Canada 
that year being $23,494,696. 

The gross differential was 

practically offset by approxi- 
mately $1,500,000 representing du- 
ties and taxes paid to the 
Dominion government on im- 
ported materials, thus reducing 
the net price differential to the 
figure stated. 

The total of wages, salaries 

and other Canadian disburse- 
ments arising from Ford manu- 
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(Continued from Page 6) 
view to importing this type of 
merchandise. 

We would therefore be very 
glad indeed if you would either 
pass on our inquiry to these 
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Denies Claim That Tariff Causes Loss of Millions 


Canada Ford Shareholders 
Given Figures by Campbell 


facturing operations in Canada 
amounted to more than 11 times 
the net differential of Canadian 
over U. S. prices. 

Wages and salaries paid to 

Ford employes in Canada 
amounted to $10,713,381, or more 
than three and one-half times this 
net differential. 

The net value of Ford pur- 

chases of Canadian materials, 
supplies and miscellaneous serv- 
ices was $19,059,408, or more than 
six times this net differential. 

Payments to federal, provin- 

cial and municipal taxing au- 
thorities in Canada, apart from 
customs duties, amounted to $752,- 
527, an amount equal to approxi- 


trailer manufacturers asking them | fee 


to supply us with full details, or 
if this is not possible, kindly let 


us have a list of those firms inter- | 
of | 


ested in the manufacture 


caravans. 


We are interested to learn that 


there are some 200 firms who are 
makers of trailer parts and equip- 
ment. Would you kindly ask these 
people to send us full particulars 
as well? 

We should like, where possible, 
to have photographs or illustra- 
tions of the caravan trailers, 
showing external appearance, in- 
ternal appearance and internal 
ayout with measurements and in- 
ventory of standard equipment. 

T. G. Wilson, Bowyer’s (Ga- 
rage), Ltd., Cape Town, Africa. 

[Editor’s Note: ADN’s list of auto- 
mobile trailer manufacturers is still 
in the process of compilation.] 


Squirrels Chatter 

In Sparks of Apr. 25, the com- 
ment on Bill Cameron’s Ford 
broadcast mentions “ordinary 
chatter of salesmen.” Do you 
mean chatter or sales talk? I be- 
lieve there is a difference as I 
have found that squirrels chatter. 


I have been selling for quite a 
few years and support a family 
on my SALES TALK but not 
chatter, as I have found it does 
not sell cars or anything of value. 
I enjoy your paper and Sparks, 
but go out and sell a car some 
time and see the difference be- 
tween chatter and sales talk. 
Then I believe you will be on the 
side of us salesmen as much as 
on the side of the manufacturer, 
advertisers et al. 

P.S.—I will still read Sparks. 
—George J. Wenger, Central 
Motors, Inc., Mt. Lebanon, Pa. 

Epitor’s Note: Ouch, a double 
ouch, if ouching will square the 
conductor of Sparks with the sales- 
men section of his public. With so 
many good words in the:dictionary 
from which to make a selection, he 
would hit on chatter! 











mately 25 per cent of this net 
differential. 

Ford payments to Canadian 

transportation systems alone 
amounted to $3,384,647, and if 
Ford products now made in 
Canada were imported from the 
United States, there is every rea- 
son to believe that the Canadian 
transportation systems alone 
would lose in revenue as much as 
the net price differential. 

Summing up the payments made 

by this company in direct wages 
and salaries to its own employes, 
the value of goods and services 
bought from other Canadian sup- 
pliers, the taxes paid (exclusive of 
duties) to various Canadian tax- 
ing authorities and the payments 
made to Canadian transportation 
systems, our Canadian disburse- 
ments in these four categories 
reach a total of $33,909,963. 


The greater part of this total 





represents direct or indirect pay- 
ments to Canadian workmen of 
wages which are almost entirely 
dependent upon the manufacture 
of our products in Canada. 

Further emphasizing the value 
of the Ford industry in Canada 
Campbell showed that the com- 
pany in 1935 paid out $1.48 for 
every $1 received, from its 
Canadian customers. 


New Exhibitors 
At Cleveland 


CLEVELAND.—Automotive and 
allied industries are taking an in- 
creasingly important part in the 
Great Lakes Exposition which 
opens June 27 and which 
the 100th anniversary of Cleve- 
land’s incorporation as a city. 

Among the major new exhib- 


marks 
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itors who have taken space are 
the General Motors Corp., which 
will occupy an extensive area in 
the southeast wing of the Auto- 
motive Bldg. The GM _ exhibit 
will include a complete display of 
its automotive and allied prod- 
ucts. Plans for the exhibit are 
already well under way. 

The Firestone Tire and Rubber 
Co. is constructing a special ex- 
hibit occupying 180,000 sq. ft. It 
will include a famous “singing” 
fountain similar to those seen at 
the Century of Progress with 
their colorful cataracts of bril- 
liantly illuminated water. 


Other exhibitors in the Automo- 
tive Bldg. will be Bendix-West- 
inghouse Air Brakes Co., the 
Standard Oil Co. of Ohio, Ford 
Motor Co., Miniature Locomotive 
Co., Railway Express Agency, Inc., 
Leece Neville Co. and Willard 
Storage Battery Co. 
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“PIHE value of any automobile 

dealer’s franchise is, and al- 
ways will be, based on a few sound, 
fundamental facts and laws of bus- 
iness,”’ states Mr. Hart. 

“Namely, it must be profitable; 
it must engulf a large market; it 
must deal in products that are ac- 
cepted by the public; it must allow 
for economic expansion and con- 
traction of buying power; it must 
provide a service and parts opera- 
tion that will be consistent in net 
profits; it must be human and pleas- 
ant in its relationship of factory to 
dealer; it must provide ingenuity 
to salesmanship; it must supply 
and bend to the whims and desires 
of the market; it must dispense a 





| WOULDNT TRADE MY 


| DODGE-PLYMOUTH DEALERSHIP 
FOR ANY OF THE REST ! 


product that will have a definite 
and well-established value in the 
used car field; and last, but not 
least, it must show safety of prin- 
cipal to the investing dealer, who 
often stakes his very last dollar on 
the possibilities it affords. 

“In my opinion, the Dodge 
Triple-Profit Dealership offers all 
of these opportunities, plus a good 
many others, too numerous to 
mention. I wouldn’t trade mine 
for any of the rest.” 

For complete facts about this 
Triple-Profit Dealership, write — 
in confidence—to A. vanDerZee, 
General Sales Manager, Dodge 
Division of Chrysler Corporation, 
Detroit, Michigan. 





MR. JOSEPH A. HART pres. 
HART MOTOR CO, Inc. 


CHICAGO, ILL. 
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